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IRET/USPS-1.

a. Onitswebsite, the Postal Service calls R2005-1 the "Escrow Rate Case". (See
http://www.usps.com/ratecase.) However, the escrow fund created by PL 108-18 does not
Increase the Service' s expenses relative to what they would have been if PL 108-18 had not
been enacted. The equivalent of the escrow payments was built into the rate base in R2001-
1. Relativeto the rate basein R2001-1, the Services costs have increased because of
increases throughout its cost structure (higher costs for wages, health benefits, fuel, etc.).
Please explain why the Service attributes this rate case to the escrow fund rather than to
increases throughout its cost structure.

b. Itistruethat the Service would not be filing for arate increase now if Congress relieved the
Service of the expenses that are to be paid to the escrow fund, but the same would be true if
Congress relieved the Service of various other expensesit must pay under current law or if
Congress gave the Service amultibillion dollar annual appropriation. Please explain why the
Postal Service attributes this rate case solely to one expense from which Congress has not
relieved the Service.

IRET/USPS-2.

As noted abovein IRET/USPS-1, therise in the Service' s costs over its current rate base is not due
to the escrow fund but to increases throughout its cost structure. Most of those costs are a mixture of
attributable and institutional costs. Hence, wouldn't it be factually wrong, as well as inconsistent
with previous rate cases, to classify 100% of the added costsin this rate case as institutional costs?

Please explain your answer.

IRET/USPS-3.

a Evenif USPSdid not have to put $3.1 billion into escrow, wouldn't it still need to raise rates
in order responsibly to pre-fund its post-retirement health benefit obligations? Please
explain.

b. Inthe past, the Postal Service has taken the position that it is not required to record and
disclose its health benefit obligations as they accrue because it is a participant in a multi-
employer plan. (See U.S. Postal Service, 2004 Annual Report, p. 27.) Isit the Postal



Service' s position that it would be violating the law if it attempted to pre-fund its post-

retirement health benefit obligations? Please explain.

IRET/USPS-4.

Inits"Cost Segments and Components Analysis for FY 2004", under Administration and Area
Operations, the Postal Service lists Administration Personnel costs of $634.5 million for
Headquarters and $243.65 million for Area Administration (See Library Reference USPS-LR-K-3,
p. 56.) Although Headquarters staff and Area Administration staff spend considerable time dealing
with the problems and opportunities posed by specific products and services, it appears from the
"Summary Description of USPS Development of Costs by Segments and Components, FY 2004"
that the Postal Service classifies these Headquarters and Area Administration expenses as entirely
institutional, with very limited exceptions for money orders and international mail. (See Library
Reference USPS-LR-K-1, cost segments 18.1.1 and 18.1.3.) Isthiswhat the Serviceisdoing? Has
the Service undertaken any internal surveys or interviews with Headquarters and Area
Administration personnel to ascertain what portion of their time these employees spend dealing with

specific products and services? Please elaborate.

IRET/USPS-5.

a. Inits"Cost Segments and Components Analysis for FY 2004", under Supplies And Services,
the Postal Service lists Advertising costs of $107.6 million. (See Library Reference USPS-
LR-K-3, p. 52.) The Service apparently lists here only those Advertising costs that it does
not attribute to specific products. (See Library Reference USPS-LR-K-1, cost segment
16.3.5.) Please confirm. For the same period, please provide data on the Service's total
advertising costs, both attributable and institutional .

b. Please provide any studies or analyses the Service has performed or commissioned that have
examined whether its advertising expenditures increase mail volume.

c. For any of its advertising campaigns, such as the (now discontinued) Tour de France
sponsorship and the current NASCAR sponsorship, has the Service performed or
commissioned any studies examining which classes of mail are benefitted?

d. Please provide any studies or analyses the Service has performed or commissioned following

advertising campaigns to assess whether the campaigns achieved their objectives. If no such



follow up studies have been performed or commissioned assessing advertising-campaign

effectiveness, please confirm.

IRET/USPS-6.

a. Inits"Cost Segments and Components Analysis for FY 2004, in the Cost Segment
Summary, the Postal Service lists Research and Devel opment costs of $51.3 million. (See
Library Reference USPS-LR-K-3, p. 4.) The Service appearsto classify al these costs as
institutional costs and none as attributable. (See Library Reference USPS-LR-K-1, cost
segment 17.) Isthiswhat the Serviceisdoing? Please elaborate

b. If the Service attributes some research and development costs to specific products, please
indicate the dollar amount of attributed research and development costsin FY 2004.

c. Doesthe Service undertake any research and devel opment aimed at improving the quality or

lowering the production costs of existing products? Please elaborate.

IRET/USPS-7.

Does the Postal Service attribute any of the costs of its call centersto specific products or services?
If so, please show total all center costs broken down into attributable costs and institutional costs.
Has the Service undertaken any surveys or interviews with call center personnel to ascertain what
portion of their time these employees spend dealing with specific products and services? Please
elaborate.

IRET/USPS-8.
Asthe owner of over 212,000 vehiclesin 2004 (2004 Annua Report, p. 21), the Postal Serviceisa
heavy user of motor vehicle fuel.
a. Please provide alibrary reference in the current rate case to the Service's costs for motor
vehicle fuel in the test year.
b. Doesthe Postal Service pay federal and state excise taxes on its fuel purchases? If so, please
break the excise tax payments into federal and state portions.
c. If the Postal Serviceis able in some cases to buy motor vehicle fuel on atax-exempt basis (or
eigibleto have taxesit pays rebated), please provide details. Also, if the answer is
affirmative, please include estimates of the number of gallons of fuel on which federal and/or



state motor vehicle taxes were not paid or paid at reduced rates, in each year since the last
rate case (R2001-1).

d. ArePostal Service contractors ever eligible to obtain motor vehicle fuel on atax-exempt
basis on work they do for the Service or eligible to taxesit pays rebated? Please explain.

IRET/USPS-9.

Inits Cost Segments and Components Analysis for FY 2004, under Miscellaneous Operating Costs,
the Postal Service lists Tolls and Ferriage costs of $361,000. (See Library Reference USPS-LR-K-3,
p. 40, cost segment 13.2.) Do Postal Service vehicles pay highway and bridge tolls at the same rates
as private-sector commercial vehicles? If the answer isnot acategorical "yes' or "no", please

provide details.

IRET/USPS-10.

Inits"Cost Segments and Components Analysis for FY 2004", under Administration and Area
Operations, the Postal Service lists Unemployment Compensation costs of $46.1 million. (See
Library Reference USPS-LR-K-3, p. 61, cost segment 18.3.5.) Does the Postal Service pay the
Federal Unemployment Tax, or, dueto its Federal status, doesit in effect self-insure and pay
reimbursement for claimsfiled. Please provide details. Also, please list how much the Service has
paid in unemployment benefits (in numbers of claims and dollars) in each year since the last rate
case (R2001-1).

IRET/USPS-11.
As agovernment entity, isthe Postal Service assigned a portion of the electromagnetic spectrum that
it may use without charge? If so, please provide details on which portion thisis and how the Postal

Serviceis currently using it.

IRET/USPS-12.

a Pleaselist the total revenue and costs of USPS eBillPay and USPS Send Money in each year
since the last rate case (R2001-1).

b. Pleaselist thetota revenue and costs of USPS Electronic Postmark (EPM) in each year since
thelast rate case (R2001-1).



Please list the total revenue and costs of DineroSeguro, and any other its international money
wire services you have offered, in each year since the | ast rate case (R2001-1).

. Pleaselist the total revenue and costs of NetPost CardStore in each year since the last rate
case (R2001-1).

Please list the total revenue and costs of the Online Magazine Subscription service offered
through the USPS website in each year since the last rate case (R2001-1).

Please list the total revenue and costs of Pickup On Demand in each year since the last rate
case (R2001-1) or, if ashorter period, in each year since development of this service began.

. The Postal Service sells various packing and shipping supplies to the public, such asthe
BoxPak, TubePak, and SpeciatyPak Lines of products offered on the USPS website (see
http://www.onepak.com/products/index.php) and an assortment of envelopes, boxes, bubble
wrap, packaging tape, carton markers, and miscellaneous other packaging supplies that may
be purchased at many post offices. For each year since the last rate case, please list the types
of packaging products that the Service offered for sale to the public, the quantities sold, total
revenue, and costs.



