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OCA/BOOKSPAN-T2-1. Please refer to your testimony at page 10, Table 1.   

a. For Fiscal Years 2002, 2003, 2004, please provide the monthly historic 

solicitation volumes for “New Membership Std letter-size” pieces and “New 

membership Std Flat-size” pieces.  

b. For Fiscal Year 2005 to date, please provide the monthly solicitation volumes 

for “New Membership Std letter-size” pieces and “New membership Std Flat-

size” pieces. 

c. For the remainder of Fiscal Year 2005, please provide the projected monthly 

solicitation volumes for “New Membership Std letter-size” pieces and “New 

membership Std Flat-size” pieces. 

 

OCA/BOOKSPAN-T2-2. Please refer to your testimony at page 10, lines 3-4, where it 

states “For example, among these factors are BOOKSPAN’s decision to severely limit 

our telemarketing during our last fiscal year.” 

a. What factor(s) caused Bookspan to “severely limit” its telemarketing during 

FY 2004?  Please explain. 

b. Will the factor(s) that caused Bookspan to “severely limit” its telemarketing 

during FY 2004 severely limit Bookspan’s telemarketing during Fiscal Years 

2006, 2007, and 2008?  Please explain. 

 

OCA/BOOKSPAN-T2-3. Please refer to your testimony at page 10, lines 3-4, where it 

states “For example, among these factors are BOOKSPAN’s decision to severely limit 

our telemarketing during our last fiscal year.”   
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a. For Fiscal Years 2002, 2003, 2004, please provide the monthly volume of 

telemarketing calls. 

b. For Fiscal Year 2005 to date, please provide the monthly volume of 

telemarketing calls. 

c. For the remainder of Fiscal Year 2005, please provide the projected monthly 

volume of telemarketing calls. 

 

OCA/BOOKSPAN-T2-4. Please refer to your testimony at page 10, lines 4-6, where it 

states “The portion of our marketing budget that had been previously dedicated to 

telemarketing campaigns was applied to our direct mail campaigns.”  For Fiscal Years 

2006, 2007, and 2008, will the portion of Bookspan’s marketing budget dedicated to 

telemarketing campaigns be applied to Bookspan’s direct mail campaigns?  Please 

explain. 

 

OCA/BOOKSPAN-T2-5. Please refer to your testimony at page 10, lines 4-6, where it 

states “The portion of our marketing budget that had been previously dedicated to 

telemarketing campaigns was applied to our direct mail campaigns.”  For Fiscal Years 

2006, 2007, and 2008, please provide the projected monthly volume of telemarketing 

calls. 


