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NOT OF GENERAL APPLICABILITY 

(May 19, 2009) 
 
 In accordance with 39 U.S.C. § 3632(b)(3) and 39 C.F.R. § 3015.5, the United 

States Postal Service hereby gives notice of the establishment of rates not of general 

applicability for Priority Mail Contract 6 within the Priority Mail Contract Group that the 

Postal Service has requested the Commission to add to the competitive product list 

within the Mail Classification Schedule.   A redacted version of the contract is provided 

in Attachment A and the unredacted  contract is being filed under seal.  The contract 

provides that it will become effective on the day that the Commission issues all 

necessary regulatory approval.1  The Governors’ Decision, including the explanation 

and justification for the change and the record of proceedings, was filed in Docket No. 

MC2009-25.2  The required revenue and cost data are being filed under seal.3  

Attachment B provides the certification of compliance with 39 U.S.C. § 3633(a)(1) and 

(3).4 

                                            
1 39 C.F.R. § 3015.5(a). 
2 Id.  § 3015.5(b). 
3 Id.  § 3015.5(c)(1). 
4 Id.  § 3015.5(c)(2). 
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 The Postal Service maintains that the contract, the customer’s name, and the 

related financial information should remain confidential.  The contract contains pricing 

and other information related to the customer and its processes as well as to Postal 

Service processes and procedures for handling the mail tendered under the contract.  

Related financial information contains cost and pricing information showing how prices 

are developed.  Prices and other contract terms relating to the parties’ processes and 

procedures are highly confidential in the business world and the Postal Service protects 

them in accordance with industry standards.  The ability of the Postal Service to 

negotiate such contracts would be severely compromised if prices and other information 

pertaining to these types of agreements were publicly disclosed.  Also, public disclosure 

would compromise the ability of the customer to negotiate favorable shipping services 

contracts in the future.  The name of the customer should remain confidential due to the 

substantial likelihood that the Postal Service’s competitors would use such information 

to target their efforts and undercut the Postal Service’s prices.  The Postal Service is 

aware of no competitor or private company of comparable size and scope that releases 

similar information to the public.     

 Respectfully submitted, 
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Docket No. CP2009-30
Attachment B

Certification of Prices for Priority Mail Contract 6

I, W. Ashley Lyons, Manager, Regulatory Reporting and Cost Analysis, Finance

Department, am familiar with the prices and terms for Priority Mail Contract 6. The

prices and terms are consistent with the formulas established by the Decision of the

Governors of the United States Postal Service on Establishment of Rate and Class Not

of General Applicability for Priority Mail Contract Group, dated April 27, 2009

(Governors' Decision No. 09-6).

I hereby certify, based on in the financial analysis provided herewith, that the

prices are in compliance with 39 U.S.C § 3633 (a)(1), (2), and (3). They are expected to

cover attributable costs. There should therefore be no subsidization of competitive

products by market dominant products. The contract should not impair the ability of

competitive products on the whole to cover an appropriate share of institutional costs.


