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NEWSPAPER ASSOCIATION OF AMERICA 
INTERROGATORIES TO  

BOOKSPAN WITNESS MATTHIAS EPP 
(NAA/BOOKSPAN-T2-1-3) 

 
NAA/Bookspan-T2-1:  Please refer to the list of Bookspan’s competitors on page 

2 of your testimony.  Does Bookspan view independent book sellers that operate in only 

one or two metropolitan areas as part of its competition?  Would your answer differ if 

such book sellers used, at least for some of their business, a book “club” model? 

 

NAA/Bookspan-T2-2:  On March 7, 2003, Mr. Posch testified in the Capital One 

case (Tr. 10/1980-81) to his belief that Bookspan at that time was the 22d largest postal 

customer.  Does Bookspan believe that it is still approximately the 22d largest postal 

customer today? 

 

NAA/Bookspan-T2-3.  Please refer to the July 29, 2005, issue of the PostCom 

Bulletin, which contains a “special report” appearing after page 16.  In that article, Mr. 

Posch is quoted as follows: 

“Matthias really got the Postal Service to look at our 
company and how we do business. . . . The USPS went the 
extra mile to learn about a customer in detail.” 

 a. Is the quotation accurate? 

b. Please elaborate on the efforts to which the Postal Service went to 
learn about Bookspan’s business.  Please include a description of 
the general timeframe and what steps that the Postal Service took. 

c. Are the efforts that the Postal Service made to understand 
Bookspan’s business more or less valuable to Bookspan than the 
value of the declining block volume discounts? 


