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OCA/USPS-5.
Please refer to the response to OCA/USPS-2.  Please provide a copy of the draft rules (and final rules, when available) to implement proposed Section 620.12.
OCA/USPS-6.
Please refer to the response to OCA/USPS-3, referencing the Postal Service’s Request at pages 3-4, where it states, “The terms and conditions of the NSA were specifically tailored to reflect the relationship between the Postal Service and Bookspan, which appears to be unique for the reasons set forth in the testimonies of witnesses Posch (Bookspan-T-1), Epp (Bookspan-T-2) and Yorgey (USPS-T-2).” 

a. Please confirm that the apparent uniqueness of the relationship between the Postal Service and Bookspan is the sole reason for an NSA as opposed to a time-limited experimental niche classification.  If you do not confirm, please explain.

b. Please identify by specific line number(s) in the testimonies of witnesses Posch (Bookspan-T-1), Epp (Bookspan-T-2) and Yorgey (USPS-T-2) the statements that confirm the apparent uniqueness of the relationship between the Postal Service and Bookspan.

c. Please compare and contrast the statements cited in response to subpart b. of this interrogatory with the features and characteristics of other negative option marketers operating pursuant to the Federal Trade Commission’s Negative Option Rule.  See 16 C.F.R. § 425.1.
OCA/USPS-7.
Please refer to the response to OCA/USPS-3, where it states, “Also, witness Posch elaborates on the scope and breadth of the direct multiplier effect of continuing mailings of various classes, coupled with the indirect multiplier effect of mailing list expansion.  Bookspan-T-1, at 3-6.  These characteristics are limited to a very small number of mailers.  See Bookspan-T-2, Epp at 2.”

a. Please confirm that the direct and indirect multiplier effects are also characteristics of other negative option marketers operating pursuant to the Federal Trade Commission’s Negative Option Rule.  See 16 C.F.R. § 425.1.  If you do not confirm, please explain.

b. Please provide the number of mailers that constitutes a “very small number of mailers.”  Also, please estimate or provide the number of negative option marketers operating pursuant to the Federal Trade Commission’s Negative Option Rule.  See 16 C.F.R. § 425.1.
OCA/USPS-8.
Please refer to the response to OCA/USPS-3(d).

a. Please confirm that a time-limited experimental niche classification restricted to negative option marketers, based upon the following features, would induce such marketers to increase their mail volumes:
(
Three years of verified letter volumes from identified permit accounts;
(
A discount threshold somewhat above the average of the three years of verified letter volumes;
(
A discount structure ranging from 1 to 3 cents for incremental letter volume;
(
An adjustment mechanism of the volume threshold where actual volume exceeds a certain percentage in the previous year;

(
An adjustment for mergers and acquisitions, and;

(
An unlimited right to remove any mailer if the Postal Service concludes the incentives are not working as intended.

If you do not confirm, please explain.

b. Please confirm that a time-limited experimental niche classification restricted to negative option marketers, as described in subpart a. of this interrogatory, would reduce transaction costs.  If you do not confirm, please explain.
