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 Pursuant to Rules 25 through 27 of the Rules of Practice and Procedure of the 

Postal Regulatory Commission, the Magazine Publishers of America (“MPA”) and the 

Direct Marketing Association (“DMA”) respectfully submit the following follow-up 

interrogatory to the United States Postal Service. 

 MPA/USPS-1.  This question refers to your June 17 answer to NNA/USPS-T2-3.  

The following sentence appears three times in the answer:   

Title 39, chapters 10 and 12 contain provisions that can operate to limit 
the Postal Service’s ability to take such actions.  

Please identity each section and subsection of chapters 10 and 12 of Title 39 that you 

contend “can operate to limit the Postal Service’s ability to take such actions,” and 

explain why you contend that each such section and subsection can have this effect. 
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      Respectfully submitted, 

        
Jerry Cerasale 
Senior VP for Government Affairs 
DIRECT MARKETING ASSOCIATION, INC. 
1615 L Street, N.W., Suite 1100 
Washington DC   20036 
jcerasale@the-dma.org 
 
Counsel for Direct Marketing Association,  
   Inc. 

David M. Levy (dlevy@venable.com)  
Matthew D. Field (mfield@venable.com)  
VENABLE LLP 
575 Seventh Street, N.W. 
Washington DC   20004 
(202) 344-4800 
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America  
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