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DOUGLAS F. CARLSON

DFC/USPS-T8-7.  Please discuss the effect on demand and volume of products A and B that economic theory would predict to occur if a seller launched a successful advertising campaign or employed sales techniques to encourage or induce customers to purchase product B instead of product A.

DFC/USPS-T8-8.   Please explain your understanding and awareness, at the time that you prepared your testimony, of a Postal Service policy or practice for retail window clerks to encourage or induce customers to use Priority Mail or Express Mail, rather than First-Class Mail or Package Services, to send items that they present to the retail window clerk for mailing.  In your response, please explain the extent to which you considered these factors in your demand analysis and volume forecasts for Priority Mail, Express Mail, and First-Class Mail.






