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Response of Valpak Witness Haldi Revised 8/24/05
to Interrogatory of Advo, Inc.

ADVO/VP-T2-18.

The 2004 billing determinants for nonprofit ECR saturation letter mail (“Standard Mail
BD2004.xls,” page G 4-2) show that (1) 45 percent of nonprofit letters were dropped [sic]
shipped to the destination delivery office; (2) such nonprofit letters comprise one-third of all
saturation DDU letters; and (3) commercial plus nonprofit DDU letters constitute 26.1 percent
of total saturation letters.  Please explain your understanding of the nature of the nonprofit
saturation letter volume that is entered at destination delivery units.

RESPONSE:

I have no specific knowledge concerning which nonprofit organizations send Nonprofit

ECR saturation letter mail, or for what purpose, nor which of those nonprofit organizations opt

to use DDU entry for their Nonprofit ECR saturation mail.  It would be my expectation,

however, that most Nonprofit saturation letters consist generally of solicitations.  Further, such

solicitations that use the saturation rate presumably would be from nonprofit organizations with

broad-based local appeal; e.g., hospitals soliciting donations from within their catchment area. 

The fact that much of such mail is generated locally would help explain why 37 percent is

entered at DDUs.


