2
Docket No. MC2005-1


Before The

POSTAL RATE COMMISSION

WASHINGTON, D.C.  20268-0001

Experimental Premium Forwarding Service 
 )                                Docket No. MC2005-1
OFFICE OF THE CONSUMER ADVOCATE

INTERROGATORIES TO UNITED STATES POSTAL SERVICE  

WITNESS BETH B. ROTHSCHILD (OCA/USPS-T2-1-7)

December 13, 2004

Pursuant to Rules 25 through 28 of the Rules of Practice of the Postal Rate Commission, the Office of the Consumer Advocate hereby submits interrogatories and requests for production of documents.  Instructions included with OCA interrogatories OCA/USPS-T1-1-13 dated November 29, 2004, are hereby incorporated by reference.

Respectfully submitted,






SHELLEY S. DREIFUSS






Director






Office of the Consumer Advocate






Kenneth E. Richardson








Attorney

1333 H Street, N.W.

(202) 789-6830; Fax (202) 789-6819

OCA/USPS-T2-1.
Please turn to Library Reference USPS-LR-1/MC2005-1.  Please turn to pages 1 and 2, wherein you indicate that a telephone interview was used to query respondents on potential usage of the Premium Forwarding Service, obtaining a likelihood of usage as a function of price.  
(a) Have you conducted or can you cite any studies which relate consumer responses on the likelihood of using a service or product to their actual subsequent usage of the service or product.  If so, please explain your study or provide the reference to the relevant studies.
(b) Based on studies which you have conducted or, alternatively, are available in the marketing, economics, statistical, psychological, sociological, or other professional literature, is subsequent product or service usage higher, lower, or identical to projected usage based on consumers’ hypothesized behavior as indicated by their perceived likelihood of using a product?  Please explain the basis for your response.
(c) What level of confidence in this approach does the relevant professional literature assign to this market estimation approach, based on a screening questionnaire with subsequent questionnaire follow-up?

OCA/USPS-T2-2.  Please turn to Library Reference USPS-LR-1/MC2005-1.  On page 2 you indicate that “…approximately 25 postal districts” were used for developing a list of Snowbird program users.  
(a)
How did you determine that the number to use at this point in the analysis should be 25 postal districts?  

(b)
How did you select which 25 districts to use?

(c)
Do you have any analysis of whether this decision to limit the coverage at this point in the study to 25 postal districts biased the results?  If so, please provide your analysis.  If not, please explain.
(d)
Apparently, contact was effectuated via telephone; do you have an analysis of whether excluding individuals not having telephone numbers biased the results?  Please explain your response.
OCA/USPS-T2-3.  Please turn to Library Reference USPS-LR-1/MC2005-1.  Please turn to page 3, where you indicate that in the case of Temporary Forwarding Users you selected a random sample of 40,000 records, which were subsequently sent for telephone look-up.
(a)
What was the statistical basis for determining a sub sample of 40,000.
(b)
Did the lack of a telephone number by a temporary forwarding user bias the sample?  Please explain your response. 
OCA/USPS-T2-4.  Please turn to Library Reference USPS-LR-1/MC2005-1. On page 4 you indicate that your final telephone sample was composed of Snowbird, Temporary Forwarding and a RDD strata, and that you subsequently drew a sample across the three sample sources to obtain an overall sample of 1,600 with sub samples of 800.   
(a) 
Please discuss how you arrived at the samples sizes of 1,600, 800, and 800.
(b) 
Please discuss how your sampling techniques from the three strata resulted in an overall statistically valid sample.  Please delineate all assumptions used, statistical techniques, and references in textbooks or the literature justifying your approach.
OCA/USPS-T2-5.  Please turn to Library Reference USPS-LR-1/MC2005-1.  On page 5 you indicate that “Respondents specifically sampled from the Snowbird and Temporary Forwarding strata had to indicate during the screening that they had used their respective service in order to be considered eligible for interview.”  Did this requirement introduce any bias to the conclusions?  Please explain your response.
OCA/USPS-T2-6.  Please turn to Library Reference USPS-LR-1/MC2005-1.  On page 10 you report the number of completed interviews.

(a) 
Is the sample of completed interviews statistically accurate on a sample and sub sample basis?  Please explain your response.
(b) 
You list eligibles and non-eligibles.  Please discuss the number of individuals who declined to participate in the study when contacted.  Did you control the analysis for declines?  If not, please explain why not.
(c) 
Please provide all statistical analyses indicating whether the non-eligibles being excluded from the final resulting interviews resulted in any statistical bias or lack of accuracy in the conclusions.

(d) 
Please explain why the number of completed interviews is less than the number of eligibles, indicating the various reasons for the elimination of eligibles.

(e) 
The number of completed interviews is less than the number of eligibles in the completed screenings.  Please provide all statistical analyses indicating whether the exclusion of eligibles from the final sample of completed interviews resulted in any statistical bias or lack of accuracy in the conclusions. 

OCA/USPS-T2-7.  Please turn to Library Reference USPS-LR-1/MC2005-1.  Please turn to page 17, wherein you indicate that you applied two adjustments based upon instructions from the Postal Service.  
(a) 
Please confirm that these adjustments bias the conclusion that would have been derived from the survey, absent the adjustments.  If you do not confirm, please explain.

(b) 
Please provide any rationale for the application of the adjustments.
(c) 
Please confirm that the application of “Only those who were aware of either Temporary Forwarding or Bundled Reshipping in the screening were eligible to be counted in our estimates as potential users of Premium Forwarding” is not the type of assumption that one would normally make in a market research study.  If you do not confirm, please explain.

