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 The United States Postal Service hereby moves for a temporary extension of the 

Collaborative Logistics market test.  The market test began on May 6, 2009, and is set 

to expire on May 6, 2011.  The Collaborative Logistics market test has been successful 

thus far, and the Postal Service intends to make this experimental product a permanent 

offering on the competitive products list.  As reflected in the quarterly data reports 

provided by the Postal Service, the Collaborative Logistics market test involves existing 

shipping agreements with numerous customers and totals thousands of pallet positions 

sold each quarter.  Any lag time between the conclusion of the market test and the 

establishment of Collaborative Logistics as a permanent product would create a 

significant hardship to the Postal Service and its business partners.  However, because 

of the ongoing reorganization at Postal Service Headquarters, the management of this 

product is in the midst of being transitioned to a new functional group.  Therefore, the 

Postal Service’s request to make this offering permanent, prior to the expiration of the 

market test on May 6, has been delayed. 
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Therefore, the Postal Service respectfully requests a temporary extension of the 

Collaborative Logistics market test until such time as the Postal Service’s request to 

make Collaborative Logistics a permanent competitive product is approved.  The Postal 

Service expects to be able to file its request in September, after the completion of the 

reorganization.1  In a sense, the Postal Service is requesting a waiver of the 

requirements of section 3641(d)(1), which specifies that a market test shall not exceed 

24 months.  However, the statute clearly envisions cases where market tests could be 

extended pursuant to the Commission’s authority under section 3641(d)(2).  Although 

the instant motion does not satisfy the precise terms of section 3641(d)(2), specifically 

in that the request for extension was not filed 60 days before the expiration of the 

current test, the Postal Service respectfully submits that a temporary extension of the 

market test, until such time as this product is permanently added to the competitive 

product list, would be appropriate under these circumstances, would be consistent with 

the intent of the statute, and would not prejudice any party. 

  

                                            
1 Given that the Postal Service’s request to add Collaborative Logistics to the 
competitive product list would be filed under section 3642, with an indefinite time frame 
for Commission approval, the Postal Service defers to the Commission’s judgment as to 
the appropriate length for this extension, based on the other pending dockets that may 
divert Commission resources.  It can be noted that section 3641(d)(2) allows extensions 
up to 12 months. 
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