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MODIFICATION OF MAIL CLASSIFICATION Docket No. MC2009-19
SCHEDULE PRODUCT LISTS IN RESPONSE
TO ORDER NO. 154

MOTION FOR EXTENSION OF TIME TO FILE
REQUEST OF THE UNITED STATES POSTAL SERVICE
TO ADD STAMP FULFILLMENT SERVICES TO THE MAIL CLASSIFICATION
SCHEDULE IN RESPONSE TO ORDER NO. 391
(March 15, 2010)

Order No. 391 (January 13, 2010) ordered the Postal Service to file a request to
add Stamp Fulfillment Services to the Mail Classification Schedule (MCS). Order No.

391 states that,

Should the Postal Service propose the use of simplified shipping
fees as an alternative to tariff postage that would, of course, itself
require the Postal Service to file an appropriate request to add SFS
to the MCS product lists. Pending receipt of any such proposal, the
Commission reaffirms its findings in Order No. 154, and the Postal
Service is authorized to continue to charge a $1.00 handling fee.
The continued collection of the handling fee, however, requires the
filing of a request to add SFS to the Market Dominant Product List.
That filing is due within 60 days from the date of this Order.

Order No. 391 at 15.

Because of concerns that the $1.00 fee may not be adequate to cover costs for
Stamp Fulfillment Services, the Postal Service has not been able to complete a filing to
add SFS to the Market Dominant Product List by today’s deadline. The Postal Service

needs additional time to determine what proposal to make, and obtain management and
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Governors’ review. The Postal Service therefore requests an extension of time, until

April 30, 2010, in which to complete its filing to add Stamp Fulfillment Services to the

Mail Classification Schedule.
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