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BEFORE THE

POSTAL REGULATORY COMMISSION
WASHINGTON, DC 20268-0001

Station and Branch Optimization Docket No. N2009-1
And Consolidation Initiative

NOTICE OF INTERVENTION OF THE
DIRECT MARKETING ASSOCIATION
(July 29, 2009)

Pursuant to Section 20a of the Commission’s Rules of Practice rancddBres, at 39
C.F.R. 300.20a, the Direct Marketing Association (DMA) hereby gjinetice of its

intervention as a limited participant in the above-captioned proceeding.

A large majority of DMA’s 3500 member companies utilize virtexaery class of mail in
order to reach the public. Even as new technologies have been natedpoto their
business models, the mail delivered by the U.S. Postal Servigerhased a linchpin

multi-channel marketing.

Service of documents pertaining to this proceeding may be served on the undersigned.

Jerry Cerasale, Esq.

Senior Vice Presidential for Government Affairs
Direct Market Association, Inc

1615 L Street, NW, Suite 1100

Washington DC 20036

(202) 861-2423

jcerasale@the-dma.org
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