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 Stamps.com, the leading provider of PC Postage, submits these 

comments pursuant to Commission Order No. 653, “Notice and Order on Price 

Adjustments for Market Dominant Products and Related Mail Classification 

Changes” (January 19, 2011).  We thank the Commission for this opportunity. 

 
I.  Introduction. 
 
 On January 13, 2011, under rules applicable to market-dominant products, 

the Postal Service noticed a number of changes, including rate adjustments 

averaging an increase of approximately 1.741 percent.  The Postal Service 

explains that the rate increases are authorized under 39 U.S.C. 3622(d)(1)(D).  

 One change relates to Commercial and Retail parcels in First-Class.  The 

Notice designates the Commercial category as “Commercial Base,” a new name 

that clarifies its position, and then proposes rates for the Commercial category 

that are 15 cents lower than the rates for the Retail category.  The lower rates 
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are referred to in the Notice and herein as discounted rates.  Currently, the rates 

for the two categories are the same. 

 To qualify for the Commercial Base rates, and thus for the discount, 

postage must be “paid by permit imprint, IBI meter, or PC Postage” (Notice at 

15).  Stamps.com is well-positioned to help mailers meet this requirement.  We 

support it as a change designed to further a low-cost mailstream that serves 

mailers effectively.  These comments are limited to the 15-cent discount.         

 
II.  The Fifteen-Cent Discount Will Benefit Both the Postal Service and 
Mailers. 
 

The proposed discount, with the requirement that postage be paid by 

permit imprint, IBI meter, or PC Postage, will benefit both the Postal Service and 

mailers.  The parcels will have approved barcodes and identified senders, and 

will avoid the need for window service, which involves processing and weighing, 

verifying addresses and packaging, applying postage, accepting payment, and 

generally interacting with customers.  As they involve one-on-one time spent, 

customer by customer, often tending to only one parcel, such interactions are 

expensive. 

The Postal Service has recognized that window service operations are 

costly and that ways need to be found to rate and accept mail more cost 

efficiently.  Advances in technology, such as smart meters and PC Postage, have 

helped, and can help more.  An associated goal has been to reduce the need for 

window service.  The proposed discount will lower costs and further that goal.  At 



 

 

the same time, it will eliminate the need for mailers to travel to post offices to 

enter parcels, and will reduce associated environmental effects.   

  

 We also believe the 15-cent discount will increase volume.  In our 

experience, PC Postage customers respond to price incentives.  Since the Postal 

Service has added online discounts of 5-10 percent for using PC Postage for 

shipping in the competitive products area, volumes have increased by more than 

30 percent on an annualized basis.  We believe the 15-cent discount for parcels 

will pay for itself similarly. 

 



 

 

III.  The Fifteen-Cent Discount Is Well-Aligned with the Objectives 
and Factors of Sections 3622(b) and (c). 
 

As we outlined when the Postal Service proposed a similar discount in its 

exigent rate request, the 15-cent discount helps to achieve the objectives of 

section 3622(b) and properly takes into consideration the factors of section 

3622(c).  Initial Comments of Stamps.com in R2010-4 (August 17, 2010) at 4-7. 

Briefly, usage of the discount will reduce costs and increase efficiency, (b1) and 

c(12).  Security will be increased, (b)(7).  Preparation will be recognized, (c)(5).  

PC Postage will provide simplicity, (c)(6).  We have found no reason to view the 

discount as anything but just and reasonable, (b)(8).  And, breaking a pattern 

characteristic of most discounts, this one will be used by many small mailers, 

including mailers sending one piece at a time. 

 

IV.  Conclusion. 

 The Postal Service’s filing is aimed primarily at increasing its net income 

through rate increases allowed by the CPI cap.  Also included are several 

improvements, some with cap implications.  One of these is the discount of 15 

cents for First-Class parcels with postage paid by permit imprint, IBI meter, or PC 

Postage.  For collecting postage securely, these are efficient, low-cost methods, 

aligned well with the notion of a low-cost mailstream that can be used effectively 

by mailers.  They should be encouraged.  The proposal will improve the finances 

of the Postal Service.  It should be approved. 

 

  



 

 

 

Respectfully submitted, 
 
 
s/Seth Weisberg___________________ 
Seth Weisberg 
Chief Legal Officer 
Stamps.com 
12959 Coral Tree Place 
Los Angeles, CA 90066-7020 
Voice: (310) 482-5808 
Fax: (310) 482-5818 
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