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UNITED STATES OF AMERICA

POSTAL REGULATORY COMMISSION
WASHINGTON, DC 20268-0001

ANNNUAL COMPLIANCE REPORT, 2008 } Docket No. ACR2008

RESPONSE OF THE PARCEL SHIPPERS ASSOCIATION AND DIRECT
MARKETING ASSOCIATION, INC
TO
MOTION OF THE UNITED STATES POSTAL SERVICE
REQUESTING THE ESTABLISHMENT OF PROTECTIVE CONDITIONS

Pursuant to Rule 3001.21(b) of the Postal Regulatory Commission’s
(Commission) Rules of Practice and Procedure, the Parcel Shippers Association (PSA)
and Direct Marketing Association (DMA) submit this response to the United States
Postal Service’s Motion Requesting Establishment of Protective Conditions to Govern

Access to Certain Core Costing Documentation.*

After waiting for months and after failing to raise the matter in an earlier related
proceeding that included the publication of illustrative protective conditions,? on
December 12, 2008, the Postal Service asked the Commission to establish protective
conditions with respect to the extensive supporting documentation for the 2008 Annual
Compliance Report (ACR) to be filed on December 29, 2008. ® The Postal Service's

! See Motion of the United States Postal Service Requesting Establishment of Protective Conditions to
Govern Access to Certain Core Costing Documentation ( Motion), filed December 12, 2008.

? See Notice of Filing Illustrative Protective Conditions (Dkt. No. RM2008-1)(Model Protective Order), filed
September 18, 2008.

*The supporting documentation involved includes: the Cost and Revenue Analysis (CRA) Report, the Cost
Segments and Components Report (CSC), the CRA Models, the CRA “B” Workpapers, Cost Segment 3 Cost Pools,
In-Office Cost System (IOCS) data, City Carrier Cost System (CCCS) data, Rural Carrier Cost System (RCCS) data, and
Transportation Cost Systems (TRACS) data.



excuse for this belated request is that USPS warned in its 2007 ACR filing that “in the
future it will be necessary to protect sensitive commercial information about competitive
products that was formerly made public under the PRA.” * That warning about
competitive product data was certainly understood by the postal community. However,
the Postal Service’s new proposal would appear to put off base and deny public access
to all kinds of data that may not directly relate to “sensitive commercial information
about competitive products.” Less than three weeks before the filing of the 2008 ACR
we are told that protection of the competitive products sensitive information “... requires
that the background documentation, in which the cost splits between competitive and
market dominant products are developed, must likewise be shifted into the nonpublic
annex.” Motion at 3. The Postal Service appears to understand what it calls the
“frustration” (but which is more likely will be outrage) the public will feel if they cannot
get access to material portions of the core cost documentation. The Postal Service’s
solution to this blackout of information is to allow, under certain protective conditions,

certain members of the public to gain access.

On page 4 of its Motion, the Postal Service categorizes an extensive list of
material that it says “could reasonably be considered necessary in order to obtain a
comprehensive understanding of the inputs and analyses which lead to the summary
product costs reported in the CRA.” Motion at 4-5. Yet, the Service argues that those
materials would allow one to know or make reasonable inferences about the sensitive
data of competitive products, and thus all of those data sets are candidates to be moved

from the public portion of the ACR filing to the nonpublic portion. Id.

The Postal Service’s cure for the censorship of relevant postal data relating to
both market dominant and competitive products is to allow certain individuals to have
access to these materials under protective conditions, similar to, but yet not the same

as, those that have obtained in the past for materials that were filed under seal and

* Motion at 2 citing Dkt. No. ACR2007 (December 28, 2007) at 33.”



those announced by the Commission three months ago in the Model Protective Order.”
The Postal Service wishes not only to exclude competitors from access to this
information, but also customers who could be perceived to gain some advantage in
negotiating their own deals for competitive products. The Postal Service has broadened
the standard language used in the past in a way that is ambiguous, if not oblique. (It
would appear, however, to allow parties to have access to sequestered information in
the course of negotiations concerning market dominant products, under protective

conditions.)

The breadth of secrecy at the heart of the Postal Service’s Motion is contrary to
of one of the principal objectives of the PAEA: transparency of the Postal Service.
Under this proposal, the public would be denied not only information that relates to
competitive products but comparable data on market dominant products and would gain
access to data under seal which arguably is available only to those who would not seek

to put to use the information they have examined under seal.

Is this breadth of secrecy really necessary? It appears to us that the Postal
Service could sufficiently protect the confidentiality of its competitive product cost data
by replacing codes (in its core costing materials) for specific competitive products (e.g.,
Parcel Select) with a general code for competitive products. For example, in IOCS
(USPS-FYO07-27 from Docket No. ACR2007), a direct tally for Parcel Select could be
recoded as a direct tally for competitive products. This approach is consistent with the
approach taken in the FY 2008 RPW report (see Exhibit A attached), which effectively
treats all competitive products as one product.

PSA has consistently argued for confidentiality rules that protect the Postal
Service’s ability to negotiate contract rates for its competitive products. And, PSA

recognizes the needs of the Postal Service to shield commercially sensitive information

> See Notice of Filing lllustrative Protective Conditions (Dkt. No. RM2008-1)(Model Protective Order), filed
September 18, 2008.



about those competitive products. Clearly, however, the Postal Service motion raises
complex issues that deserve more consideration than that allowed in the context of 7-
day motion practice. Further, the Postal Service has failed to demonstrate any need for
the extraordinary consideration and relief it seeks in this Motion.

Accordingly, PSA urges the Commission to deny the Postal Service Motion and
instead convene a separate proceeding to consider the issues raised by the Postal
Service’s proposal. In that proceeding it should require the Postal Service to document
its claim that the information that is seeks to “protect” cannot be disclosed without
compromising its competitive position, or by limiting access as proposed by the

Commission in its Model Protective Order.
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TABLE 1 11/3/2008
MAILING SERVICES (MARKET DOMINANT PRODUCTS)
REVENUE, PIECES, AND WEIGHT BY CLASSES OF MAIL AND SPECIAL SERVICES FOR QUARTER 4
FISCAL YEAR 2008 (Jul. 1, 2008-Sep. 30, 2008) COMPARED WITH THE CORRESPONDING PERIOD OF FISCAL YEAR 2007
(Data in Thousands)

REVENUE PIECES WEIGHT (Pounds)
Change Change Change
Quarter 4 FY 2008 over FY 2007 Quarter 4 FY 2008 over FY 2007 Quarter 4 FY 2008 over FY 2007
Service Category FY 2008 FY 2007 Amount Percent FY 2008 FY 2007 Amount Percent FY 2008 FY 2007 Amount Percent
First-Class Mail:
Single-Piece Letters 3,126,251 3,500,752 (374,501) (10.7) 7,165,665 8,215,186 (1,049,521) (12.8) 216,622 240,866 (24,244) (10.1)
Single-Piece Cards 121,063 135,167 (14,105) (10.4) 435,774 501,743 (65,969) (13.1) 2,783 3,468 (686) (19.8)
Total Single-Piece Letters and Cards 3,247,314 3,635,919 (388,606) (10.7) 7,601,439 8,716,929 (1,115,490) (12.8) 219,404 244,334 (24,930) (10.2)
Presort Letters 4,011,109 3,960,990 50,119 1.3 11,634,824 11,879,918 (245,094) (2.1) 531,261 533,628 (2,367) 0.4)
Presort Cards 175,147 183,374 (8,227) (4.5) 834,566 903,832 (69,266) (7.7) 6,782 10,560 (3,778) (35.8)
Total Presort Letters and Cards 4,186,256 4,144,365 41,892 1.0 12,469,390 12,783,750 (314,360) (2.5) 538,043 544,188 (6,145) (1.1)
Flats 921,870 1,051,715 (129,845) (12.3) 758,483 897,118 (138,634) (15.5) 157,320 181,295 (23,975) (13.2)
Parcels 263,971 263,835 137 0.1 140,805 143,660 (2,855) (2.0) 45,071 46,745 (1,674) (3.6)
Outbound First-Class Mail International 162,751 164,045 (1,294) (0.8) 93,058 87,284 5774 6.6 12,973 14,178 (1,205) (8.5)
Inbound Single-Piece Letter-Post 22,426 35,904 (13,478) (37.5) - - - - - - - -
First-Class Mail Fees 39,680 50,526 (10,846) (21.5)
Total First-Class Mail 8,844,269 9,346,308 (502,039) (5.4) 21,063,175 22,628,740 (1,565,565) (6.9) 972,811 1,030,740 (57,928) (5.6)
Standard Mail:
High Density and Saturation Letters 178,671 183,895 (5,224) (2.8) 1,329,848 1,396,467 (66,619) (4.8) 61,025 61,298 (273) 0.4)
High Density and Saturation Flats & Parcels 529,409 532,208 (2,799) (0.5) 3,368,624 3,378,498 (9,874) 0.3 595,697 627,686 (31,989) (5.1)
Carrier Route 622,977 720,957 (97,980) (13.6) 2,729,567 3,186,190 (456,623) (14.3) 551,090 673,210 (122,121) (18.1)
Letters 2,587,238 2,637,513 (50,275) (1.9 13,774,464 14,270,747 (496,283) (3.5) 700,760 709,816 (9,056) (1.3)
Flats 845,839 1,013,267 (167,428) (16.5) 2,328,732 2,805,455 (476,723) (17.0) 589,284 697,937 (108,653) (15.6)
Not Flat-Machinables and Parcels 159,285 167,272 (7,987) (4.8) 171,380 192,688 (21,308) (11.1) 78,264 86,912 (8,648) 9.9
Standard Mail Fees 19,522 21,079 (1,557) (7.4)
Total Standard Mail 4,942,941 5,276,191 (333,251) (6.3) 23,702,615 25,230,045 (1,527,430) (6.1) 2,576,119 2,856,860 (280,740) (9.8)
Periodicals Mail:
In-County 22,790 20,021 2,769 13.8 211,540 189,271 22,268 11.8 70,560 65,700 4,860 7.4
Outside County 527,465 535,582 (8,117) (1.5) 1,841,776 1,910,730 (68,955) (3.6) 805,870 885,723 (79,852) (9.0
Periodicals Mail Fees 4,551 5,624 (1,072) (19.1)
Total Periodicals Mail 554,806 561,227 (6,421) (1.1) 2,053,315 2,100,002 (46,687) (2.2) 876,430 951,422 (74,993) (7.9)
Package Services Mail:
Single-Piece Parcel Post 165,065 159,251 5,814 3.7 19,792 20,183 (391) (1.9) 109,326 111,356 (2,029) (1.8)
Inbound Surface Parcel Post (at UPU Rates) 1,790 2,866 (1,076) (37.5) - - - - - - - -
Bound Printed Matter Flats 64,152 78,070 (13,918) (17.8) 74,415 93,086 (18,671) (20.1) 104,201 130,198 (25,998) (20.0)
Bound Printed Matter Parcels 99,516 104,914 (5,398) (5.1) 68,855 74,614 (5,759) (7.7) 209,380 229,164 (19,784) (8.6)
Media and Library Mail 103,616 105,969 (2,353) (2.2) 37,679 40,606 (2,928) (7.2) 86,769 90,500 (3,732) (4.1)
Package Services Mail Fees 1,064 1,154 (90) (7.8)
Total Package Services Mail 435,204 452,225 (17,020) (3.8) 200,740 228,489 (27,749) (12.1) 509,676 561,219 (51,543) 9.2)

Negotiated Service Agreement Mail:
Negotiated Service Agreement Mail 1/ - - - - - - - - - R - R
Negotiated Service Agreement Mail Fees - - - -
Total Negotiated Service Agreement Mail - - - - - - - - - - - -



MAILING SERVICES (MARKET DOMINANT PRODUCTS) 11/3/2008
REVENUE, PIECES, AND WEIGHT BY CLASSES OF MAIL AND SPECIAL SERVICES FOR QUARTER 4
FISCAL YEAR 2008 (Jul. 1, 2008-Sep. 30, 2008) COMPARED WITH THE CORRESPONDING PERIOD OF FISCAL YEAR 2007
(Data in Thousands)

REVENUE PIECES WEIGHT (Pounds)
Change Change Change
Quarter 4 FY 2008 over FY 2007 Quarter 4 FY 2008 over FY 2007 Quarter 4 FY 2008 over FY 2007
Service Category FY 2008 FY 2007 Amount Percent FY 2008 FY 2007 Amount Percent FY 2008 FY 2007 Amount Percent
U.S. Postal Service Mail - - - - 119,394 146,958 (27,564) (18.8) 32,924 33,964 (1,040) (3.1)
Free Mail - - - - 15,270 16,234 (964) (5.9) 7,821 8,324 (502) (6.0)
Total Mailing Services Mail 14,777,220 15,635,951 (858,731) (5.5) 47,154,509 50,350,468 (3,195,958) (6.3) 4,975,782 5,442,529 (466,747) (8.6)
Ancillary Services:
Certified Mail 172,222 174,666 (2,445) (1.4) 63,787 65,912 (2,125) (3.2)
Collect on Delivery 1,986 2,391 (406) (17.0) 275 327 (52) (16.0)
Delivery Confirmation 35,071 29,213 5,858 20.1 229,097 203,119 25,978 12.8
Insurance 32,668 32,610 58 0.2 11,106 11,604 (498) (4.3)
Registered Mail 13,457 13,709 (252) (1.8) 849 980 (131) (13.3)
Return Receipts 129,186 131,448 (2,262) @.7) 53,070 55,215 (2,145) (3.9)
Stamped Envelopes and Cards 7,262 2,452 4,810 196.2 15,038 29,279 (14,241) (48.6)
Other Domestic Ancillary Services 9,209 8,215 994 12.1 4,204 3,755 449 12.0
Outbound International Ancillary Services 4,070 4,084 (15) 0.4) 454 483 (29) (6.0)
Inbound International Ancillary Services 1,317 2,236 (919) (41.1) 2 26 (25) (94.0)
Total Ancilliary Services 406,447 401,026 5,422 1.4 377,881 370,700 7,180 1.9
Special Services:
Money Orders 47,726 52,889 (5,163) (9.8) 35,331 38,413 (3,081) (8.0)
Post Office Box Service 232,826 215,429 17,397 8.1 - - - -
Other Domestic Special Services - - - - - - - -
International Reply Coupon Service - 807 (807) (100.0) - - - -
Total Additional Special Services 280,552 269,125 11,427 4.2 35,331 38,413 (3,081) (8.0)
Total Mailing Services Services 686,999 670,150 16,849 25 413,212 409,113 4,099 1.0 Service Transactions
U.S. Postal Service Mail
Total Mailing Services Mail and Services 15,464,220 16,306,102 (841,882) (5.2) Quarter 4, FY 2008 2/
Other Mailing Services Revenue 341,872 318,010 23,862 75 Ancillary Services 5,931
Other Services 2,223

Total Mailing Services Revenue 15,806,092 16,624,111 (818,020) (4.9) Total 8,154



SHIPPING SERVICES (COMPETITIVE PRODUCTS) 11/3/2008
REVENUE, PIECES, AND WEIGHT BY CLASSES OF MAIL AND SPECIAL SERVICES FOR QUARTER 4
FISCAL YEAR 2008 (Jul. 1, 2008-Sep. 30, 2008) COMPARED WITH THE CORRESPONDING PERIOD OF FISCAL YEAR 2007
(Data in Thousands)
REVENUE PIECES WEIGHT (Pounds)
Change Change Change
Quarter 4 FY 2008 over FY 2007 Quarter 4 FY 2008 over FY 2007 Quarter 4 FY 2008 over FY 2007
Service Category FY 2008 FY 2007 Amount Percent FY 2008 FY 2007 Amount Percent FY 2008 FY 2007 Amount Percent
Total Shipping Services Mail 1,937,362 1,876,002 61,361 3.3 347,408 365,151 (17,743) (4.9) 671,904 648,472 23,431 3.6
Total Shipping Services Services 4,938 4,480 458 10.2 599 562 37 6.6
Total Shipping Services Mail and Services 1,942,300 1,880,481 61,819 3.3
Other Shipping Services Revenue - - - -
Total Shipping Services Revenue 1,942,300 1,880,481 61,819 3.3
Total All Revenue 17,748,392 18,504,593 (756,201) (4.1)



REVENUE, PIECES, AND WEIGHT BY CLASSES OF MAIL AND SPECIAL SERVICES FOR QUARTER 4 11/3/2008
FISCAL YEAR 2008 (Jul. 1, 2008-Sep. 30, 2008) COMPARED WITH THE CORRESPONDING PERIOD OF FISCAL YEAR 2007
(Data in Thousands)

RPW SUMMARY REPORT FOOTNOTES: MAILING SERVICES (MARKET DOMINANT PRODUCTS) SECTION

1/ Mailing Services (Market Dominant) Negotiated Service Agreement (NSA) data are reported in First Class and Standard Mail.
2/ Not included elsewhere in this report.

- Report totals may not sum due to rounding.

RPW SUMMARY REPORT FOOTNOTES: SHIPPING SERVICES (COMPETITIVE PRODUCTS) SECTION

- Report totals may not sum due to rounding.



TABLE 1-A 11/3/2008
MAILING SERVICES (MARKET DOMINANT PRODUCTS)
REVENUE, PIECES, AND WEIGHT BY CLASSES OF MAIL AND SPECIAL SERVICES FOR QUARTER 4 YEAR-TO-DATE
FISCAL YEAR 2008 (Oct. 1, 2007-Sep. 30, 2008) COMPARED WITH THE CORRESPONDING PERIOD OF FISCAL YEAR 2007
(Data in Thousands)
REVENUE PIECES WEIGHT (Pounds)
Change Change Change
Quarter 4 YTD FY 2008 over FY 2007 Quarter 4 YTD FY 2008 over FY 2007 Quarter 4 YTD FY 2008 over FY 2007
Service Category FY 2008 FY 2007 Amount Percent FY 2008 FY 2007 Amount Percent FY 2008 FY 2007 Amount Percent
First-Class Mail:
Single-Piece Letters 14,353,524 15,044,644 (691,120) (4.6) 33,509,710 36,424,469 (2,914,759) (8.0) 1,000,329 1,091,356 (91,027) (8.3)
Single-Piece Cards 500,490 547,220 (46,730) (8.5) 1,845,860 2,141,488 (295,628) (13.8) 11,830 14,497 (2,667) (18.4)
Total Single-Piece Letters and Cards 14,854,014 15,591,864 (737,851) (4.7) 35,355,570 38,565,956 (3,210,387) (8.3) 1,012,159 1,105,854 (93,695) (8.5)
Presort Letters 16,327,804 15,746,880 580,925 37 48,379,874 49,048,964 (669,090) (1.4) 2,174,874 2,184,589 (9,715) 0.4)
Presort Cards 732,237 721,121 11,116 15 3,555,997 3,656,291 (100,293) (2.7) 28,969 42,585 (13,615) (32.0)
Total Presort Letters and Cards 17,060,041 16,468,000 592,041 3.6 51,935,871 52,705,254 (769,384) (1.5) 2,203,843 2,227,174 (23,331) (1.0)
Flats 4,056,250 4,380,490 (324,240) (7.4) 3,379,740 4,072,394 (692,653) (17.0) 693,504 822,151 (128,647) (15.6)
Parcels 1,120,766 890,550 230,217 25.9 605,522 551,049 54,473 9.9 195,047 177,559 17,487 9.8
Outbound First-Class Mail International 746,934 692,666 54,269 7.8 420,034 401,614 18,420 4.6 60,544 68,635 (8,092) (11.8)
Inbound Single-Piece Letter-Post 155,782 146,789 8,993 6.1 - - - - - - - -
First-Class Mail Fees 185,533 233,580 (48,047) (20.6)
Total First-Class Mail 38,179,320 38,403,939 (224,619) (0.6) 91,696,737 96,296,267 (4,599,531) (4.8) 4,165,097 4,401,373 (236,276) (5.4)
Standard Mail:
High Density and Saturation Letters 734,197 719,894 14,303 2.0 5,598,913 5,520,174 78,739 1.4 250,004 263,778 (13,773) (5.2)
High Density and Saturation Flats & Parcels 2,158,255 2,175,926 (17,670) (0.8) 13,584,059 13,660,789 (76,730) (0.6) 2,533,242 2,623,101 (89,859) (3.4)
Carrier Route 2,731,128 3,145,664 (414,536) (13.2) 12,070,176 15,666,232 (3,596,056) (23.0) 2,500,770 2,864,022 (363,252) (12.7)
Letters 10,555,142 10,019,520 535,622 5.3 57,086,421 55,133,305 1,953,116 35 2,859,999 2,655,391 204,607 7.7
Flats 3,663,748 4,072,543 (408,795) (10.0) 10,010,857 12,871,862 (2,861,005) (22.2) 2,541,284 3,076,111 (534,827) (17.4)
Not Flat-Machinables and Parcels 647,383 539,892 107,491 19.9 733,729 663,750 69,979 10.5 331,886 332,782 (896) (0.3)
Standard Mail Fees 96,439 105,731 (9,292) (8.8)
Total Standard Mail 20,586,292 20,779,170 (192,878) (0.9) 99,084,155 103,516,112 (4,431,957) (4.3) 11,017,185 11,815,185 (797,999) (6.8)
Periodicals Mail:
In-County 89,119 71,790 17,328 24.1 830,887 736,458 94,430 12.8 279,193 257,528 21,665 8.4
Outside County 2,187,871 2,096,638 91,233 4.4 7,774,339 8,059,373 (285,033) (3.5) 3,397,716 3,638,099 (240,383) (6.6)
Periodicals Mail Fees 17,867 19,508 (1,641) (8.4)
Total Periodicals Mail 2,294,857 2,187,936 106,921 4.9 8,605,227 8,795,831 (190,604) (2.2) 3,676,909 3,895,628 (218,719) (5.6)
Package Services Mail:
Single-Piece Parcel Post 718,091 700,997 17,094 2.4 89,536 100,295 (10,759) (10.7) 470,859 518,215 (47,356) (9.1)
Inbound Surface Parcel Post (at UPU Rates) 12,435 11,717 718 6.1 - - - - - - - -
Bound Printed Matter Flats 261,937 285,214 (23,277) (8.2) 289,623 321,013 (31,390) (9.8) 402,869 440,359 (37,490) (8.5)
Bound Printed Matter Parcels 429,930 403,858 26,072 6.5 308,561 316,582 (8,021) (2.5) 926,808 973,866 (47,058) (4.8)
Media and Library Mail 418,873 406,300 12,573 3.1 158,505 176,604 (18,099) (10.2) 354,743 365,105 (10,362) (2.8)
Package Services Mail Fees 4,229 4,187 42 1.0
Total Package Services Mail 1,845,495 1,812,273 33,222 1.8 846,225 914,494 (68,269) (7.5) 2,155,280 2,297,546 (142,266) (6.2)

Negotiated Service Agreement Mail:
Negotiated Service Agreement Mail 1/
Negotiated Service Agreement Mail Fees

Total Negotiated Service Agreement Mail



MAILING SERVICES (MARKET DOMINANT PRODUCTS) 11/3/2008
REVENUE, PIECES, AND WEIGHT BY CLASSES OF MAIL AND SPECIAL SERVICES FOR QUARTER 4 YEAR-TO-DATE
FISCAL YEAR 2008 (Oct. 1, 2007-Sep. 30, 2008) COMPARED WITH THE CORRESPONDING PERIOD OF FISCAL YEAR 2007
(Data in Thousands)

REVENUE PIECES WEIGHT (Pounds)
Change Change Change
Quarter 4 YTD FY 2008 over FY 2007 Quarter 4 YTD FY 2008 over FY 2007 Quarter 4 YTD FY 2008 over FY 2007
Service Category FY 2008 FY 2007 Amount Percent FY 2008 FY 2007 Amount Percent FY 2008 FY 2007 Amount Percent
U.S. Postal Service Mail - - - - 823,685 1,008,380 (184,696) (18.3) 148,948 140,585 8,364 59
Free Mail - - - - 71,975 72,013 (38) (0.1) 33,307 33,550 (244) 0.7)
Total Mailing Services Mail 62,905,964 63,183,319 (277,355) (0.4) 201,128,003 210,603,097  (9,475,093) (45) 21,196,726 22,583,866 (1,387,140) (6.1)
Ancillary Services:
Certified Mail 717,822 698,219 19,603 2.8 268,917 280,226 (11,309) (4.0)
Collect on Delivery 8,136 9,563 (1,427) (14.9) 1,155 1,407 (251) (17.9)
Delivery Confirmation 146,927 108,813 38,114 35.0 960,774 856,747 104,027 121
Insurance 144,582 156,685 (12,103) (7.7) 51,595 57,005 (5,410) (9.5)
Registered Mail 56,883 53,320 3,563 6.7 3,861 4,321 (460) (10.6)
Return Receipts 549,572 521,305 28,267 54 230,265 240,155 (9,889) (4.1)
Stamped Envelopes and Cards 24,408 16,920 7,489 44.3 49,375 106,164 (56,790) (53.5)
Other Domestic Ancillary Services 37,972 31,147 6,825 21.9 17,170 15,486 1,685 10.9
Outbound International Ancillary Services 17,268 15,939 1,328 8.3 1,997 2,205 (208) 9.4)
Inbound International Ancillary Services 9,387 8,935 453 5.1 56 75 (29) (25.0)
Total Ancilliary Services 1,712,958 1,620,845 92,112 5.7 1,585,166 1,563,789 21,376 1.4
Special Services:
Money Orders 204,788 210,476 (5,688) .7) 149,125 162,899 (13,774) (8.5)
Post Office Box Service 896,656 836,931 59,725 7.1 - - - -
Other Domestic Special Services - - - - - - - -
International Reply Coupon Service 3) 857 (860) (100.3) - - - -
Total Additional Special Services 1,101,442 1,048,265 53,177 51 149,125 162,899 (13,774) (8.5)
Total Mailing Services Services 2,814,400 2,669,110 145,290 5.4 1,734,290 1,726,688 7,602 0.4 Service Transactions
U.S. Postal Service Mail
Total Mailing Services Mail and Services 65,720,364 65,852,429 (132,065) (0.2) Quarter 4 YTD, FY 2008 2/
Other Mailing Services Revenue 866,151 1,246,050 (379,900) (30.5) Ancillary Services 23,954
Other Services 8,790

Total Mailing Services Revenue 66,586,515 67,098,479 (511,965) (0.8) Total 32,743



SHIPPING SERVICES (COMPETITIVE PRODUCTS) 11/3/2008
REVENUE, PIECES, AND WEIGHT BY CLASSES OF MAIL AND SPECIAL SERVICES FOR QUARTER 4 YEAR-TO-DATE
FISCAL YEAR 2008 (Oct. 1, 2007-Sep. 30, 2008) COMPARED WITH THE CORRESPONDING PERIOD OF FISCAL YEAR 2007
(Data in Thousands)

REVENUE PIECES WEIGHT (Pounds)
Change Change Change
Quarter 4 YTD FY 2008 over FY 2007 Quarter 4 YTD FY 2008 over FY 2007 Quarter 4 YTD FY 2008 over FY 2007
Service Category FY 2008 FY 2007 Amount Percent FY 2008 FY 2007 Amount Percent FY 2008 FY 2007 Amount Percent
Total Shipping Services Mail 8,355,052 7,851,571 503,481 6.4 1,574,923 1,629,948 (55,025) (3.4) 3,040,640 3,053,819 (13,180) (0.4)
Total Shipping Services Services 26,653 22,763 3,891 17.1 3,102 3,054 48 1.6
Total Shipping Services Mail and Services 8,381,705 7,874,334 507,372 6.4
Other Shipping Services Revenue - - - -
Total Shipping Services Revenue 8,381,705 7,874,334 507,372 6.4

Total All Revenue 74,968,220 74,972,813 (4,593) (0.0)



REVENUE, PIECES, AND WEIGHT BY CLASSES OF MAIL AND SPECIAL SERVICES FOR QUARTER 4 YEAR-TO-DATE 11/3/2008
FISCAL YEAR 2008 (Oct. 1, 2007-Sep. 30, 2008) COMPARED WITH THE CORRESPONDING PERIOD OF FISCAL YEAR 2007
(Data in Thousands)

RPW SUMMARY REPORT FOOTNOTES: MAILING SERVICES (MARKET DOMINANT PRODUCTS) SECTION

1/ Mailing Services (Market Dominant) Negotiated Service Agreement (NSA) data are reported in First Class and Standard Mail.
2/ Not included elsewhere in this report.

- Report totals may not sum due to rounding.

RPW SUMMARY REPORT FOOTNOTES: SHIPPING SERVICES (COMPETITIVE PRODUCTS) SECTION

- Report totals may not sum due to rounding.



