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A. Overview of the Worksheets

USPS-R2010-4/3 contains the worksheets supporting the price change proposal for Periodicals.  It contains this preface and an Excel File:  Periodicals Worksheet_R2010-4/3.xls.  Table 1 presents a summary of the overall price change for each Periodicals subclass and rate category.  
	Table 1

	Category
	Price Increase

	Periodicals
	8.035%

	
	

	Outside County
	8.036%

	Regular Rate
	      7.989%

	Nonprofit
	      8.243%

	Classroom
	      8.346%

	Within County
	8.004%


After the Cover page and Index tabs, the next six tabs are Regular Rate BD10, RR IM FS Incentive, Nonprofit BD10, Nonprofit IM FS Incentive, Classroom BD10, and Classroom IM FS Incentive.  These six sheets provide the total of Q3 and Q4 of FY 2009 and Q1 and Q2 of FY 2010 billing determinants for all of Outside County Periodicals including Science of Agriculture (SOA).  SOA volume is combined with Regular Rate volume except for the advertising pound volume rate cells in the Delivery Unit, SCF, ADC, and Zones 1&2 entries; these four rate cells receive preferential treatment under the statute (i.e., prices must be set at 75 percent of their commercial counterparts for these particular cells).   
These worksheets provide Periodicals volume data and also calculate the revenue based on current prices and new prices.  In addition, the IM FS Incentive tabs calculate the revenue of pieces eligible for the Intelligent Mail Full Service (IM FS) incentive.  There is one adjustment that is made to the billing determinants.  This deals with the calculation of Intelligent Mail Full Service (IM FS) program incentive.  This adjustment is discussed in more detail in Section B.  
The next tab Outside County, calculates the current revenue under current prices as well as the new revenue under the proposed new prices.  Outside County volume is the sum of Q3-Q4 of 2009 and Q1-Q2 of 2010.  The total dollar amount for the Limited Circulation Discount was calculated as the sum of the dollar amount in Q3-Q4 2009 and Q1-Q2 2010 in the billing determinants.  Since the price increase for Outside County Periodicals is 8.0 percent, the dollar amount for the Limited Circulation Discount was inflated by 8 percent.  The dollar amount for the Preferred Rate Discount was calculated for both the Nonprofit and Classroom portions of Outside County Periodicals Mail under current prices and proposed new prices.  

IM FS Incentive_OC tab calculates the dollar amount for the IM FS incentive for qualifying Outside County pieces.  Pieces that are eligible for IM FS are noted in Section B.
The Within County tab calculates the current revenue under current prices as well as the new revenue under the proposed new prices.  Within County volume is the sum of Q3-Q4 of 2009 and Q1-Q2 of 2010 in the billing determinants.  

IM FS Incentive_WC tab calculates the dollar amount for the IM FS incentive for qualifying Within County pieces.  Pieces that are eligible for IM FS are noted in Section B.

Passthroughs – OC Pcs tab provides a summary of the presort and automation passthroughs (discounts divided by avoided costs) for Outside County piece rates.
Price % of Cst-Bundle-Contnr tab provides the price as a percent of cost that are recognized in the various bundle, sack, and pallet prices.

Passthroughs Within County tab provides the presort, automation and dropship passthroughs for Within County pieces.

B. Adjustment to the Billing Determinants

One minor adjustment was made to make the billing determinants useful for calculating Periodicals revenue.
Intelligent Mail Full Service Program Incentive

Certain categories of letter and flat shaped mail became eligible for an Intelligent Mail® Full Service option incentive on November 29, 2009.  The revenues calculated using the proposed new prices have been adjusted to account for a reasonable estimate of the number of mail pieces that are expected to participate in the program and receive the planned 0.1 cent per piece incentive.  Estimation methodology is as follows: Since the implementation of the incentive to participate in the Full-Service IMb program on November 29, 2009, usage of Full-Service IMb has trended upward in all classes of mail eligible for the incentive.  Thus, average usage (calculated as a percentage of eligible volume) for the four full months in FY 2010 in which the incentive was offered, would underestimate the full-year usage percentage.  Instead, the percentage usage for March 2010 (the last month of the billing determinants used in this filing) for each class and rate category is used to calculate the annual volume receiving the Full-Service IMb incentive.
Worksheets RR IM FS Incentive, Nonprofit IM FS Incentive, Classroom IM FS Incentive, IM FS Incentive_OC, and IM FS Incentive_IC provide the details of the calculations for each class and each rate categories.  Columns B through D of each of the tabs mentioned in this section show the March 2010 billing determinant volumes for IM FS eligible pieces for the latest data being considered in this exigent filing.  Columns F through H show the actual pieces which received IM FS service.  Columns J through O calculate the estimated volume and participation amount.  Only automation Letters and Flats, Carrier Route Basic, High Density, and Saturation pieces will be eligible to participate in the program.  This volume is multiplied by $0.001 to estimate the revenue included in the revenue calculation.  

C. The Revenue Calculations

The last tab, Summary, shows the overall summary of revenue and revenue per piece under current prices and proposed new prices for each subclass in Periodicals.         
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