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RESPONSE OF THE UNITED STATES POSTAL SERVICE  
TO INTERROGATORY OF DAVID POPKIN 

DBP/USPS-33  
[a]  Please confirm, or explain if you are unable to confirm, that the distances  

between facilities used in determining whether or not to evaluate a given 
facility for discontinuance or consolidation is based on geographic 
coordination distances, rather than driving distances.  

[b]  Please confirm, or explain if you are unable to confirm, that this 
geographic coordination distance is also known as “airline distance” or “as 
the crow flies” and will always be less than or equal to the actual driving 
distance.  

[c]  Please confirm, or explain if you are unable to confirm, that the actual 
driving takes into account the roads that exist and may be considerably 
more than the airline distance in the event of the existence of rivers or 
other bodies of water as well as other land features such as mountains 
between the two facilities.  

[d]  Please confirm, or explain if you are unable to confirm, that the travel time 
for a given distance may be greater than expected in the event of poor 
road conditions and/or heavy traffic.  

 
RESPONSE 
 
(a-b) See the response to PR/USPS-T1-6. 

(c) Assuming a variation between the geographic and driving distance 

between two points, and assuming airplanes always fly in straight lines at 

all times between all points, and assuming that two particular geographic 

points are not located on a perfectly straight road, then the degree to 

which variation exists between the airline distance and the driving distance 

between those two points depends on the availability of bridges and 

tunnels to traverse bodies of water and mountains, respectively.   

(d) Those conditions have been known to contribute to variances between 

expected and actual driving times.  



RESPONSE OF THE UNITED STATES POSTAL SERVICE  
TO INTERROGATORY OF DAVID POPKIN 

 
DBP/USPS-34  
Assume the following scenario. Facilities A and B are located 5 miles apart with 
Facility A being due east of Facility B. Furthermore assume that a given 
customer of Facility A is 5 miles due east of Facility A and also assume that 5 
miles is the longest distance that a customer should have to drive to obtain postal 
services. Please confirm, or explain if you are unable to confirm, that in the event 
that Facility A is discontinued or consolidated and Facility B is the nearest 
remaining service point, this customer will have to drive twice the acceptable 
distance.  
 
RESPONSE 
 
The hypothetical establishes five miles as "the longest distance the customer 

should have to drive to obtain postal services" and establishes any distance 

beyond this as not "acceptable."    

 

The hypothetical appears to involve a customer with a car who, at all times, 

remains at least five miles from Facility A until he or she forms the intent to visit 

Facility A, and never otherwise gets within five miles of Facility B.  In other words, 

the customer never, ever visits a neighbor, store, courthouse, gas station, place 

of employment, or other establishment within five miles of Facilities A or B, or 

otherwise passes Facilities A or B, while they are open, in the course of 

conducting other business or personal affairs.  The hypothetical also assumes 

that the customer is unable or unwilling to take advantage of any alternate postal 

access channels. 

 

The Postal Service confirms that 10 equals 5 times 2. 

 

 



RESPONSE OF THE UNITED STATES POSTAL SERVICE  
TO INTERROGATORY OF DAVID POPKIN 

  
DBP/USPS-35  
[a]  Please confirm, or explain if you are unable to confirm, that for facilities 

with annual walk-in revenue of less than $100,000 excludes the sale of 
stamp books or coils.  

[b]  Please confirm, or explain if you are unable to confirm, that for facilities 
with annual walk-in revenue of less than $100,000 includes the sale of 
single stamps, multiple stamps, or sheets of stamps.  

[c]  Please advise the policy that applies to facilities with annual walk-in 
revenue of $100,000 or more.  

[d]  Please advise the rationale for utilizing the items that will or will not count 
a single stamp transaction.  

[e]  Please advise why the $100,000 value was chosen.  
[f]  Please advise the number of stamps that are contained in a sheet of 

stamps. If less than 100% of the sheets sold have a different number of 
stamps, please provide a breakdown showing the percentage of each 
value.  

[g]  Please advise the number of stamps that are contained in a stamp book. If 
less than 100% of the books sold have a different number of stamps, 
please provide a breakdown showing the percentage of each value.  

[h]  Please define the term “sheet of stamps”.  
[i]  Please define the term “stamp book” 
 
 
RESPONSE 

(a)  No, it does not exclude the sale of stamp books or coils from the walk-in 

revenue. 

(b)  Yes, the walk-in revenue includes sale of single stamps, multiple stamps, 

or sheets of stamps. 

(c)  It is unclear what policy the question refers to. 

(d) The rationale in breaking out “single stamp Purchases” in Table 3 on  

page 8 of USPS-T-1 is to show that 21 percent of the total postage 

revenue is from the purchase of single stamps, multiple stamps or sheets 

of stamps.  

 



RESPONSE OF THE UNITED STATES POSTAL SERVICE  
TO INTERROGATORY OF DAVID POPKIN 

 

 

RESPONSE to DBP/USPS-35 (continued)  

(e)  The $100,000 vale was determined to be a reasonable threshold that 

would produce a manageable number of retail facilities to consider for 

discontinuance. 

 (f)  Based on USPS production numbers for 2011, 90.3 percent of all stamp 

sheets contained 20 stamps.  Only 9.7 percent of stamp sheets contained 

fewer than 20 stamps. 

(g)  The number of stamps produced in a book is 20.  The Postal Service has 

in the past produced smaller books of 10, but has not produced a book of 

10 since 2009. 

(h)  A sheet of stamps is a format that in a majority of instances provides 

perforations within the sheet that allows for the stamps contained on the 

sheets to be burst and sold to the customers in units of one. There are 

some sheets that are sold in full units without the perforations requiring the 

customer to purchase the entire sheet at the unit price of all the stamps 

contained on the sheet.  

(i)  A stamp book is a format that can be converted by removing peel strips 

contained on the product to facilitate folding of the product for placement 

in one's wallet or purse. The product is sold as a full unit of 20 stamps (or 

10). This is the principal sales format that customers utilize. 
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