Postal Regulatory Commission
Submitted 1/6/2011 2:41:12 PM
Filing ID: 71481

Accepted 1/6/2011
BEFORE THE

POSTAL REGULATORY COMMISSION
WASHINGTON, D.C. 20268-0001

COMPETITIVE PRODUCT PRICES Docket Nos.
GLoBAL PLus 2B CONTRACTS (MC2011-8) CP2011-41
NEGOTIATED SERVICE AGREEMENTS CP2011-42

UNITED STATES POSTAL SERVICE RESPONSE TO ORDER NO. 623
CONCERNING EFFECTIVE DATES OF GLOBAL PLUS 2B CONTRACTS
NEGOTIATED SERVICE AGREEMENTS
(January 6, 2011)

On December 23, 2010, the Postal Regulatory Commission (Commission) issued
Order No. 623, adding the specific agreements that are the subjects of the instant
dockets to the Global Plus 2B Contracts product. In that Order, the Commission
directed that the Postal Service give notice of the effective dates of the specific Global
Plus 2B Contracts negotiated service agreements. The Postal Service accordingly
provides the following information:
Contract Start Date End Date

CP2011-41 January 17, 2011 The date prior to the date in January, 2012,
when Canada Post Corporation institutes price
changes for its domestic Lettermail, Incentive
Lettermail, Admail, and/or Publications Malil
products. Should Canada Post Corporation
not change prices for its domestic Lettermail,
Incentive Lettermail, Admail, and/or
Publications Mail during the month of January,
2012, the Agreement shall terminate on
January 31, 2012.



CP2011-42 January 17, 2011

475 L'Enfant Plaza, S.W.
Washington, D.C. 20260-1137
(202) 268-7820; Fax -5628
christopher.c.meyerson@usps.gov
January 6, 2011

The date prior to the date in January, 2012,
when Canada Post Corporation institutes price
changes for its domestic Lettermail, Incentive
Lettermail, Admail, and/or Publications Malil
products. Should Canada Post Corporation
not change prices for its domestic Lettermail,
Incentive Lettermail, Admail, and/or
Publications Mail during the month of January,
2012, the Agreement shall terminate on
January 31, 2012.
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