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Re: Docket R2009-2 
 
Public comment: 
 
As a business professor for 30 years and an active consultant to numerous major 
firms on matters of innovation and strategy, I am very much in support of reducing 
the number of delivery days for household mail.  
 
The clear trend towards email and electronic communications has changed the way 
people and organizations connect. The Postal Service needs to recognize this reality 
and develop a new, more effective business model going forward. 
 
Reducing the number of delivery days will not have any material impact on the 
average household or business entity. I assume the Postal Service will continue to 
provide daily delivery of overnight and special delivery options at a higher cost. But 
routine mail does not need to be delivered 6 days per week. 
 
Costs have to be reduced and a 3- or 4-day per week delivery system would go a 
long way towards that end. The Postal Service has become like General Motors: 
too few innovative products, high fixed costs, bloa ted overhead, too many 
highly-paid workers who are not rewarded for effici ency but rather for years on 
the job.  Even the Postmaster General is being paid twice the  rate of the 
President of the United States – and he’s also gett ing a bonus for running the 
Postal Service into the ground.  How much longer can the Postal Commission allow 
the Postal Service to self-destruct before our eyes? 
 
If the Postal Service can’t make a profit while charging reasonable prices for its 
services, then shut it down and let private firms like FedEx or UPS take over. 
Times have changed and left the Postal Service in the Dark Ages. The Postal 
Commission must reduce delivery days and associated operating costs immediately, 
and quit relying on rate hikes as a series of temporary solutions to an intractable 
problem.  
 
 
Cordially, 
 
Steven Permut, PhD 
sep28.az@gmail.com  
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