
          


 

                 

                 
                

                    
                   

        

                     
                 

              

  

                       
                          
                   

                     
              

                       
                   

                 
              

 



    	     

                     
                   

                
                  

                   

                    

                

                      
                  

                        
              

              

                   
                    

              

   
         

   
              

     	   
  

          	      
           	  

  



          

             

             

                 

  
        

  
       

       

        

        

        

        

                   

  



          

                 
          

             
  

          

        

         

           

        

             

             

                  
                 

                   

   



          

                   
                 

            

       

       

         

                     
                   

                      

              
            

     

    

    

                    
                    
                      

                     
   

  



USPS 5-Day Operation: Business Ouantitative Study ORe International. Princeton. NJ 

If the Postal Service delivered on five days a week instead of six (with no mention of which day would be eliminated), 
three out of four business people see their firms changing one or more aspects of their mailing behavior. In listening to 
interviews, it became apparent that the changes generally involve doing more of things that they are already doing, rather 
than undertaking new activities. The principal changes mentioned are: (Q.19) 

Make important mailings on different days (51 %) 
Increase or start using competitors to send packages (43%) 
Increase or start using electronic communications services (31 %) 

Forty-five percent of those who would change behavior say Saturday delivery to households is important (top-2 box), this 
is significantly higher than the 21 % of those who would not change behavior. Conversely, 66% of those who would not 
change behavior also do not think Saturday delivery to households is important (bottom-2 box), this is significantly 
higher than the 39% of those who would change behavior. (Q.8 & Q.19) 

Thirty-eight percent of those who would change behavior also say Saturday delivery to business is important (top-2 box), 
this is significantly higher than the 16% of those who would not change behavior. Conversely, 68% of those who would 
not change behavior also do not think Saturday delivery to business is important (bottom-2 box), this is significantly 
higher than the 43% of those who would change behavior. (Q.I0 & Q.19) 

Sixty-two percent of those who would change behavior prefer eliminating Saturday services, 29% prefer the rate hike; 
however, 91 % of those who would not change behaviorprefer service elimination, with only 8% preferring the rate hike. 
Clearly, firms that are unable or unwilling to adapt wish to hold costs down, whereas the flexible firms are more willing 
to accept rate hikes --- although they still choose the service reduction by a two-to-one margin. (Q.18 & Q.19) 

Among those saying they would change behavior, 23% say they would reduce their total use of the Postal Service. And 
of those who would reduce usage, the vast majority (75%) say they would reduce it by less than 25%; a small, but 
significant number (18%) say they would reduce usage by at least 25%; and 5% did not know. In most cases, the 
reductions would be spread across all classes of mail (First Class, Standard, Priority, Parcel Post), with slightly more 
emphasis on reducing First Class and slightly less emphasis on reducing Parcel Post. (Q.20 thru Q.23) 
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