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I. INTRODUCTION 
 

National Analysts was commissioned by the Postal Service to perform survey research 

to evaluate the market response to a potential new Premium Forwarding Service aimed 

at customers who temporarily relocate for an extended period of time for a variety of 

reasons (e.g., extended vacation, temporary job assignment, etc.).  The Premium 

Forwarding Service would be differentiated from the existing Temporary Forwarding 

Service in that mail would be forwarded as a parcel via Priority Mail® rather than piece-

by-piece.  The research was designed to evaluate two different pricing structures -- 

“Fixed-Fee” 1 and “Variable-Fee” 2 -- at three price levels, with an eventual focus on the 

“Fixed-Fee” structure. 

 

Specifically, the research was used to estimate the potential: (1) number of annual 

users; (2) total number of weeks in which one or more shipments would be made; and 

(3) total number of shipments overall that the Postal Service would have to make to 

users of the service.  Subsequently, the Postal Service would use this information to 

estimate the overall market demand and likely revenue to be generated at the different 

prices.  Furthermore, the information about the research presented in this Category 2 

library reference provides the foundational material for Ms. Rothschild's testimony. 

II. PROJECT OVERVIEW 
 

Two parallel studies, one for each pricing structure, were undertaken.  Both consisted of 

a telephone screening, an e-mail or mail transmission describing the Premium 

Forwarding product, and a main telephone interview.  Household Postal Service 

customers were considered eligible if they had: 1) used the Temporary Forwarding 

Service or a reshipping service dubbed “Snowbird” offered on various terms by local 

                                                 
1 The Fixed-Fee price structure tested called for a $20.00 enrollment fee and a fixed-fee 
for each shipment that included all postage and handling.  The three price levels tested 
were $10.00, $17.50, and $25.00 per shipment. 
2 The Variable-Fee price structure tested called for a $20.00 enrollment fee and a per 
shipment charge plus postage.  The three price levels tested were $6.00, $9.00 and 
$12.00 per shipment plus postage. 
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postal officials in some locales during the past five years; 2) temporarily relocated away 

from home for one month or more in the past five years; or 3) said they would be likely 

to temporarily relocate within the next two years.  Eligible respondents were assigned to 

a pricing structure on a random rotating basis.  After being assigned to a price structure, 

each respondent was exposed to the three corresponding price levels for that structure.  

These price levels were also rotated, so that roughly one-half of the sample was 

exposed to the prices from low to high, and the other half from high to low.  The 

following sections detail the survey methodology and results primarily for the Fixed-Fee 

pricing structure including the sample design, questionnaire development, data 

collection, data preparation procedures, and the resulting estimates and standard 

errors. 

 

III. SAMPLE DESIGN 
 

A. Overview 
 

As noted above, the survey employed a three-stage procedure – first, a telephone 

screening was conducted to identify eligible respondents; second, those who qualified 

and agreed to cooperate with the full interview were sent background materials via mail 

or e-mail transmission; and third, they were recontacted by telephone to complete the 

interview and data collection.  There were three sample sources for the telephone 

survey: (1) a list of users from the “Snowbird” program; (2) a list of enrollees for the 

Postal Service Temporary Forwarding Service for 2003; and (3) a list-assisted random 

digit dial (RDD) sampling frame provided by Survey Sampling Inc. (SSI).  Procedures 

for preparing these sample sources are described below. 

 

B. Snowbird Users 
 

Lists of Snowbird program users from post offices in approximately 25 postal districts 

were provided in a variety of hard copy formats by the Postal Service.  The lists 

contained the user’s name, permanent and temporary addresses, and some phone 

numbers. The data from these lists were key-entered in a standardized format to create 
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a list of Snowbird users for this survey.  Subsequently, the computerized list of 

Snowbird users was matched against the National Change of Address (NCOA) registry; 

business addresses were removed by visual inspection, and then de-duplicated by 

permanent mailing address.  After this process, there were 8,918 identified Snowbird 

households.   These records were sent for telephone look-up to obtain as many 

telephone numbers as possible.  After matching, 7,269 had telephone numbers and 

were available for sampling and telephone data collection. 

 

C. Temporary Forwarding Users 
 

The Postal Service provided us with a list of individuals who had enrolled to use 

Temporary Forwarding Service in 2003.  This list was provided in electronic format and 

contained the user’s name, a business/consumer flag, the user’s permanent and 

temporary addresses, and the starting and ending dates for use of Temporary 

Forwarding Service.   The file contained duplicated records of households for two 

reasons:  (1) the original data files represented monthly users, and users could request 

service for several months or for multiple non-consecutive months within 2003; and (2) 

in some households, more than one user requested the Temporary Forwarding Service 

during the calendar year 2003.  In order to create an unduplicated list of permanent 

household mailing addresses with associated contact names, certain records were 

eliminated from the file.  Specifically, Temporary Forwarding Service business users, 

Snowbird users, and users with permanent addresses outside the contiguous 48 states 

were deleted.  A probabilistic matching algorithm was then used to de-duplicate the file 

by permanent mailing address. The original files contained 3,146,556 records; after 

cleaning and de-duplication, there were 2,467,073 unique permanent mailing addresses 

with associated contact information available for sampling.  A random sample of 40,000 

records from this file was selected and sent for telephone look-up to ensure sufficient 

sample was available for interviewing. 

 

D. List Assisted RDD Sample 
 

The random digit dial (RDD) sample was created using a list-assisted sampling frame 

provided by Survey Sampling Inc. (SSI).  List-assisted RDD sampling frames are 
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constructed by first obtaining a list of area code/exchange combinations that have been 

allocated for residential service.  A residential service "hundred bank" is the first eight 

digits of a ten-digit telephone number within an area code/exchange combination that 

has been allocated for residential service.  These hundred banks are created by 

appending all combinations of digits 00 to 99 to the six-digit area code/exchange 

combinations that have been allocated for residential service.  In the list-assisted 

approach, a national telephone directory of listed residential numbers is used to 

calculate the number of listed numbers within each residential service hundred bank.  

The list-assisted RDD sampling frame consists of all telephone numbers in residential 

service hundred banks with at least one listed number. 

 

Prior to sampling, telephone exchanges were stratified into two groups: (1) high density 

(affluent/mature) stratum containing exchanges with higher concentrations of older 

individuals and households with higher income, and (2) low density stratum containing 

the remaining exchanges in the sampling frame.  The high density stratum included 

exchanges covering census tracts with at least 30 percent of the population aged 55 or 

older with median household incomes of at least $70,000.  Stratification of exchanges 

prior to sampling in this way allowed for an oversampling of households in the high 

density stratum who were thought more likely to take extended leaves or vacations, 

and, therefore, to have a higher eligibility rate for the survey. 

 

Prior to data collection, telephone records from the Snowbird and Temporary 

Forwarding strata were removed from the RDD sample, so that the three sample 

sources could be viewed as a single stratified sample.  Sufficient sample was drawn 

across the three sample sources to yield a total of 1,600 completed interviews overall 

with eligible respondents – 800 interviews with those exposed to the Fixed-Fee price 

structure and 800 interviews with those being queried about the Variable-Fee structure.   

 

IV. QUESTIONNAIRE DEVELOPMENT AND PRETESTING 
 

A. Documents Required 
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Three sets of materials were developed for use in the data collection: (1) screening 

forms to determine eligibility and solicit participation; (2) mailing/e-mailing materials to 

aid in expediting the flow of the interview and to ensure that the new product concept 

and prices were understood; and (3) main questionnaires to gather the information 

necessary to estimate demand for the Premium Forwarding product. 

 

B. Content of Survey Documents 
 

Screening Forms 
 

Separate screening forms were used for the Snowbird, Temporary Forwarding and RDD 

samples, as eligibility requirements for these three groups differed slightly.  

Respondents were eligible for the study if they met one of the following conditions: 1) 

had used the Postal Service’s Temporary Forwarding or Snowbird services within the 

past five years; 2) had relocated away from their primary residence to another location 

in the U.S. for a period of one continuous month or more in the past five years; or 3) had 

said they were likely to do so in the next two years.  Respondents specifically sampled 

from the Snowbird and Temporary Forwarding strata had to indicate during the 

screening that they had used their respective service in order to be considered eligible 

for interview. 

 

The screening forms included questions to verify household status, determine eligibility 

for the survey, measure awareness of Postal Service “mail relocation” services (e.g., 

hold mail, forwarding, etc.), and obtain selected characteristics of previous Temporary 

Forwarding Service usage occasions.  (See Attachment A.)  Specifically, there were 

questions to: 

 

• Verify the phone number. 

 

• Confirm that the location was a residence or both a home-based business and a 

residence. 
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• Determine/confirm respondents’ responsibilities with regard to the location’s mail 

so that the individual most responsible for decisions regarding it was interviewed. 

 

• Eliminate any household members working for mail service providers. 

 

• Establish the number of household members and number of unique non-mobile 

telephone numbers associated with the household (for both permanent and 

temporary residences).3 

 

• Measure unaided awareness of services offered by the Postal Service for people 

who temporarily relocate (i.e., hold mail, Temporary Forwarding, bundled 

reshipping)4. 

 

• Identify the purpose(s) of the temporary relocation(s), and whether the relocation 

was for the individual or multiple members of the household for those who had 

relocated in the past; for those who were likely to do so in the future, the likely 

purpose(s) of these relocation(s). 

 

• Obtain e-mail/mailing contact information for those eligible and agreeing to 

participate. 

 
Mailing Materials 
 

The mail/e-mail materials included a confirmation letter, descriptions of the proposed 

Premium Forwarding products, and a worksheet.5  (See Attachment B)  (Note that the 

name of the new product at the time of the research was “Temporary Reshipping” and, 

as such, all of the materials and questions use that terminology.)  The Product 

                                                 
3 These questions pertaining to unique landline telephone numbers were required for 
weighting purposes. 
4 This awareness question is customarily included at the screening stage when 
conducting pricing and new product research to provide a basis for possible awareness 
adjustments of volume estimates derived from the survey. 
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Descriptions contained explanations of how the current Temporary Forwarding Service 

works as well as the intended new Premium Forwarding Service.  The specific product 

features, payment options, and the overall payment structure were also included. The 

worksheet was developed and distributed to enable respondents to record the volume 

of letters, flats, magazines, catalogs, and other mail they receive in a typical week prior 

to the telephone interview.  Those with home-based businesses at their residence were 

also asked to record the volume of mail they typically receive on a weekly basis for their 

business.  It was felt that the immediate availability of this mail volume information at the 

time of the follow-up telephone call would make the interview flow more smoothly and 

efficiently. 

 

Questionnaires 
 

Two versions of the questionnaire were developed for each pricing structure so that the 

order of the prices being tested could be rotated. The questionnaire included questions 

focusing on the attractiveness and likely usage of the new Premium Forwarding Service 

at three different prices as well as questions about the types and volume of mail 

received.  (See Attachment C for “Fixed-Fee” questionnaire.)  Specifically, the questions 

pertained to: 

 

• The volume of mail (of different shapes) received by respondents in a typical 

week (i.e., the worksheet information), thus providing a basis for estimating how 

much mail might be reshipped using the new service. 

 

• How those who had temporarily relocated in the past actually handled their mail 

during their last “relocation” and how those who planned to do so in the next two 

years would handle their mail, assuming the proposed Premium Forwarding 

Service was not available. 

 

                                                                                                                                                             
5 We have included materials for the Fixed-Fee pricing structure only, at the request of 
the Postal Service since the Request involves this pricing structure. 
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• Likelihood of ever using Premium Forwarding on a “0” to “100%” scale at the 

three different Fixed-Fee price levels being tested -- $10.00, $17.50 and $25.00.6 

 

• Among those who said they would be more than 25% likely to make use of the 

new service at all:  (1) likelihood of using the service in the next 12 months; (2) 

the time(s) of year it would most likely be used; (3) how many household 

members would be likely to use it; (4) whether home-based business mail would 

be included; (5) preferred payment option; (6) number of weeks they would be 

likely to use the service; (7) number of shipments per week they would most 

likely sign up for; and (8) whether Priority Mail or Express Mail® was preferred for 

the parcel shipments. 

 

• Appeal of a “Pre-Paid” option. 
 

• Demographic questions (e.g., income, employment, age, etc.). 
 

C. Questionnaire Pretesting and Programming 

 

Prior to programming, paper versions of the documents were pretested to ensure that 

the questions were unambiguous, that the questionnaire flowed smoothly, that it was 

not overly burdensome, and that the worksheet was useful and understandable.  These 

pretests, conducted by National Analysts’ project management staff, were completed 

with individuals who had previously used the Snowbird and Temporary Forwarding 

Services offered by the Postal Service.  Respondents were recruited using the 

appropriate screening form and e-mailed the Product Description and Worksheet.  They 

were subsequently called back to complete the interview.  Following the interview, 

pretest respondents were debriefed extensively to make certain they answered the 

questions accurately and to detect places where the language and flow needed 

improvement. 

 

                                                 
6 Note that the prices were rotated so that half of the respondents were exposed to the 
prices from high to low and the other half were exposed from low to high. 
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After the pretests, revisions were made to the survey documents, and Computer Aided 

Telephone Interviewing (CATI) programming instructions were added.  The screening 

forms and questionnaires were then programmed into the CATI system and the 

program was checked extensively for wording and logic by both data processing and 

project management staff.  A final round of pretest interviews was conducted “on-line” 

during the first day of screening and interviewing. 

 

V. DATA COLLECTION PROCEDURES 
 

A. The Interviewing Process 
 

As noted earlier, respondents were contacted by telephone to complete a screening and 

to arrange an interview appointment.  Those who were eligible and agreed to cooperate 

with the full interview were sent the necessary materials via e-mail or mail.  

Subsequently, each was called at the scheduled time and the interview was conducted 

if the timing was right and the necessary materials were available.  Additional 

appointments were made, as necessary, for those respondents who had a need to 

reschedule their interviews.7 

 

When the interview was conducted, the CATI program randomly assigned respondents 

to an interview version – corresponding to either the low/high or high/low presentation of 

the prices – as well as to either the Fixed-Fee or Variable-Fee price structure.  All 

screening and interviewing calls were conducted via CATI by experienced WATS 

interviewers. 

 

B. Field Results 

 

Overall, taking into consideration both the Fixed-Fee and Variable-Fee samples, 

screenings were completed with 16,293 potential respondents of which 3,523 were 

eligible.  The eligibility rate ranged from about 15% for the RDD sample to 77% for 

                                                 
7 It should be noted that in a few instances, interviewers read the Product Description to 
respondents who, after rescheduling several times, no longer had it available. 
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Snowbird customers. In total, 1,618 interviews were completed – 216 of which were 

previous Snowbird customers, 499 were users of the Temporary Forwarding Service in 

the past year, and the remainder (903) from the RDD sample.  Of these, 3 interviews 

were voided during the cleaning process because of incompleteness or inconsistencies.  

(See Table 1 below). 

 

Table 1 
Field Results 

  
Total 

 
Snowbird 

Temporary 
Forwarding 

 
RDD/Other 

Completed Screenings 16,293 568 1,203 14,522 

 Eligibles 3,523 439 972 2,112 

 Non-Eligibles 12,770 129 231 12,410 

Completed Interviews 1,618 216 499 903 

 Usable 1,615 216 496 903 

 Voided 3 0 3 0 

 

C. Interviewing Quality Control Procedures 
 

An extensive interviewer training and quality control program was employed to ensure 

that accurate data were collected.  First, an experienced data collection team – 

interviewers and interviewing supervisors -- was assigned to this project, many of whom 

had previously worked on Postal Service assignments.  Second, two Interviewer 

Training Manuals – one pertaining to the initial screening questionnaire and one 

covering the main interview questionnaire -- were developed for use during the training 

sessions and to serve as reference guides during the data collection.  Each manual 

included three sections: 1) an overview of the project; 2) general interviewing tips and 

guidelines, and 3) an in-depth examination of the documents to be used.  The manual 

pertaining to the main interview included a set of question-by-question instructions as 

well as an explanation of the Worksheet and Product Description.  (See Attachment D.) 

 

Third, the interviewing supervisors were briefed, in detail, by the National Analysts’ 

project manager.  Subsequently, all interviewers attended a personal training session 
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led by an interviewing supervisor.  The training sessions covered several topics, 

including reviews of the:  (1) study goals; (2) pertinent mail-related terms; (3) screening 

and interviewing materials; and (4) possible answers, skip patterns and consistency 

checks.  The training sessions also included role playing exercises, and the opportunity 

for interviewers to ask questions so that they had sufficient grounding to handle all 

possible situations. 

 

Fourth, CATI was used so that respondents could readily be queried about unusual 

responses.  As responses are entered into the computerized database, the program 

automatically executes the skip patterns and logic tests that have been built into the 

questionnaire.  Interviewers are signaled when a response is inconsistent, so errors can 

be corrected before the data are saved. 

 

Fifth, the screening and interviewing activities were monitored closely throughout the 

data collection period.  Interviewers were monitored by both data collection and project 

management staff, and feedback was provided on an ongoing basis.  Overall, more 

than 20% of each interviewer’s work was monitored. 

 

Lastly, detailed field progress reports were tabulated on a daily basis to ensure that the 

sample was being worked according to the research protocol, and that the target quotas 

would be reached.  The reports included the number of eligible and ineligible 

respondents, non-contacts, and completed interviews by sample stratum.  (See 

Attachment E for one such sample.) 

 

VI. DATA PREPARATION PROCEDURES 
 

A. Cleaning Programs and Consistency Checks 
 

Once collected, the data were subjected to a rigorous set of additional electronic and 

manual checks.  Each day’s data were downloaded from the interviewing facility to our 

headquarters office and run through a series of electronic cleaning programs (see 

Attachment F) which verified that the skip patterns and consistency checks built into the 
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CATI interview worked appropriately and that no data corruption occurred during the 

download. 

 

In addition, two special consistency checks were implemented based upon review of the 

early data.  One check performed independently for each price point for each 

respondent ensured consistency between the percentage likelihood of using Premium 

Forwarding at all and the percentage likelihood of using this service in the next 12 

months.  The second special check included verification that a respondent reporting 

he/she had a home-based business did in fact report receiving business mail.  

Interviews that failed these two special cleans were flagged for further investigation and 

responses were corrected as needed using the procedures described below. 

 

B. Outlier Checking and Callbacks 

 

The next step in preparing the data was a check of unweighted outliers.  Separate 

frequency distributions were produced for all mail volume variables (Q.1 through Q.3c) 

for households with and without home-based businesses, which included a flag for 

those with volume that exceeded three standard deviations from the mean.  A flag was 

also added for interviews with a total weekly volume of less than 10 pieces. 

  

At this point, the database included flags for the special checks and unweighted outliers.  

The complete set of interviewing data along with the list of problems was then printed 

for each respondent with one or more flags.  These data were examined manually on a 

respondent-by-respondent basis by looking at a printout of all responses (i.e., the entire 

questionnaire).  In some cases, it was determined that the “flagged” response was valid 

(e.g., a high number of packages received was entirely plausible given the number of 

individuals in the household).  In other cases, a callback was deemed necessary 

because the available data were insufficient to determine the legitimacy or illegitimacy 

of the response.  Callbacks resulted either in data changes or confirmations.  The 

callbacks generated a total of 46 questionnaires with data changes.  One of the three 

interviews that were voided occurred during the callback process because the 

respondent could not be reached and the appropriate corrections could not be 

determined. 
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C. Weighting the Survey Data 

 

Final analysis weights were assigned to the interviews that corresponded to the number 

of households in the target population that each completed interview represented.  

Three basic steps were followed in creating the final analysis weights for this survey. 

 

1. The survey screening results were used to estimate the population of eligible 

households within the overall universe of households. 

 

2. Then, a set of base analytic weights was constructed that weighted the survey 

responses up to the population of eligibles. 

 

3. Lastly, the base analytic weights were “calibrated” (or “raked”) so that the 

weighted survey responses matched across questionnaire versions (Fixed- and 

Variable-Fee versions) for key volume and awareness variables. 

 

Regarding the third step, it is important to note that the survey included two different 

versions each investigating a specific pricing structure.  Within the sampling strata, 

respondents were randomly allocated to the pricing structures, and each version was 

weighted to represent the same population of eligible households. In the calibration 

step, survey weights in each version were raked so that weighted volume totals for 

household mail and weighted awareness percentages matched across versions.  While 

the eligibility calculations presented below used data from all the screening interviews, 

the information concerning completed interviews and weights pertain only to the Fixed-

Fee pricing structure, which is the version that the Postal Service is pursuing.  Each of 

these steps is described more fully in the following paragraphs. 
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Step 1:  Estimate Eligible Population 
 

For weighting purposes, decisions were made as to respondent eligibility and different 

rules applied depending upon the source of the sample.  First, households sampled 

from the Snowbird or Temporary Forwarding strata were required to indicate that they 

had used their respective service – Temporary Forwarding or Snowbird – in the past 

five years to be considered eligible. 

 

Second, households sampled and contacted from the RDD strata were deemed eligible 

if they met one of the following conditions: 1) reported using the Temporary Forwarding 

or Snowbird services in the past five years; or 2) indicated that they were definitely or 

somewhat likely to temporarily relocate within the United States for a period of one 

continuous month or more within the next two years.  Those sampled from the RDD 

strata who indicated that they had used the Temporary Forwarding Service and were 

subsequently matched to the Temporary Forwarding sampling frame were placed in the 

Temporary Forwarding stratum for weighting and analysis purposes.  The remainder 

who could not be matched remained in the RDD strata. 

 

Subsequently, an eligibility rate for each sampling stratum was calculated using the 

available information from the completed screenings.  Those individuals who had been 

screened and their eligibility or ineligibility identified were used as the denominator and 

those who were deemed eligible were used as the numerator. 

 

The estimated population of eligible households appears in the table below.  For 

households, eligibility rates from the screener and the estimated proportion of 

households in each stratum were used to estimate the overall number of eligibles 

relative to a base of 106,725,905 households.  Estimated household counts within the 

telephone RDD exchange strata (high-density and low-density RDD strata) were 

provided by SSI – the source for the RDD sample. 
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Table 2 

Estimated Universe of Eligible Households by Sampling Strata 

 
 
Stratum 

 
 

Population 

 
 

Eligibility Rate 

Estimated 
Number of 
Eligibles 

Snowbird 8,918 77.29% 6,893 

Temporary Forwarding 2,467,073 80.80% 1,993,346 

High Density RDD 12,467,925 13.91% 1,733,855 

Low Density RDD 91,764,061 14.80% 13,578,608 

 Total 106,725,905 16.22% 17,312,702 

 
Step 2:  Calculation of Base Analytic Weights 
 

For the Snowbird and Temporary Forwarding strata, base weights were calculated as 

ii ne /  where ei is the number of eligibles and ni is the number of respondents in each 

stratum respectively.  For the RDD strata, information was collected as part of the 

telephone screening regarding the number of landline telephone numbers where a 

respondent could be contacted during the fielding period for the survey.  Since the 

primary sampling unit for the RDD survey was a telephone number, households with 

multiple landline phones were relatively more likely to be sampled in the survey, and the 

base analytic weights needed to be adjusted to reflect this higher probability of 

selection.  For households within the RDD strata, a relative base analytic weight was 

initially constructed as (1/number of landline telephone numbers).  These relative 

weights were then scaled to project the completed interviews to the total number of 

eligible households within each stratum.  Table 3 presents the number of completed 

interviews and average base analytic weights for each stratum. 
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Table 3 

Estimated Universe of Eligible Households by Sampling Strata 

 
 
Stratum 

Estimated 
Eligible 

Population 

Number of 
Completed 
Interviews 

 
Average 
Weight 

Snowbird 6,893 106 65.03 

Temporary Forwarding 1,993,346 251 7,941.62 

High Density RDD 1,733,855 118 14,693.69 

Low Density RDD 13,578,608 332 40,899.42 

 Total 17,312,702 807  

 

Step 3:  Calibrate or Rake to Match Control Totals 
 

Each set of base weights was then “calibrated” or “raked” so that weighted estimates of 

household mail volume received for key volume categories matched across the two 

pricing structures.  In general, raking provides a correction for non-sampling sources of 

error such as bias due to non-response and/or overstatement of self-reported mail 

volumes.  More specifically, survey weights for each survey (Fixed-Fee and Variable-

Fee) were raked to match common control totals for household and individual 

respondent overall mail volumes. In addition, the estimated volumes for specific mail 

types including letter-sized envelopes, oversized envelopes or flats, magazines, 

catalogs, parcels or packages, and other types of mail were also matched through this 

raking process.  Calibration control totals were also included by stratum for the 

percentage of households who were aware of current Postal Service special services 

including mail holding, mail forwarding, and mail bundling/reshipping, as indicated by 

responses to screener question 5B. 

 

VII. SURVEY RESULTS 
 

A. Adjustments 
 
As part of the survey, respondents were presented with a description of the Premium 

Forwarding Service to ensure they were informed about its features before being asked 
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about their likelihood of using the service.  However, in reality, not everyone will be 

aware of these products.  In fact, there will be people who would be inclined to use it, 

but will be unaware of its existence.  Furthermore, respondents in survey research are 

known to overstate their intentions because it is difficult to gauge exactly what behavior 

will be undertaken until a product/service is actually marketed. 

 

In order to calibrate the survey-derived estimates, we included a question about 

awareness of existing Postal Service products for those who temporarily relocate.  In 

addition, we asked respondents their likelihood of using Premium Forwarding at each 

price level both overall, and in the next twelve months, on a scale from 0 to 100%. 

 

Based upon instructions from the Postal Service, we applied the following two 

adjustments to reduce the estimates of likely Premium Forwarding annual users. 

 

• Only those who were aware of either Temporary Forwarding or Bundled 

Reshipping in the screening were eligible to be counted in our estimates as 

potential users of Premium Forwarding. 

 

• In addition, only those individuals who said they were 70% or more likely to use 

Premium Forwarding in the next 12 months were included. 

 

B. Survey Estimates with Standard Errors 

 
The results in Tables 4, 5, and 6 below provide six estimates: 1) total number of users; 

2) average number of shipments per week per user; 3) number of weekly shipments; 4) 

number of annual shipments; 5) average number of weeks each user is likely to use the 

service; and 6) total number of weeks the service would be used annually. 
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In addition, since the sample for this survey involved stratification with disproportionate 

allocations across sampling strata, sample-design-consistent variance estimates were 

used to make inferences regarding characteristics of the population under study.  

Variance calculations from standard software that are appropriate for simple random 

samples were not used because they would provide incorrect variance estimates when 

applied to data from complex sample surveys such as this survey.  Specialized software 

(PROC SURVEY MEANS in SAS) was used to calculate the standard errors properly as 

well as upper and lower limits on 90% confidence intervals (C.I.) for the estimates.  

Estimated users, shipments and weeks at the $10, $17.50 and $25 price levels for the 

Fixed-Fee price structure, along with the associated standard errors and confidence 

intervals are shown in the following tables. 

 
Table 4 

$10 Price Level: Estimated Users, Shipments & Weeks 

$10 PRICE LEVEL Estimate 
Standard 

Error 
Lower Limit 

(90% CI) 
Upper Limit 

(90% CI) 
Total Estimated Users 1,711,544 246,901 1,305,392 2,117,696
Average Number of Shipments per Week per User 1.4 0.157 1.1 1.7
Total Number of Shipments per Week 2,683,170 515,423 1,835,299 3,531,041
Total Number of Annual Shipments 22,841,563 5,084,659 14,477,299 31,205,827
Average Number of Weeks Likely Used per User 9.7 1.927 6.5 12.9
Total Number of Weeks Annually 16,524,772 4,100,239 9,779,879 23,269,665

 
Table 5 

$17.50 Price Level: Estimated Users, Shipments & Weeks 
 

$17.50 PRICE LEVEL Estimate 
Standard 

Error 
Lower Limit 

(90% CI) 
Upper Limit 

(90% CI) 
Total Estimated Users 838,455 174,089 552,079 1,124,831
Average Number of Shipments per Week per User 1.3 0.223 0.9 1.7
Total Number of Shipments per Week 1,039,841 249,459 629,481 1,450,201
Total Number of Annual Shipments 7,848,288 2,207,894 4,216,302 11,480,274
Average Number of Weeks Likely Used per User 7.2 0.902 5.7 8.7
Total Number of Weeks Annually 6,022,905 1,362,853 3,781,012 8,264,798
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Table 6 

$25 Price Level: Estimated Users, Shipments & Weeks 

$25 PRICE LEVEL Estimate 
Standard 

Error 
Lower Limit 

(90% CI) 
Upper Limit 

(90% CI) 
Total Estimated Users 508,568 131,024 293,034 724,102
Average Number of Shipments per Week per User 1.3 0.475 0.5 2.1
Total Number of Shipments per Week 683,341 309,342 174,473 1,192,209
Total Number of Annual Shipments 4,268,474 1,853,608 1,219,289 7,317,659
Average Number of Weeks Likely Used per User 6.7 0.997 5.1 8.3
Total Number of Weeks Annually 3,408,939 517,206 2,558,135 4,259,743
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Attachments 

 A. Screening Forms – Snowbird, Temporary Forwarding, Main 
 B. Confirmation Letter with Worksheet & Product Description  
 C. Questionnaire 
 D. Screening Form and Questionnaire Interviewers’ Manuals 
 E. Sample Result of Call Report 
 F. Cleaning Program 
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NATIONAL ANALYSTS, INC. Study #845 
Temporary Reshipping Demand Research December, 2003 
Snowbird Screening Form Final 
 
 
NOTE:  ALL INSTRUCTIONS TO INTERVIEWERS AND PROGRAMMERS APPEAR 
IN CAPITAL LETTERS AND BOLD-FACED TEXT.  ALSO, RESPONSES THAT 
APPEAR IN CAPITAL LETTERS ARE NOT TO BE READ TO RESPONDENTS. 
 
IF THERE IS MORE THAN ONE PHONE NUMBER ON THE FILE, DIAL BOTH 
NUMBERS TO TRY TO FIND THE INDIVIDUAL. 
 
 

Time Screening Began: AM 1 
_____________________ PM 2 
Time Screening Ended: AM 1 
_____________________ PM 2 

 
Date: _______________________ 
 
ID#: ____________________________ 
 
Telephone #: ______________________________ 
 
Interviewer Name: ________________________  Int. ID#: _____________________ 
 
 

ASK FOR PERSON WHOSE NAME IS PROVIDED OR IF NO NAME ASK 
FOR THE PERSON WHO WOULD BE MOST RESPONSIBLE FOR MAKING 

ARRANGEMENTS FOR FORWARDING MAIL  
 
 
INTRODUCTION:  Hello, this is _____________, representing National Analysts, a 
research firm in Philadelphia.  We are conducting a research study concerning mailing 
practices and reactions to mailing services from the U.S. Postal Service.  The actual 
interview will be conducted later, but we would like to ask you a few questions to see if 
you qualify for the research.  This will take just a few minutes. 
 
 
IF NECESSARY: Your household has been selected to participate as part of a nationally 
representative sample.  Your answers will remain confidential.  This is not a sales or 
marketing call. 
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S.1 First of all, I would like to confirm that I have reached (NAME FROM SAMPLE 
FILE) at (TELEPHONE NUMBER FROM SAMPLE FILE).  Is that correct? 

 
CONTINUE Yes 1 
IF DIFFERENT NAME AND NUMBER TERMINATE 
AND REDIAL;  IF DIFFERENT NAME 

No 2 

ASK FOR PERSON WHOSE NAME IS ON FILE REFUSED 9 
 
 
S.2 Have I reached a… 
 

TERMINATE Business, 1 
CONTINUE A residence, or 2 
 Both a home-based business and a residence? 3 
TERMINATE REFUSED 9 

 
 
S.3 Do you or does anyone in your family work for an organization whose primary 

business is to provide mail or parcel delivery services, such as the U.S. Postal 
Service, FedEx or UPS? 

 
THANK & TERMINATE YES 1 
CONTINUE NO 2 
TERMINATE DK 8 
 REFUSED 9 

 
 
S.4A. Are you the person who would be most responsible for making arrangements for 

temporarily forwarding your mail to another location in the U.S. if you were to go 
away for at least two continuous weeks?   

 
SKIP TO S.4C YES 1 
 NO 2 
CONTINUE DK 8 
 REFUSED 9 

 
S.4B. Who is the person who would be most responsible for making these arrangements?  
 

ASK FOR THAT PERSON REPEAT 
INTRODUCTION AND Q.S4A 

NAME (RECORD) 
____________________________
____________________________ 

1 

TERMINATE DK 8 
 REFUSED 9 

 

USPS-LR-1/MC2005-1 
Page 24 of 82



 

 - 3 - 

S.4C How many people live in your permanent residence, including yourself?  Please 
only count adults or children who live the majority of the year at your permanent 
residence.  

 
RECORD #OF PEOPLE:  _________________ 

 
 
S.4D How many unique telephone numbers, not including cell or mobile phone 

numbers, does this residence have where I just called you? 
 

RECORD #OF UNIQUE TELEPHONE NUMBERS:  _________________ 
 
 
S.4E Do you have another residence that you own, rent, or reside at on a temporary or 

permanent basis? 
 

CONTINUE YES 1 
 NO 2 
SKIP TO S.5A DK 8 
 REFUSED 9 

 
 
S.4F How many unique telephone numbers, not including cell or mobile phone 

numbers, does that other residence have? (INSERT NUMBER FOR OTHER 
RESIDENCE #1) (ASK IF THERE ARE ANY OTHER RESIDENCES AND 
REPEAT QUESTION) 

 
RESIDENCE #1   ____________ # OF LINES 
RESIDENCE #2   ____________ # OF LINES 
RESIDENCE #3   ____________ # OF LINES 

 
 
S.5A1 Within the past five years, have you spent one continuous month or more at a 

location in the U.S. other than your primary residence?  This would include any 
temporary relocation that lasted one continuous month or more, such as an 
extended stay at a vacation home, a temporary work assignment away from home, 
and the like. (IF PERSON ISN’T SURE READ: “Some other reasons people often 
go away for one continuous month or more include going back to their parent’s 
home from college and going away to live with or take care of a family member.) 
(RECORD ANSWER IN COLUMN A)  
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S.5A2 Within the past five years, have you spent a period of two continuous weeks to just 
under one month at a location in the U.S., other than your primary residence? 
(RECORD ANSWER IN COLUMN B) 

 
 COLUMN A COLUMN B 
 ONE MONTH 

OR MORE 
TWO WEEKS TO 
< ONE MONTH 

YES 1 1 
NO 2 2 
DK 8 8 
REFUSED 9 9 

 
IF NO, DK, OR REFUSED TO BOTH COL A AND COL B THEN TERMINATE 

 
 
S.5B I am going to read you a list of special services that may or may not be offered by 

the U.S. Postal Service for individuals who are relocating to another U.S. location. 
When I read each one please tell me if it is currently offered by the Postal Service. 
Will they:  (READ AND CHECK ALL THAT APPLY) 

 
 Hold your mail until you return, 1 
 Forward your mail on a temporary basis, 2 
 Bundle and reship your mail as a special 

service to you, and/or 
3 

 Anything else?  (SPECIFY:)_______________ 4 
DO NOT READ NONE OF THESE 0 
 DON’T KNOW 8 
 REFUSED 9 

 
IF S.5A1 OR S.5A2 = 1 CONTINUE, OTHERWISE TERMINATE 

 
 
S.5C1 (IF S.5A1 COLUMN A IS CODE 1, THEN ASK) Within the past five years, how 

many times, in total, have you spent one continuous month or more at a location in 
the U.S. other than your primary residence? (RECORD #)  

 
RECORD ONE MONTH OR MORE #:________________ 

 
 
S.5C2 (IF S.5A2 COLUMN B IS CODE 1, THEN ASK) Within the past five years, how 

many times in total have you spent two continuous weeks to just under one month 
at a location in the U.S. other than your primary residence? (RECORD #) 

 
RECORD TWO WEEKS TO UNDER ONE MONTH #:_________________ 
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S.5D (IF SUM OF S.5C1 AND S.5C2 > 1 THEN SAY You mentioned before that you 
spent at least two continuous weeks away from your primary residence (SUM OF 
S.5C1 AND S.5C2) times within the past five years.  For how many of those times, 
if any, did you use a special Temporary Reshipping Service from the U.S. Postal 
Service where all of your mail was bundled together and shipped in batches to your 
temporary address?) 

 
(IF SUM OF S.5C1 AND S.5C2 = 1 THEN SAY You mentioned before that you 
spent at least two continuous weeks away from your primary residence in the past 
five years.  Did you use a special Temporary Reshipping Service from the U.S. 
Postal Service where all of your mail was bundled together and shipped in batches 
to your temporary address?) 

 
RECORD #OF TIMES OR YES/NO:  _________________ 

 
IF ANSWER TO S.5D IS YES THEN CODE = 1 

IF S.5D IS 0 OR NO, THEN TERMINATE 
 
 
S.5E (ASK IF S.4C > 1) Of these (S.5D VALUE) trips where you used this special 

Temporary Reshipping Service, please tell me how many involved your:  (READ 
RESPONSE CATEGORY AND ENTER NUMBER OF TRIPS) 

 
Traveling alone? ___ 
Traveling with some, but not all of your household 
members? 

___ 

Traveling with all of your household members? ___ 
TOTAL (MUST EQUAL Q.S.5B2) ___ 

 
 
S.5F Tell me all the reasons for (this/these) temporary relocation(s)?  (READ LIST AND 

SELECT ALL THAT APPLY)  
 

An extended vacation, 1 
Going to your parents or someone else’s 
home from school, 

2 

A temporary work assignment, 3 
Taking care of a family member, or 4 
Some other reason? (SPECIFY) ___________ 0 
REFUSED 9 
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S.5G For how many weeks did you use this Temporary Reshipping Service?  (IF 
RESPONDENT ISN’T SURE ASK FOR AN ESTIMATE) (IF S.5D >1 THEN 
ADD, Please tell me about each time you used it starting with the most recent 
time.) 

 
RECORD #:  _________________ 
RECORD #:  _________________ 
RECORD #:  _________________ 

 
 
S.5H Thinking back to the most recent time that you used the Temporary Reshipping 

Service, please tell me the month and the year when you started using the service. 
 

RECORD MONTH:  _____________  RECORD YEAR:  _________________ 
 
 
S.5I (ASK IF CODE 3 IN S.2)  Was the reshipping service used for your:  (READ LIST 

AND SELECT ONE) 
 

Personal, non-business mail only,  1 
Business mail only, or 2 
Both personal and business mail 3 
DON’T KNOW 8 
REFUSED 9 

 
 
S.5J How satisfied were you with this Temporary Reshipping Service on a scale of "1" to 

"6" where “1” means you were “not at all satisfied” with the service and “6” means 
you were “extremely satisfied” with the service? 

 
RECORD #:  _________________ 

 
S.6A – S.6C  OMITTED 
 
S.7 OMITTED 
 
S.8 (IF CODE 3 IN S2 ASK)  Are you responsible for making decisions about the mail 

associated with the business at your home? 
 

YES 1 
NO 2 
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S.9 The U.S. Postal Service has asked us to conduct research on a new reshipping 
service.  Since you are one of a very limited number of customers who has used the 
special reshipping service that has been available, your input is critical to our study.  
We would like to schedule a time to call you back for a 20 minute interview.  After 
the interview is completed we will send you a $10 honorarium for your 
participation.  

 
CONTINUE YES 1 
REFUSED INTERVIEW NO 2 

 
 
S.10 Prior to the interview, we will send you some materials regarding the study.  

Reviewing the materials will help to reduce the length of the interview 
considerably.  Do you have an e-mail address where I can send you this 
information?  

YES 1 
NO 2 

 
(IF NECESSARY SAY:  Your e-mail address will only be used for the purposes of 
this study.) 

 
(IF RESPONDENT HAS E-MAIL, SAY) We will send you the materials in 
Microsoft Word.  What is your e-mail address so that I can send you these 
materials? 

 
 E-mail Address:  ________________________________ 
 
 
IF RESPONDENT DOES NOT HAVE E-MAIL OR CANNOT READ MICROSOFT 
WORD, SAY: "We will send you the materials via Priority Mail." 
 

 RECORD 
E-mail 1 
Mail 2 

 
 
S.11 When would be a convenient time to conduct the interview?  (IF CODE 2 IN S.10, 

MAKE SURE TO LEAVE SUFFICIENT TIME FOR RECEIPT OF PRIORITY 
MAIL PACKAGE.) 

 
 Interview Date: ____________________   Time: ____________________ 
 
 

GET RESPONDENT'S NAME AND CONFIRM ADDRESS 
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Name: _________________________________________________________________________ 
 
City: _______________________  State: _______________  Zip Code: ____________________ 
 
Phone Number: ________________________________________ 
 
 
Thank respondent for participating in the research and be sure to confirm interview 
date and time and ask the respondent to have the materials available at the time of the 
interview. 
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NATIONAL ANALYSTS, INC. Study #845 
Temporary Reshipping Demand Research December, 2003 
Temporary Forwarding Screening Form Final 
 
 
NOTE:  ALL INSTRUCTIONS TO INTERVIEWERS AND PROGRAMMERS APPEAR 
IN CAPITAL LETTERS AND BOLD-FACED TEXT.  ALSO, RESPONSES THAT 
APPEAR IN CAPITAL LETTERS ARE NOT TO BE READ TO RESPONDENTS. 
 
IF THERE IS MORE THAN ONE PHONE NUMBER ON THE FILE, DIAL BOTH 
NUMBERS TO TRY TO FIND THE INDIVIDUAL. 
 
 

Time Screening Started: AM 1 
_____________________ PM 2 
Time Screening Ended: AM 1 
_____________________ PM 2 

 
Date: _______________________ 
 
ID#: ____________________________ 
 
Telephone #: ______________________________ 
 
Interviewer Name: ________________________  Int. ID#: _____________________ 
 
 

ASK FOR PERSON WHOSE NAME IS PROVIDED OR IF NO NAME ASK 
FOR THE PERSON WHO WOULD BE MOST RESPONSIBLE FOR MAKING 

ARRANGEMENTS FOR FORWARDING MAIL  
 
 
INTRODUCTION:  Hello, this is _____________, representing National Analysts, a 
research firm in Philadelphia.  We are conducting a research study concerning mailing 
practices and reactions to mailing services from the U.S. Postal Service.  The actual 
interview will be conducted later, but we would like to ask you a few questions to see if 
you qualify for the research.  This will take just a few minutes. 
 
 
IF NECESSARY: Your household has been selected to participate as part of a nationally 
representative sample.  Your answers will remain confidential.  This is not a sales or 
marketing call. 
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S.1 First of all, I would like to confirm that I have reached (NAME FROM SAMPLE 
FILE) at (TELEPHONE NUMBER FROM SAMPLE FILE).  Is that correct? 

 
CONTINUE Yes 1 
IF DIFFERENT NAME AND NUMBER TERMINATE 
AND REDIAL,  IF DIFFERENT NAME 

No 2 

ASK FOR PERSON WHOSE NAME IS ON FILE REFUSED 9 
 
 
S.2 Have I reached a… 
 

TERMINATE Business, 1 
CONTINUE A residence, or 2 
 Both a home-based business and a residence? 3 
TERMINATE REFUSED 9 

 
 
S.3 Do you or does anyone in your family work for an organization whose primary 

business is to provide mail or parcel delivery services, such as the U.S. Postal 
Service, FedEx or UPS? 

 
THANK & TERMINATE YES 1 
CONTINUE NO 2 
TERMINATE DK 8 
 REFUSED 9 

 
 
S.4A. Are you the person who would be most responsible for making arrangements for 

temporarily forwarding your mail to another location in the U.S. if you were to go 
away for at least two continuous weeks?   

 
SKIP TO S.4C YES 1 
 NO 2 
CONTINUE DK 8 
 REFUSED 9 

 
S.4B. Who is the person who would be most responsible for making these arrangements?  
 

ASK FOR THAT PERSON REPEAT 
INTRODUCTION AND Q.S4A 

NAME (RECORD) 
____________________________
____________________________ 

1 

TERMINATE DK 8 
 REFUSED 9 
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S.4C How many people live in your permanent residence, including yourself?  Please 
only count adults or children who live the majority of the year at your permanent 
residence.  

 
RECORD #OF PEOPLE:  _________________ 

 
 
S.4D How many unique telephone numbers, not including cell or mobile phone 

numbers, does this residence have where I just called you? 
 

RECORD #OF UNIQUE TELEPHONE NUMBERS:  _________________ 
 
 
S.4E Do you have another residence that you own, rent, or reside at on a temporary or 

permanent basis? 
 

CONTINUE YES 1 
 NO 2 
SKIP TO S.5A DK 8 
 REFUSED 9 

 
 
S.4F How many unique telephone numbers, not including cell or mobile phone 

numbers, does that other residence have? (INSERT NUMBER FOR OTHER 
RESIDENCE #1) (ASK IF THERE ARE ANY OTHER RESIDENCES AND 
REPEAT QUESTION) 

 
RESIDENCE #1   ____________ # OF LINES 
RESIDENCE #2   ____________ # OF LINES 
RESIDENCE #3   ____________ # OF LINES 

 
 
S.5A1 Within the past five years, have you spent one continuous month or more at a 

location in the U.S. other than your primary residence?  This would include any 
temporary relocation that lasted one continuous month or more, such as an 
extended stay at a vacation home, a temporary work assignment away from home, 
and the like. (IF PERSON ISN’T SURE READ: “Some other reasons people often 
go away for one continuous month or more include going back to their parent’s 
home from college and going away to live with or take care of a family member.) 
(RECORD ANSWER IN COLUMN A)  
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S.5A2 Within the past five years, have you spent a period of two continuous weeks to just 
under one month at a location in the U.S., other than your primary residence? 
(RECORD ANSWER IN COLUMN B) 

 
 COLUMN A COLUMN B 
 ONE MONTH 

OR MORE 
TWO WEEKS TO 
< ONE MONTH 

YES 1 1 
NO 2 2 
DK 8 8 
REFUSED 9 9 

 
IF NO, DK, OR REFUSED TO BOTH COL A AND COL B THEN TERMINATE 

 
 
S.5B I am going to read you a list of special services that may or may not be offered by 

the U.S. Postal Service for individuals who are relocating to another U.S. location. 
When I read each one please tell me if it is currently offered by the Postal Service. 
Will they:  (READ AND CHECK ALL THAT APPLY) 

 
 Hold your mail until you return, 1 
 Forward your mail on a temporary basis, 2 
 Bundle and reship your mail as a special 

service to you, and/or 
3 

 Anything else?  (SPECIFY:)_______________ 4 
DO NOT READ NONE OF THESE 0 
 DON’T KNOW 8 
 REFUSED 9 

 
IF S.5A1 OR S.5A2 = 1 CONTINUE, OTHERWISE TERMINATE 

 
 
S.5C1 (IF S.5A1 COLUMN A IS CODE 1, THEN ASK) Within the past five years, how 

many times, in total, have you spent one continuous month or more at a location in 
the U.S. other than your primary residence? (RECORD #)  

 
RECORD ONE MONTH OR MORE #:________________ 

 
 
S.5C2 (IF S.5A2 COLUMN B IS CODE 1, THEN ASK) Within the past five years, how 

many times in total have you spent two continuous weeks to just under one month 
at a location in the U.S. other than your primary residence? (RECORD #) 

 
RECORD TWO WEEKS TO UNDER ONE MONTH #:_________________ 
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S.5D (IF SUM OF S.5C1 AND S.5C2 > 1 THEN SAY You mentioned before that you 
spent at least two continuous weeks away from your primary residence (SUM OF 
S.5C1 AND S.5C2) times within the past five years.  For how many of those times, 
if any, did you use a Temporary Forwarding Service from the U.S. Postal Service 
where your First-Class Mail was forwarded to a temporary address at no charge?) 

 
(IF SUM OF S.5C1 AND S.5C2 = 1 THEN SAY You mentioned before that you 
spent at least two continuous weeks away from your primary residence in the past 
five years.  Did you use a Temporary Forwarding Service from the U.S. Postal 
Service where your First-Class mail was forwarded to a temporary address at no 
charge?) 

 
 

RECORD #OF TIMES OR YES/NO:  _________________ 
 

IF ANSWER TO S.5D IS YES THEN CODE = 1 
IF S.5D IS 0 OR NO, THEN TERMINATE 

 
 
S.5E (ASK IF S.4C > 1) Of these (S.5D VALUE) trips where you used this Temporary 

Forwarding Service, please tell me how many involved your:  (READ RESPONSE 
CATEGORY AND ENTER NUMBER OF TRIPS) 

 
Traveling alone? ___ 
Traveling with some, but not all of your household 
members? 

___ 

Traveling with all of your household members? ___ 
TOTAL (MUST EQUAL Q.S.5B2) ___ 

 
 
S.5F Tell me all the reasons for (this/these) temporary relocation(s)?  (READ LIST AND 

SELECT ALL THAT APPLY)  
 

An extended vacation, 1 
Going to your parents or someone else’s 
home from school, 

2 

A temporary work assignment, 3 
Taking care of a family member, or 4 
Some other reason? (SPECIFY) ___________ 0 
REFUSED 9 
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S.5G For how many weeks did you use this Temporary Forwarding Service?  (IF 
RESPONDENT ISN’T SURE ASK FOR AN ESTIMATE) (IF S.5D >1 THEN 
ADD, Please tell me about each time you used it starting with the most recent 
time.) 

 
RECORD #:  _________________ 
RECORD #:  _________________ 
RECORD #:  _________________ 

 
 
S.5H Thinking back to the most recent time that you used the Temporary Forwarding 

Service, please tell me the month and the year when you started using the service. 
 

RECORD MONTH:  _____________  RECORD YEAR:  _________________ 
 
 
S.5I (ASK IF CODE 3 IN S.2)  Was the forwarding service used for your:  (READ LIST 

AND SELECT ONE) 
 

Personal, non-business mail only,  1 
Business mail only, or 2 
Both personal and business mail 3 
DON’T KNOW 8 
REFUSED 9 

 
 
S.5J How satisfied were you with this Temporary Forwarding Service on a scale of "1" to 

"6" where “1” means you were “not at all satisfied” with the service and “6” means 
you were “extremely satisfied” with the service? 

 
RECORD #:  _________________ 

 
S.6A – S.6C  OMITTED 
 
S.7 OMITTED 
 
S.8 (IF CODE 3 IN S2 ASK)  Are you responsible for making decisions about the mail 

associated with the business at your home? 
 

YES 1 
NO 2 
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S.9 As I mentioned earlier, the purpose of our study is to learn about your reactions to a 
possible new reshipping service that may be offered by the Postal Service.  This is 
an important study that will help the Postal Service meet your needs and plan for 
the future.  We will schedule a time to call you back and the interview will take 
about 20 minutes.  After the interview is completed we will send you a $10 
honorarium for your participation.  

 
CONTINUE YES 1 
REFUSED INTERVIEW NO 2 

 
 
S.10 Prior to the interview, we will send you some materials regarding the study.  

Reviewing the materials will help to reduce the length of the interview 
considerably.  Do you have an e-mail address where I can send you this 
information?  

YES 1 
NO 2 

 
(IF NECESSARY SAY:  Your e-mail address will only be used for the purposes of 
this study.) 

 
(IF RESPONDENT HAS E-MAIL, SAY) We will send you the materials in 
Microsoft Word.  What is your e-mail address so that I can send you these 
materials? 

 
 E-mail Address:  _________________________________ 
 
 
IF RESPONDENT DOES NOT HAVE E-MAIL OR CANNOT READ MICROSOFT 
WORD, SAY: "We will send you the materials via Priority Mail." 
 

 RECORD 
E-mail 1 
Mail 2 

 
 
S.11 When would be a convenient time to conduct the interview?  (IF CODE 2 IN S.10, 

MAKE SURE TO LEAVE SUFFICIENT TIME FOR RECEIPT OF PRIORITY 
MAIL PACKAGE.) 

 
 Interview Date: ____________________   Time: ____________________ 
 
 

GET RESPONDENT'S NAME AND CONFIRM ADDRESS 
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Name: _________________________________________________________________________ 
 
City: _______________________  State: _______________  Zip Code: ____________________ 
 
Phone Number: ________________________________________ 
 
 
Thank respondent for participating in the research and be sure to confirm interview 
date and time and ask the respondent to have the materials available at the time of the 
interview. 

USPS-LR-1/MC2005-1 
Page 38 of 82



 - 1 - 

NATIONAL ANALYSTS, INC. Study #845 
Temporary Reshipping Demand Research December, 2003 
Main Screening Form Final 
 
 
NOTE:  ALL INSTRUCTIONS TO INTERVIEWERS AND PROGRAMMERS 
APPEAR IN CAPITAL LETTERS AND BOLD-FACED TEXT.  ALSO, RESPONSES 
THAT APPEAR IN CAPITAL LETTERS ARE NOT TO BE READ TO 
RESPONDENTS. 
 
 
 

Time Screening Began: AM 1 
_____________________ PM 2 
Time Screening Ended: AM 1 
_____________________ PM 2 

 
Date: _______________________ 
 
ID#: ____________________________ 
 
Telephone #: ______________________________ 
 
Interviewer Name: ________________________  Int. ID#: _____________________ 
 

ASK TO SPEAK WITH PERSON WHO IS MOST RESPONSIBLE FOR THE 
HOUSEHOLD MAIL 

 
INTRODUCTION:  Hello, this is _____________, representing National Analysts, a 
research firm in Philadelphia.  We are conducting a research study concerning mailing 
practices and reactions to new mailing services from the U.S. Postal Service.  This will 
take just a few minutes. 
 
IF NECESSARY: Your household has been selected to participate as part of a nationally 
representative sample.  Your answers will remain confidential.  This is not a sales or 
marketing call. 
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S.1 First of all, I would like to confirm that I have reached (TELEPHONE NUMBER 
FROM SAMPLE FILE).  Is that correct? 

 
CONTINUE Yes 1 
TERMINATE No 2 
 REFUSED 9 

 
S.2 Have I reached a … 
 

TERMINATE Business, 1 
CONTINUE A residence, or 2 
 Both a home-based business and a residence? 3 
TERMINATE REFUSED 9 

 
S.3 Do you or does anyone in your family work for an organization whose primary 

business is to provide mail or parcel delivery services, such as the U.S. Postal 
Service, FedEx or UPS? 

 
THANK & TERMINATE YES 1 
CONTINUE NO 2 
TERMINATE DK 8 
 REFUSED 9 

 
S.4A. Are you the person who is most responsible for decisions regarding the mail for 

your household (IF CODE 3 IN S.2 SAY and home-based business)?  (IF CODE 
3 IN S.2, NEED TO SPEAK WITH INDIVIDUAL RESPONSIBLE FOR BOTH 
TYPES OF MAIL) 

 
SKIP TO S.4C Yes 1 
TERMINATE Don’t receive any mail 2 
 No 3 
CONTINUE DK 8 
 REFUSED 9 

 
S.4B. Who is the person most responsible for the decisions regarding the mail for your 

household (IF CODE 3 IN S.2 SAY and home-based business)? 
 

ASK FOR THAT PERSON REPEAT 
INTRODUCTION AND Q.S4A 

NAME (RECORD) 
____________________________
____________________________ 

1 

TERMINATE DK 8 
 REFUSED 9 
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S.4C How many people live in your permanent residence, including yourself?  Please 
count only adults or children who live with you for the majority of the year at 
your permanent residence.  

 
RECORD #OF PEOPLE:   _________________ 

 
 
S.4D How many unique telephone numbers, not including cell or mobile phone 

numbers, does this residence have where I just called you?  
 

RECORD #OF UNIQUE TELEPHONE NUMBERS:   ______________ 
 
 

S.4E Do you have another residence that you own, rent, or reside at on a temporary or 
permanent basis? 

 
CONTINUE Yes 1 
 No 2 
SKIP TO S.5A DK 8 
 REFUSED 9 

 
 
S.4F How many unique telephone numbers, not including cell or mobile phone 

numbers, does that other residence have? (INSERT NUMBER FOR OTHER 
RESIDENCE #1.)  (ASK IF THERE ARE ANY OTHER RESIDENCES AND 
REPEAT QUESTION.) 

 
    RESIDENCE #1:  ____________ # OF LINES 
    RESIDENCE #2:  ____________ # OF LINES 
    RESIDENCE #3:  ____________ # OF LINES 
 
 

USPS-LR-1/MC2005-1 
Page 41 of 82



 

 - 4 - 

S.5A Within the past five years, have you spent one continuous month or more at a 
location in the U.S. other than your primary residence?  This would include any 
temporary relocation that lasted one continuous month or more, such as an 
extended stay at a vacation home, a temporary work assignment away from 
home, and the like. (IF PERSON ISN’T SURE READ: “Some other reasons 
people often go away for one continuous month or more include going back to 
their parent’s home from college and going away to live with or take care of a 
family member.) 

Yes 1 
No 2 
DK 8 
REFUSED 9 

 
 
S.5B I am going to read you a list of special services that may or may not be offered by 

the U.S. Postal Service for individuals who are relocating to another U.S. location. 
When I read each one please tell me if it is currently offered by the Postal Service. 
Will they:  (READ AND CHECK ALL THAT APPLY) 

 
 Hold your mail until you return, 1 
 Forward your mail on a temporary basis, 2 
 Bundle and reship your mail as a special 

service to you, and/or 
3 

 Anything else?  (SPECIFY:)_______________ 4 
DO NOT READ NONE OF THESE 0 
 DON’T KNOW 8 
 REFUSED 9 

 
IF S.5A = 1 CONTINUE, OTHERWISE SKIP TO S.6A 

 
 
S.5C Within the past five years, how many times, in total, have you spent one 

continuous month or more at a location in the U.S. other than your primary 
residence?  (PLEASE ESTIMATE THE NUMBER OF TIMES) 

 
RECORD #:_________________ 

 
 
S.5D For how many of these (S.5C VALUE) times, if any, did you temporarily forward 

your First-Class Mail for free to your temporary U.S. address?  
 

RECORD #OF TIMES:  _________________ 
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S.5E (ASK IF S.4C>1) Of these (Q. S.5C VALUE) trips, please tell me how many 
involved your:  (READ RESPONSE CATEGORY AND ENTER # OF TRIPS) 

 
Traveling alone? ___ 
Traveling with some, but not all of your household 
members? 

___ 

Traveling with all of your household members? ___ 
TOTAL (MUST EQUAL Q.S.5C) ___ 

 
 
S.5F Tell me all the reasons for (this/these) temporary relocation(s)?  (READ LIST 

AND SELECT ALL THAT APPLY)  
 

An extended vacation, 1 
Going to your parents or someone else’s home from school, 2 
A temporary work assignment, 3 
Taking care of a family member, or 4 
Some other reason? (SPECIFY) __________________________ 0 
REFUSED 9 

 
IF S.5A IS YES THEN SKIP TO INSTRUCTIONS BEFORE S.8 

 
 
S.6A Within the past five years, have you spent anywhere from two continuous 

weeks to just under one month at a location in the U.S. other than your primary 
residence? 

Yes 1 
No 2 
DK 8 
REFUSED 9 

 
 
S.6B How likely or unlikely is it that you will temporarily relocate, within the U.S., for 

a period of one continuous month or more within the next two years?  Would 
you say it is: (READ AND SELECT ONE) 

 
 Definitely likely, 1 
CONTINUE Somewhat likely, 2 
IF ONLY HOUSEHOLD Somewhat unlikely, or 3 
MEMBER, TERMINATE; Definitely not likely? 4 
OTHERWISE SKIP TO  DK 8 
S.7 REFUSED 9 
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S.6C What reason(s) best explain why you are (definitely/somewhat) likely to do this?  
(READ LIST AND SELECT ALL THAT APPLY)  

 
For an extended vacation, 1 
Going to your parents or someone else’s 
home from school, 

2 

For a temporary work assignment, 3 
To take care of a family member, or 4 
Some other reason? (SPECIFY) ___________ 0 
REFUSED 9 

 
SKIP TO INSTRUCTIONS BEFORE S.8 

 
 
S.7 [IF S.4C=1 THEN TERMINATE, OTHERWISE ASK S.7] Is there anyone else in 

your household who either has spent one continuous month or more at a 
location in the U.S. other than their primary residence in the past five years or 
who is likely to do so in the next two years? 

 
ASK FOR THAT PERSON 
REPEAT INTRODUCTION 
AND Q.S5A  

Yes  (RECORD NAME) 
____________________________
____________________________ 

1 

 No 2 
TERMINATE DK 8 
 REFUSED 9 

 
IF CODE 3 IN S.2 AND S.7 WAS ASKED CONTINUE; OTHERWISE, SKIP TO S.9 

 
 
S.8 Are you responsible for making decisions about the mail associated with the 

business at your home? 
 

Yes 1 
No 2 
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S.9 We would like to schedule a time to call you back to conduct a 20 minute 
interview about a possible new service that may be offered by the Postal Service. 
This is an important study that will help the Postal Service meet your needs and 
plan for the future.  After the interview is completed we will send you a $10 
honorarium for your participation.  

 
CONTINUE Yes 1 
REFUSED INTERVIEW No 2 

 
 
S.10 Prior to the interview, we will send you some information regarding the study.  

Reviewing the materials will help to reduce the length of the interview 
considerably.  Do you have an e-mail address where I can send you this 
information?  

Yes 1 
No 2 

 
(IF NECESSARY SAY:  Your e-mail address will only be used for the purposes of this 
study.) 
 
(IF RESPONDENT HAS E-MAIL SAY) We will send you the materials in Microsoft 
Word.  What is your e-mail address so that I can send you these materials? 
 
  E-MAIL Address: _________________________________ 
 
IF RESPONDENT DOES NOT HAVE E-MAIL OR CANNOT READ MICROSOFT 
WORD, SAY: "We will send you the materials via Priority Mail." 
 

RECORD: E-MAIL 1 MAIL 2 
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S.11 When would be a convenient time to conduct the interview?  (IF CODE 2 IN 
Q.S.10, MAKE SURE TO LEAVE SUFFICIENT TIME FOR RECEIPT OF 
PRIORITY MAIL PACKAGE.) 

 
 Interview Date: ____________________   Time: ____________________ 
 

GET RESPONDENT'S NAME AND CONFIRM ADDRESS 
 
Name: ______________________________________________________________________ 
 
City: _______________________  State: _______________  Zip Code: _________________ 
 
Phone Number: ________________________________________ 
 
Thank respondent for participating in the research and be sure to confirm interview 
date and time and ask the respondent to have the materials available at the time of 
the interview. 
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January, 2004 
 
 
 
 
 
Dear Postal Customer: 
 
 
Thank you for helping us with this important study.  This study concerns your 
reactions to a new Temporary Reshipping Service.  It will help us to serve you better 
and plan more effectively for the future of the mail.   
 
We have asked National Analysts, a survey research firm, to conduct this study on our 
behalf.  Please be assured that your responses will remain strictly confidential and will 
be reported as aggregate statistics for informational purposes only.  Your specific 
responses will not be uniquely identified or communicated to anyone within the Postal 
Service. 
 
The next few pages contain a product description and other information that will be 
used during your telephone interview.  Please have them available when the 
interviewer calls you.  If you have any questions please call Jill Weisenfeld of National 
Analysts at 1-800-342-9102. 
 
Again, thank you in advance for your earnest and thoughtful cooperation. 
 
 
Sincerely, 
 

 
 
Greg Whiteman 
Manager, Market Research 
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INTERVIEW WORKSHEET 
 
 
Complete this form now and have it available along with the other materials when you are called. 
 
INSTRUCTIONS 
 
Completing Column “A”: In Col. A – “All Household Mail” – please enter the total number of 
mail pieces that your household receives in a typical week including any home-based business 
mail received at your household.  In row 1 enter the total number of pieces received.  In rows 2 
through 7, please enter the number of pieces of each mail type such that the total of rows 2 through 
7 equals row 1 under Col. A. 
 
Completing Column “B”: In Col. B – “Mail Addressed Specifically to You” – please enter the total 
number of pieces that you receive in a typical week that are addressed to you specifically by name.  
As before, you should enter the total number of such pieces in row 1, and enter the number of 
pieces of each type in rows 2 through 7 such that the total of rows 2 through 7 equals row 1 under 
Col. B. 
 
IF YOU HAVE A HOME-BASED BUSINESS, DO NOT INCLUDE ANY MAIL FOR THAT 
BUSINESS, EVEN IF IT IS ADDRESSED TO YOU SPECIFICALLY BY NAME, IN COL. B.  
THESE PIECES WILL BE INCLUDED IN COL. C  
 
Completing Column “C”: In Col. C – “Home-Based Business Mail” – please leave this column 
blank if you do not have a home-based business.  If you do have a home-based business, please 
enter all of the pieces that are received for your home-based business in a typical week.  Again, 
enter the total number of such pieces in row 1, and enter the number of pieces of each type in rows 
2 through 7 such that the total of rows 2 through 7 equals row 1 under Col. C. 
 

  Col. A Col. B Col. C 
  

 
 

MAIL TYPE 

 
All 

Household 
Mail 

Mail 
Addressed 

Specifically 
to You 

Home-
Based 

Business 
Mail 

Row 1 Total number of mail pieces received in a 
typical week 

   

Row 2 • Letter-sized envelopes such as bills or 
correspondence 

   

Row 3 • Oversized envelopes or flats    
Row 4 • Magazines    
Row 5 • Catalogs    
Row 6 • Parcels or packages    
Row 7 • Other types of mail, such as postcards, 

fliers, etc. 
   

 
Note:  If you receive less than one such item in a week, but receive one or more in a month please 
enter “less than one.” 
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TEMPORARY RESHIPPING SERVICE 

PRODUCT DESCRIPTION 
(Fixed-Fee) 

 
What Service is Currently Available 
 
The U.S. Postal Service currently offers forwarding service for individuals who want mail 
forwarded on a temporary basis for a period not to exceed 12 months.  Customers in need of 
temporary forwarding can have their First-Class Mail forwarded piece by piece at no charge by 
changing their address online or by filling out a form at the local post office.  Magazines are 
forwarded for 60 days.  Packages, catalogs, and advertising mail are generally not forwarded. 
 
How the New Temporary Reshipping Service will Work 
 
The U.S. Postal Service plans to offer a Temporary Reshipping Service for sending mail from a 
permanent to a temporary U.S. address through a bundling process.  This service is for customers 
who want to receive all of their mail at their temporary U.S. address and who will be at that 
address for a period of not less than two continuous weeks and not more than one year.  
Customers who elect to use this service will have all of their mail, including First-Class Mail, 
magazines, catalogs, advertising mail and the like bundled together and sent to them once a 
week or more via Priority Mail.  If only some members of the household are relocating 
temporarily (for a work assignment, for example), then only those individuals’ mail will be 
bundled and shipped to the new address.  If the entire household is temporarily relocating 
(going to a second home, for example), then the entire household’s mail will be shipped. 
 
Signing Up for the Service 
 
To sign up you would… 
 

• Stop by your local post office (the one your mail comes to just before it is delivered to 
you) to fill out a temporary reshipping form and to provide identification (e.g., driver’s 
license, etc.). 

• Indicate the temporary location to which your (or your entire household’s) mail would 
be sent, when you want the reshipping to start and stop, and the number of weekly 
shipments you would like to have (one, two, or daily shipments per week). 

• Pay an enrollment fee of $20 each time you sign up for the service and set up your 
shipment payment arrangements. 

 
Getting Your Mail at Your Temporary Address 
 
When your mail arrives at your local post office during the designated reshipping period it will 
be separated into three categories: 
 

1. Items like Express Mail, Certified Mail, Registered Mail or Insured Mail (requiring a 
signature) and any large Priority Mail boxes 

2. Boxes and packages that are too large to fit inside a standard Priority Mail box 
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3. All other mail including letters, large envelopes, catalogs, magazines and small parcels 
 
The first category of mail will be forwarded immediately to your temporary address via the 
same method by which it was originally sent.  Any large boxes and packages that are not 
Priority Mail will be reshipped to you by Priority Mail at your next scheduled shipment.  All 
other mail will be bundled together and sent in a Priority Mail envelope or box once or twice a 
week or daily as scheduled.  Each week the same number of shipments will be sent to you. 
 
Costs & Paying for the Service 
 

• There is an enrollment fee of $20.00 each time you sign up for the service. 
• There is a fixed fee for each shipment (amount to be discussed in the interview) that 

includes all postage and handling. 
• Any large boxes sent separately that were not originally Priority Mail will be 

shipped at appropriate Priority Mail rates with postage due and the option to refuse. 
 
You can pay for the service by putting money on account or using automatic credit/debit 
charges… 
 

• Putting Money on Account:  If you choose this option, the total amount or the amount 
per month (including the enrollment fee and total number of shipments) would be 
placed in an account with the Postal Service by giving them cash, check, or money 
order.  Each time a shipment is made, the shipment fee (which already includes the 
postage) would be deducted from your account.  If you elect to place money in the 
account each month, you would replenish the account by sending money to the Postal 
Service.  Any dollars remaining in the account at the end of the reshipment period 
would be returned to you. 

 
• Automatic Credit or Debit Charge:  If you choose this option, you would authorize 

the Postal Service to charge your credit card or take an automatic debit from a bank 
account for the enrollment fee and the first month’s shipments.  You would also 
authorize the Postal Service to automatically charge your credit card or take an 
automatic debit from a bank account each month for additional shipments after the first 
month.   

 
Extending or Canceling the Service 
 
If your plans change, you can extend or cancel the service at any time provided that you give 
your local post office at least two weeks notice of the change and make arrangements for any 
additional payment or refund that is necessary. 
 
 
 
 
 
A-FF 
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NATIONAL ANALYSTS, INC. Study #845 
Temporary Reshipping Demand Research December, 2003 
Questionnaire (Version A-Fixed Fee) Final 
 
 
NOTE:  ALL INSTRUCTIONS TO INTERVIEWERS AND PROGRAMMERS APPEAR 
IN CAPITAL LETTERS AND BOLD-FACED TEXT.  ALSO, RESPONSES THAT 
APPEAR IN CAPITAL LETTERS ARE NOT TO BE READ TO RESPONDENTS. 
 

Time Screening Began: AM 1 
_____________________ PM 2 
Time Screening Ended: AM 1 
_____________________ PM 2 

 
Date: _______________________ 
 
Location ID#: ____________________________  Telephone #: _________________ 
 
Establishment Name: ___________________________________________________ 
 
Interviewer Name: ________________________  Int. ID#: _____________________ 
 
SECTION I - INTRODUCTION 
 
 
Hello, this is _______ representing National Analysts.  I’m calling to conduct our interview 
on your reactions to a new temporary reshipping service from the Postal Service.  I want to 
confirm that I have reached (RESPONDENT NAME) and you are the person that we 
talked with on (DATE ON SCREENER).  (IF YES, CONTINUE; IF NO, ASK TO SPEAK 
TO APPROPRIATE PERSON.) 
 
(READ IF NECESSARY)  We are conducting a research study concerning reactions to a 
new Temporary Reshipping Service from the Postal Service.  Your household has been 
asked to participate as part of a nationally representative sample.  As mentioned earlier, all 
of the information you provide will remain confidential.  You will not be identified or 
associated with any of your responses. 
 
Did you receive the (e-mail/Priority Mail) materials that were sent to you? 
 
IF YES, ASK THE RESPONDENT TO HAVE THE MATERIALS IN FRONT OF 
HIM/HER FOR THIS INTERVIEW.  IF NO, OR THE MATERIALS HAVE BEEN LOST 
OR MISPLACED, RESCHEDULE INTERVIEW AND E-MAIL/MAIL OUT 
MATERIALS AGAIN. 
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SECTION II – CURRENT MAIL  
 
1. Referring to the worksheet column A, row 1, about how many pieces of mail in total 

does your household receive in a typical week (RECORD BELOW)?  (IF CODE 3 IN 
S2 AND S.8 IS CODE 1 OR NOT ASKED SAY) Please include mail pieces for your 
home-based business. 

 
RECORD # OF HOUSEHOLD PIECES:   _________________  

 
2. (ASK IF S.4C > 1)  Referring to the worksheet column B, row 1, how many of these 

mail pieces your household receives in a typical week are addressed specifically to 
you (RECORD BELOW)?  (IF CODE 3 IN S2 AND S.8 IS CODE 1 OR NOT ASKED 
SAY) Please do not include mail pieces for your home-based business. 

 
RECORD # OF RESPONDENT PIECES:   _________________  

 
3a. Looking at Column A, rows 2 through 7, how many of the (VALUE Q.1) mail pieces 

that your household receives are letter-sized envelopes, oversized envelopes or flats, 
magazines, catalogs, parcels or packages, or other types of mail?  (RECORD IN 
COLUMN A BELOW)  (VERIFY THE SUM EQUALS Q.1) (PROGRAMMER SET 
UP AS GRID) 

 
3b. (ASK IF S.4C > 1)  Looking at column B, rows 2 through 7, how many of the (VALUE 

Q.2) mail pieces that are specifically addressed to you are letter-sized envelopes, 
oversized envelopes or flats, magazines, catalogs, parcels or packages, or other types 
of mail?  (VERIFY THE SUM EQUALS Q.2) (PROGRAMMER: SET UP AS GRID) 

 
3c. (ASK IF CODE 3 IN S.2 AND S.8 IS CODE 1 OR NOT ASKED) Now look at 

column C, rows 2 through 7.  How many of the (VALUE Q.3A LETTERS) letters are 
for your home-based business?  (RECORD IN COLUMN C BELOW, REPEAT FOR 
EACH MAIL TYPE >0 IN Q.3A) 

 
PROGRAMMER: SUM OF COL. B + COL C, BELOW, MUST BE < = COL. A 

 
 

Mail Type 
Col. A 

Household 
Mail 

Col. B 
Respondent 

Mail 

Col. C 
Home Business 

Mail 
Letter-sized envelopes such as bills or 
correspondence? 

   

Oversized envelopes or flats?    
Magazines?    
Catalogs?    
Parcels or packages?    
Other types of mail such as postcards, 
fliers, etc. 
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IF CODE 1 IN S.5A, CONTINUE; ALL OTHERS SKIP TO Q.5 

 
4. Previously you mentioned that you have had occasion to be away from home for an 

extended period.   Thinking about the last time that you stayed at a temporary U.S. 
location for (IF RDD AND S5A = 1 OR SNOWBIRD/TEMPORARY FORWARDING 
SAMPLE AND S5A1 =1 SAY “one continuous month or more”, IF 
SNOWBIRD/TEMPORARY FORWARDING SAMPLE AND S5A1 = 2, 8 OR 9 SAY 
“two continuous weeks or more”), how did you handle your mail?  Did you: (READ 
LIST AND SELECT ONE)? 

 
Have a neighbor, friend or relative collect it and hold it for you, 1 
Have a neighbor, friend or relative collect it and send it to you, 2 
Have the Postal Service hold it for you, 3 
Fill out a change of address form for temporary forwarding 4 
Use a special service offered at your post office where your mail 
was bundled and reshipped to you, or 

5 

Something else? (SPECIFY)  _______________________ 0 
REFUSED 9 

 
 

SKIP TO SECTION III 
 
 
5. Suppose you had occasion to be away from home for an extended period of one 

continuous month or more, how would you most likely handle your mail assuming 
the new service you read about were not yet available?  Would you (READ LIST 
AND SELECT ONE)? 

 
 

Have a neighbor, friend or relative collect it and hold it for you, 1 
Have a neighbor, friend or relative collect it and send it to you, 2 
Have the Postal Service hold it for you, 3 
Fill out a change of address form for temporary forwarding, or 4 
Something else? (SPECIFY)  _______________________ 0 
REFUSED 9 

 
 

SECTION III - REACTIONS TO NEW SERVICE- PRICE  1 
 
As indicated in the product description that was sent to you, the Postal Service is 
considering offering a new Temporary Reshipping Service.  Please read the Temporary 
Reshipping Service product description now and let me know when you are finished.  You 
may also refer to the description whenever you want during the course of the interview.  
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RESPONDENT IS READING TEMPORARY RESHIPPING SERVICE 

PRODUCT DESCRIPTION – A -  FIXED FEE – A COPY OF WHICH IS IN 
YOUR INTERVIEWER’S MANUAL  

 
 
6. Now suppose you were to go away from home for an extended period of one 

continuous month or more and that the Temporary Reshipping Service were available 
with the enrollment fee of $20 and a per shipment price of $ LOW along with all the 
other options I mentioned earlier.  On a likelihood of use scale from 0% -- definitely 
would not use the new Temporary Reshipping Service to 100% -- definitely would use 
the new Temporary Reshipping Service, how likely would you be to use this new 
service? 

 
  RECORD 0% to 100%:   _________________ 

 
IF RESPONSE IS >25% CONTINUE; OTHERWISE,  IF VERSION A-1 SKIP TO 

SECTION VI,  IF VERSION A-2 SKIP TO SECTION IV 
 
7. Using the same 0% to 100% scale, how likely are you to use this service in the next 

twelve months assuming it were available?   
 

  RECORD 0% to 100%:   _________________ 
 
8. Would you be most likely to use this service during the: (READ LIST AND SELECT 

ALL THAT APPLY)? 
 

Summer,  1 
Fall, 2 
Winter,  3 
Spring, or 4 
At various times throughout the year? 5 
DON’T KNOW 8 
REFUSED 9 

 
 

9a. (ASK IF S.4C >1) For how many household members, including yourself, would you 
be likely to have the mail reshipped?  

 
  RECORD #  (MUST BE <=  S.4C)  _________________ 
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9b.  (ASK IF CODE 3 IN S.2 AND S.8 IS CODE 1 OR NOT ASKED) Would you be most 
likely to use this service for your: (READ LIST AND SELECT ONE) 

 
Personal, non-business mail only,  1 
Business mail only, or 2 
Both personal and business mail?  3 
DON’T KNOW 8 
REFUSED 9 

 
10a. Which payment option would you be most likely to choose? Would you choose to 

pay: (READ LIST AND SELECT ONE)? 
 

SKIP TO Q.11 By putting money on account, or  1 
CONTINUE Through automatic credit/debit? 2 
 DON’T KNOW 8 
 REFUSED 9 

 
 
10b. If paying by automatic credit/debit were not available would you pay: (READ 

LIST AND SELECT ONE)? 
 

By putting money on account, or  1 
No longer be likely to use this service at all? 2 
DON’T KNOW 8 
REFUSED 9 

 
 
11. For how many weeks would you be likely to use this service (IF RESPONDENT 

ISN’T SURE, ASK FOR AN ESTIMATE)? 
 
    RECORD # WEEKS:   _________________ 
 
12a. Would you be likely to sign up for one, two, or six shipments per week?  Remember 

each shipment would cost $ LOW and there would be an enrollment fee of $20.  
(SELECT ONE)? 

 
One 1 
Two 2 
Six 3 
DON’T KNOW 8 
REFUSED 9 
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12b. (ASK IF Q.12a = 3) If six shipments per week were not offered, would you choose: 
READ LIST AND SELECT ONE)? 

 
Once a week,  1 
Twice a week, or 2 
No longer be likely to use this service at all? 3 
DON’T KNOW 8 
REFUSED 9 

 
 
SECTION IV - REACTIONS TO NEW SERVICE- PRICE  2 
 
13. Now assume that the per shipment price is $ MEDIUM and all other aspects of the 

service you read about were the same.  On a likelihood of use scale from 0% -- 
definitely would not use the new Temporary Reshipping Service to 100% -- definitely 
would use the new Temporary Reshipping Service, how likely would you be to use this 
new service with a $ MEDIUM per shipment price? 

 
  RECORD 0% to 100%:   _________________ 

 
IF RESPONSE IS >25% CONTINUE; OTHERWISE,   IF VERSION A-1 SKIP TO 

QUESTION 28 INSTRUCTIONS,  IF VERSION A-2 SKIP TO SECTION V 
 
14. (OMIT IF Q.7 WAS ASKED)  Using the same 0% to 100% scale, how likely are you to 

use this service, with a $ MEDIUM per shipment price, in the next twelve months 
assuming it were available?   

 
  RECORD 0% to 100%:   _________________ 

 
15. (OMIT IF Q.8 WAS ASKED)  Would you be most likely to use this service at the, $ 

MEDIUM per shipment price, during the: (READ LIST AND SELECT ALL THAT 
APPLY)? 

 
Summer,  1 
Fall, 2 
Winter,  3 
Spring, or 4 
At various times throughout the year? 5 
DON’T KNOW 8 
REFUSED 9 
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16a. (OMIT IF Q.9A WAS ASKED; OTHERWISE, ASK IF S.4C >1) For how many 
household members, including yourself, would you be likely to have the mail 
reshipped?  

 
  RECORD #  (MUST BE <=  S.4C)  _________________ 

 
 
16b. (OMIT IF Q.9B WAS ASKED; OTHERWISE ASK IF CODE 3 IN S.2 AND S.8 IS 

CODE 1 OR NOT ASKED) Would you be most likely to use this service, at the $ 
MEDIUM per shipment price, for your: (READ LIST AND SELECT ONE) 

 
Personal, non-business mail only,  1 
Business mail only, or 2 
Both personal and business mail?  3 
DON’T KNOW 8 
REFUSED 9 

 
 
17a. And which payment option would you be most likely to choose? Would you 

choose to pay: (READ LIST AND SELECT ONE)? 
 

SKIP TO Q.18 By putting money on account, or  1 
CONTINUE Through automatic credit/debit? 2 
 DON’T KNOW 8 
 REFUSED 9 

 
 
17b. If paying by automatic credit/debit were not available would you pay: (READ 

LIST AND SELECT ONE)? 
 

By putting money on account, or  1 
No longer be likely to use this service at all? 2 
DON’T KNOW 8 
REFUSED 9 

 
 
18. For how many weeks would you be likely to use this service (IF RESPONDENT 

ISN’T SURE, ASK FOR AN ESTIMATE)? 
 
    RECORD # WEEKS:   _________________ 
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19a. Would you be likely to sign up for one, two, or six shipments per week?  Remember 
each shipment would cost $ MEDIUM and there would be an enrollment fee of $20.  
(SELECT ONE)? 

 
One 1 
Two 2 
Six 3 
DON’T KNOW 8 
REFUSED 9 

 
 
19b. (ASK IF Q.19a = 3) If six shipments per week were not offered, would you choose: 

(READ LIST AND SELECT ONE)? 
 

Once a week,  1 
Twice a week, or 2 
No longer be likely to use this service at all? 3 
DON’T KNOW 8 
REFUSED 9 

 
 
SECTION V - REACTIONS TO NEW SERVICE- PRICE  3 
 
20. Now assume that the per shipment price is $ HIGH and all other aspects of the service 

you read about were the same.  On a likelihood of use scale from 0% -- definitely 
would not use the new Temporary Reshipping Service to 100% -- definitely would use 
the new Temporary Reshipping Service, how likely would you be to use this new 
service with a $ HIGH per shipment price? 

 
  RECORD 0% to 100%:   _________________ 

 
 

IF RESPONSE IS >25% CONTINUE; OTHERWISE, SKIP TO Q.28 
 
 
21. (OMIT IF Q.7 OR Q.14 WAS ASKED)  Using the same 0% to 100% scale, how likely 

are you to use this service, with a $ HIGH per shipment price, in the next twelve 
months assuming it were available?   

 
  RECORD 0% to 100%:   _________________ 
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22. (OMIT IF Q.8 OR Q.15 WAS ASKED)  Would you be most likely to use this service at 
the, $ HIGH per shipment price, during the: (READ LIST AND SELECT ALL THAT 
APPLY)? 

 
Summer,  1 
Fall, 2 
Winter,  3 
Spring, or 4 
At various times throughout the year? 5 
DON’T KNOW 8 
REFUSED 9 

 
 

23a. (OMIT IF Q.9A OR Q.16A WAS ASKED; OTHERWISE, ASK IF S.4C >1) For how 
many household members, including yourself, would you be likely to have the mail 
reshipped?  

 
  RECORD #  (MUST BE <=  S.4C)  _________________ 

 
 
23b. (OMIT IF Q.9B OR Q.16B WAS ASKED; OTHERWISE ASK IF CODE 3 IN S.2 

AND S.8 IS CODE 1 OR NOT ASKED) Would you be most likely to use this service, 
at the $ HIGH per shipment price, for your: (READ LIST AND SELECT ONE) 

 
Personal, non-business mail only,  1 
Business mail only, or 2 
Both personal and business mail?  3 
DON’T KNOW 8 
REFUSED 9 

 
 
24a. And which payment option would you be most likely to choose? Would you 

choose to pay: (READ LIST AND SELECT ONE)? 
 

SKIP TO Q.25 By putting money on account, or  1 
CONTINUE Through automatic credit/debit? 2 
 DON’T KNOW 8 
 REFUSED 9 
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24b. If paying by automatic credit/debit were not available would you pay: (READ 
LIST AND SELECT ONE)? 

 
By putting money on account, or  1 
No longer be likely to use this service at all? 2 
DON’T KNOW 8 
REFUSED 9 

 
 
25. For how many weeks would you be likely to use this service (IF RESPONDENT 

ISN’T SURE, ASK FOR AN ESTIMATE)? 
 
    RECORD # WEEKS:   _________________ 
 
 
26a. Would you be likely to sign up for one, two, or six shipments per week?  Remember 

each shipment would cost $ HIGH and there would be an enrollment fee of $20.  
(SELECT ONE)? 

 
One 1 
Two 2 
Six 3 
DON’T KNOW 8 
REFUSED 9 

 
 
27b. (ASK IF Q.27a = 3) If six shipments per week were not offered, would you choose: 

(READ LIST AND SELECT ONE)? 
 

Once a week,  1 
Twice a week, or 2 
No longer be likely to use this service at all? 3 
DON’T KNOW 8 
REFUSED 9 
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28. (ASK IF Q.6, Q.13, AND/OR Q.20 >25%) If you could have your bundled mail sent 
to you via overnight Express Mail, rather than Priority Mail, and the per shipment 
price for using Express Mail increased by the difference in postage, about $10 more 
per shipment, would you choose Express Mail or Priority Mail? (SELECT ONE) 

 
Express Mail 1 
Priority Mail 2 
DON’T KNOW 8 
REFUSED 9 

 
 
SECTION VI – PRE-PAID TEMPORARY RESHIPPING SERVICE 
 
29.  Suppose the Postal Service were to structure this Temporary Reshipping Service 

differently so that the price you paid per shipment would be lower than any of the 
prices we discussed.  There would still be a $20 enrollment fee, but the per shipment 
fee would be $PRICE.  To get this fee, however, you would need to obtain flat-rate 
Priority Mail envelopes or boxes, which are free, -- enough to cover all of your 
shipments -- pre-address them, buy the postage, apply the postage, and give them to 
your local post office.  All other aspects of the service associated with bundling and 
shipping your mail to you would be the same.  Also, any unused postage-paid Priority 
Mail envelopes or boxes would be returned to you.  Using a 0% to 100% scale, how 
likely would you be to use this service where 0% again means definitely would not use 
it and 100% means definitely would use it? 

 
  RECORD 0% to 100%:   _________________ 

 
 
SECTION VII – DEMOGRAPHICS 
 
I just have a few more questions for classification purposes. 
 
30. What is the ZIP Code of your permanent residence? 
 

  RECORD ZIP CODE:   _________________ 
 
 
31. If you were to use the Temporary Reshipping Service in the future, what is the ZIP 

Code of the place you would most likely temporarily relocate to?   
 
 RECORD ZIP CODE:   _________________ 
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32. What is your age?  
 

RECORD AGE:   _________________ 
 
 
33. Which of the following best describes your current employment status (READ LIST 

AND SELECT ONE)? 
 

Employed full-time, 1 
Employed part-time, 2 
Full-time student, 3 
Retired, or 4 
Not employed? 5 
REFUSED 9 

 
 
34. Which of the following categories best describes your total annual household income, 

before taxes, in 2003?  Please stop me when I get to the right category.  (READ LIST 
AND SELECT ONE) 

 
Less than $25,000 1 
$25,000 to less than $50,000 2 
$50,000 to less than $75,000 3 
$75,000 to less than $100,000 4 
$100,000 to less than $150,000 5 
$150,000 or more 6 
REFUSED 9 

 
 
Those are all of the questions I have.  Thank you very much for your participation in this 
research! 
 
------------------------------------------------------------------------------------------------------------ 
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ROTATE PRICES IN SECTIONS III AND V. 
 
FOR VERSION A-1: 
SECTION III SHIPMENT FEE = $ LOW 
SECTION V SHIPMENT FEE = $ HIGH 
FOR VERSION A-1 IF Q.6 <=25 SKIP TO SECTION VI 
FOR VERSION A-1 IF Q.13 <=25 SKIP TO Q.28 
FOR VERSION A-1 THE UPPER BOUND FOR Q.13 IS Q.6 AND THE UPPER BOUND 
FOR Q.20 IS Q.13 
 
 
FOR VERSION A-2 
SECTION III SHIPMENT FEE = $ HIGH 
SECTION V SHIPMENT FEE = $ LOW 
FOR VERSION A-2 THE LOWER BOUND FOR Q.13 IS Q.6 AND THE LOWER 
BOUND FOR Q.20 IS Q.13 
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I. INTRODUCTION: PURPOSE OF THE STUDY 
 
The purpose of this study is to assess the impact of a potential new temporary mail 

reshipping product offering from the U.S. Postal Service.  We will be interviewing three 

types of people: 1) people screened from an RDD sample who either have relocated 

temporarily for one month or more within the U.S. in the past five years or are likely to do 

so within the next two years, 2) recent users of the U.S. Postal Service’s Temporary 

Forwarding service and 3) users of a trial offering of temporary forwarding product which 

we call the “Snowbird” sample.  Your participation in this study is vital to its success, and 

National Analysts and the U.S. Postal Service extend their appreciation to you for your 

involvement and dedication to this project.  

 

This is a two-part interview.  The first phase will consist of a four-to-five-minute screener to 

identify the correct respondent to be interviewed, and determine eligibility.  Qualified 

respondents who agree to be interviewed will then be sent new product descriptions and a 

worksheet via e-mail or Priority Mail.  Subsequently, an approximately 20 minute CATI 

interview will be conducted. 

 

 

II. GENERAL INTERVIEWING PROCEDURES 
 

• All information you gather in your work as an interviewer is completely confidential 
and must never be repeated to anyone, even your closest friends and family. 

 

• Know your introduction thoroughly so you can clearly and confidently tell the 

respondents who you are and why you are interviewing them.  If necessary, assure 

respondents that all information is combined into statistical tables and that their 

personal opinions and information are confidential and are never connected with their 

names.  

 

• Read each question exactly as it is written.  Do not reword, even though you may think 

of another way to say the same thing.  The respondent’s answer is prompted by the 
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words in the question, and a change in wording can produce a change in response.  

Always read each question completely, even if the respondent appears to be moving 

ahead.  Read each question in a calm, even tone of voice. 

 

• The respondent might not be sure of the answer to some questions, or might need 

some extra time to think.  You should never accept a quick "Don’t Know" but should 

always ask a respondent for his or her best guess. 

 

• Remember, you are representing the United States Postal Service and National 

Analysts in this study.  It is VERY IMPORTANT that you project an image not only of 

professionalism, but also one of a person whom respondents will want to talk to.  

Remember that the respondents are giving you their time for the interview.  Be sure to 

let them know that their opinions and the information they have provided are important.  

Be positive and enthusiastic-- it WILL make a difference! 

 

 

III. QUALIFICATIONS 
 
Main Screener 
 

• The respondent must confirm the phone number identified in the sample (S.1) 

• The household’s mail must be either for household matters only or for both business 

and household matters (S.2) 

• Neither the respondent nor anyone in his or her family may work for an organization 

whose primary business is to provide mail or parcel delivery services, such as the U.S. 

Postal Service, FedEx, or UPS (S.3) 

• The respondent must have either spent one continuous month or more at a location in 

the U.S. other than their primary residence in the past 5 years (S.5A) or they must be 

likely to do so within the next 2 years (S.6B) 

• Note that if a respondent says that (s)he has used a temporary forwarding service 

(S.5D) they will count towards the temporary forwarding user quota. 
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Snowbird and Temporary Forwarding Screeners 

• The respondent must confirm the name and  phone number identified in the sample 

(S.1) 

• The household’s mail must be either for household matters only or for both business 

and household matters (S.2) 

• Neither the respondent nor anyone in his or her family may work for an organization 

whose primary business is to provide mail or parcel delivery services, such as the U.S. 

Postal Service, FedEx, or UPS (S.3) 

• The respondent must have temporarily relocated for at least two continuous weeks or 

more to a location in the U.S. other than their primary residence in the past 5 years 

(S.5A1/5A2). 

• Respondents from the “Snowbird” sample must have used a U.S.P.S. Temporary 

Reshipping service where all of their mail  was bundled together and shipped in 

batches (Snowbird) and those on the Temporary Forwarding sample must have used 

the U.S.P.S. Temporary Forwarding service where their First-Class mail was forwarded 

to a temporary address at no charge?  (S.5D). 

 

IV. QUESTION BY QUESTION REVIEW 
 

There are three separate screeners in this study, corresponding to the three separate 

groups from which the sample is drawn.  This section describes the main screener 

separately from the other two, which are similar and described together.  Below are 

comments on specific questions that would benefit from further explanation.  Be aware that 

there are many skips in the screeners which are handled automatically by the CATI 

program. 

 

“MAIN” SCREENER: 
 

S.4A  We would like to start out by speaking with the person who is most knowledgeable 

about the selection and use of mail services for the household AND also for the 

home-based business, if there is one in the household. 
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S.4D We are interested in all of the phone numbers at this location with the exception of 

any cell or mobile telephone numbers.  If there is any confusion over this question 

please ask your supervisor. 

 

S.4F The same as 4D but for their temporary home. 

 

S.5B This is a multi-response question, so respondents may say select more than one.  If 

they do not know ask for their best guess. 

 

S.5C through 5E- Again, please ask for an estimate if respondent is unsure. 

 

S.6B Respondent’s are eligible for the study if they are either very or somewhat likely to 

relocate temporarily for one month or more in the next five years, even if they have 

not done so in the past.  If they are unlikely to do so, you will need to see if there is 

someone else in the household who is eligible (S.7). 

 

S9 Be positive and professional in order to gain cooperation.  If need be, ensure the 

respondent that his or her responses will be kept confidential.   

 

S10 When collecting the respondent’s e-mail address, be sure that is includes an “at” 

symbol (@), and ends with a “dot” (.) followed by an appropriate three-letter 

extension (.com, .net, .edu, .gov, etc.). 

 

S11 We want to schedule the interview at the earliest date possible, but make sure the 

respondent has a realistic amount of time to review the materials.  For respondents 

receiving the materials via Priority Mail, allow three days for receipt of the materials.  

Also, please note that the first day of Interviewing will be January 8th. 

 

Be sure to get all relevant contact information once you are done with the screener, and 

verify the date of the interview.  Thank the respondent. 
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“SNOWBIRD” AND “TEMPORARY FORWARDING” SCREENERS: 
 
In some cases you will have a first and last name, in some cases you will have just a last 

name, and you may even have multiple names or no name.  If there is a first name (or 

names) on file ask for the respondent by name.  If there is just a last name ask to speak 

with Mr. or Ms. (NAME) .  If there is no name ask for the person who makes decisions 

about forwarding the household mail. 

 

Also, please note that there may be multiple phone numbers associated with an address 

and if one phone number is inactive (or multiple callbacks) the computer will bring up the 

second phone number. 

 

S.4D We are interested in all of the phone numbers at this location with the exception of 

any cell or mobile telephone numbers.  If there is any confusion over this question 

please ask your supervisor. 

 

S.4F The same as 4D but for their temporary home. 

 

S.5A1/5A2 The respondent must have temporarily relocated for at least two continuous 

weeks or more to a location in the U.S. other than their primary residence in the past 

5 years 

 

S.5D We are asking about all of the trips that were 2 weeks or more (5C1+5C2). 

Respondents from the “Snowbird” sample must have used a U.S.P.S. Temporary 

Reshipping service where all of their mail  was bundled together and shipped in 

batches (Snowbird) and those on the Temporary Forwarding sample must have used 

the U.S.P.S. Temporary Forwarding service where their First-Class mail was 

forwarded to a temporary address at no charge?  (S.5D). 

 

S.5E through S.5H As always, please probe for an estimate if respondent is unsure. 

 

S9 Be positive and professional in order to gain cooperation.  If need be, ensure the 

respondent that his or her responses will be kept confidential.   
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S10 When collecting the respondent’s e-mail address, be sure that is includes an “at” 

symbol (@), and ends with a “dot” (.) followed by an appropriate three-letter 

extension (.com, .net, .edu, .gov, etc.). 

 

S11 We want to schedule the interview at the earliest date possible, but make sure the 

respondent has a realistic amount of time to review the materials.  For respondents 

receiving the materials via Priority Mail, allow three days for receipt of the materials.  

Also, please note that the first day of Interviewing will be January 8th. 

 

Be sure to get all relevant contact information once you are done with the screener, and 

verify the date of the interview.  Thank the respondent. 
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I. INTRODUCTION: PURPOSE OF THE STUDY 
 
The purpose of this study is to assess the impact of a potential new temporary mail 

reshipping product offering from the U.S. Postal Service.  We will be interviewing three 

types of people: 1) people screened from an RDD sample who either have relocated 

temporarily for one month or more within the U.S. in the past five years or are likely to do 

so within the next two years, 2) recent users of the U.S. Postal Service’s Temporary 

Forwarding service and 3) users of a trial offering of temporary forwarding product which 

we call the “Snowbird” sample.  Your participation in this study is vital to its success, and 

National Analysts and the U.S. Postal Service extend their appreciation to you for your 

involvement and dedication to this project.  

 

This is a two-part interview.  The first phase will consist of a four-to-five-minute screener to 

identify the correct respondent to be interviewed, and determine eligibility.  Qualified 

respondents who agree to be interviewed will then be sent new product descriptions and a 

worksheet via e-mail or Priority Mail.  Subsequently, an approximately 20 minute CATI 

interview will be conducted. 

 

 

II. GENERAL INTERVIEWING PROCEDURES 
 

• All information you gather in your work as an interviewer is completely confidential 
and must never be repeated to anyone, even your closest friends and family. 

 

• Know your introduction thoroughly so you can clearly and confidently tell the 

respondents who you are and why you are interviewing them.  If necessary, assure 

respondents that all information is combined into statistical tables and that their 

personal opinions and information are confidential and are never connected with their 

names.  

 

• Read each question exactly as it is written.  Do not reword, even though you may think 

of another way to say the same thing.  The respondent’s answer is prompted by the 
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words in the question, and a change in wording can produce a change in response.  

Always read each question completely, even if the respondent appears to be moving 

ahead.  Read each question in a calm, even tone of voice. 

 

• The respondent might not be sure of the answer to some questions, or might need 

some extra time to think.  You should never accept a quick "Don’t Know" but should 

always ask a respondent for his or her best guess. 

 

• Remember, you are representing the United States Postal Service and National 

Analysts in this study.  It is VERY IMPORTANT that you project an image not only of 

professionalism, but also one of a person whom respondents will want to talk to.  

Remember that the respondents are giving you their time for the interview.  Be sure to 

let them know that their opinions and the information they have provided are important.  

Be positive and enthusiastic-- it WILL make a difference! 

 

 

III. THE QUESTIONNAIRE 
 

There are two versions of the questionnaire which correspond to two different versions of 

the Temporary Reshipping service:  Version A, which has a fixed fee and Version B which 

has a variable fee.   In addition, we will be testing three different prices in both versions 

and there is a rotation on the prices (low, medium, high and high, medium, low).    

 

The version of the questionnaire that respondents will get was determined at the end of the 

screening.  Respondents were then sent the product description for that version of the 

questionnaire along with a letter and worksheet.  Copies of the letter, worksheet and both 

product descriptions are included at the end of this manual.   You should read and 

familiarize yourself with them prior to conducting any interviews.  

 

Q.1 – 3c Respondents should be reviewing their worksheets to answer these questions.  

In Q.3a through 3c, for all mail types except “letter-sized envelopes we allow 
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respondents to say “less than one per week”.  If they do, you will be prompted 

to ask the respondent how many pieces of that type (s)he receives per month.   

 

Q.2 This question is skipped if the respondent lives alone.  We do NOT want 

respondents who have a home-based business to include their mail for their 

home-based business. 

 
Q.3a  The sum of Q.3a must equal Q.1 (total # household pieces.)  
 
Q.3b The sum of Q.3b must equal Q.2 (total # respondent pieces.)  The response for 

any mail type may not be greater than Q.3a. 
 
Q.3c For respondents with home-based businesses, we are asking them how many of 

the total household mail pieces received of each type are for their home-based 

business.  Be sure that respondents are looking at column C on their worksheet 

when answering this question.   The response for any mail type may not be 

greater than Q.3a. 
 

Q.4/Q.5 Respondents who have away from home for at least two continuous weeks 

answer Q.4, those who have not answer Q.5. 

 
Q.6 Respondents will read the product description and answer how likely they are to 

use the service on a 1 to 100% scale. Please allow the respondent as much time 

as they want to read the description.  If (s)he answers more than 25%, you will 

continue.  Otherwise, if you are at the low price rotation you will skip to Q.28, if you 

are at the high price you will skip to the medium price Q.13.    

 
Q8. This is a multi-response question so the respondent may answer for more than 

one time of year.  You should read the whole list together and then enter their 

responses.  
 

Q.9a This is skipped if there is only one person in the household. 
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Q.10a If the respondent answers “by putting money on account” then they skip Q.10b 

 
Q.11  Please ask for an estimate if respondent is unsure. 

 
Q.12b This question is only asked if the answer to Q.12a is 6. 
 
Q.13-19b  These questions are the same as Q.6-12b above except that it asks about the 

second price point.    

 
Q.20-27b  These questions are the same as Q.6-12b except that it asks about the third 

price point.   

 
Q.28 This question is asked if a respondent answered that they had a likelihood of 

25% or more to use the product at any of the three price points.  

 
Q. 29 In this question we are presenting respondents with a totally different option 

for the temporary reshipping service. Be sure to read the description carefully 

and repeat it if necessary.  If a respondent asks about obtaining Priority Mail 

envelopes you may tell them that they can get them at their local Post Office 

and that in addition prepaid Priority Mail Flat Rate envelopes with stamps 

($3.85) affixed can be ordered in packs of 10 online or by calling 1-800-

STAMP-24.  The envelopes are shipped via Priority Mail for a shipping and 

handling cost of $1.00. 

 
Q.31   A don’t know response is allowed in this question 

 

The materials mailed to respondents are attached.  Everyone got a letter and worksheet.  
Half the respondents got the Version A (Fixed-Fee) Product Description and the other half 
got Version B (Variable). 
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THE TELEPHONE CENTRE, INC - GREENSBORO   #26/004R 
NATIONAL ANALYSTS #845 - POSTAGE RESHIPPING RDD RECRUIT                                                      29 JAN 2004  
2:28 AM 
                                                                            TABLE 1 
DATA FILE 
 
                                                                 QUOTA                   SAMPLE TYPE 
                                                      =========================== =========================== 
                                                COMP-  SNOW-  TEMP    HD     LD    SNOW-  TEMP    HD     LD 
                                         TOTAL  LETES  BIRD   FWRD    RDD    RDD   BIRD   FWRD    RDD    RDD 
                                        ====== ====== ====== ====== ====== ====== ====== ====== ====== ====== 
 
TOTAL CASES ON DISC                      16783   2406    887   2359    312    888    887   1972   3739  10183 
                                           100%   100%   100%   100%   100%   100%   100%   100%   100%   100% 
 
          Quota:                             -   2462    616    616    308    922      -      -      -      - 
 
1-COMPLETES                               2406   2406    311    920    305    870    311    676    376   1043 
                                            14%   100%    35%    39%    98%    98%    35%    34%    10%    10% 
                                          ----  -----  -----  -----  -----  -----  -----  -----  -----  ----- 
 
          Needed to Complete:                -     56    305   -304      3     52      -      -      -      - 
 
QUOTAGROUP 
---------- 
 
  SNOWBIRD                                 311    311    311      -      -      -    311      -      -      - 
                                             2%    13%    35%                         35% 
 
  TEMPORARY FORWARDING                     920    920      -    920      -      -      -    676     71    173 
                                             5%    38%           39%                         34%     2%     2% 
 
  HIGH DENSITY RDD                         305    305      -      -    305      -      -      -    305      - 
                                             2%    13%                  98%                          8% 
 
  LOW DENSITY RDD                          870    870      -      -      -    870      -      -      -    870 
                                             5%    36%                         98%                          9% 
 
  VERSION A                               1205   1205    156    461    152    436    156    338    190    521 
                                             7%    50%    18%    20%    49%    49%    18%    17%     5%     5% 
 
  VERSION B                               1201   1201    155    459    153    434    155    338    186    522 
                                             7%    50%    17%    19%    49%    49%    17%    17%     5%     5% 
 
  EMAIL                                    942    942     92    324    167    359     92    224    201    425 
                                             6%    39%    10%    14%    54%    40%    10%    11%     5%     4% 
 
  PRIORITY MAIL                           1464   1464    219    596    138    511    219    452    175    618 
                                             9%    61%    25%    25%    44%    58%    25%    23%     5%     6% 
 
4-BREAK OFFS                                 -      -      -      -      -      -      -      -      -      - 
 
 
2-QUALIFIED REFUSALS                      1069      -    128    323      2      6    128    294    208    439 
                                             6%           14%    14%     1%     1%    14%    15%     6%     4% 
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THE TELEPHONE CENTRE, INC - GREENSBORO   #26/004R 
NATIONAL ANALYSTS #845 - POSTAGE RESHIPPING RDD RECRUIT                                                      29 JAN 2004  
2:28 AM 
                                                                            TABLE 1 
DATA FILE 
 
                                                                 QUOTA                   SAMPLE TYPE 
                                                      =========================== =========================== 
                                                COMP-  SNOW-  TEMP    HD     LD    SNOW-  TEMP    HD     LD 
                                         TOTAL  LETES  BIRD   FWRD    RDD    RDD   BIRD   FWRD    RDD    RDD 
                                        ====== ====== ====== ====== ====== ====== ====== ====== ====== ====== 
 
999-PULLS                                   19      -      -      4      4     11      -      -      5     14 
                                             0%                   0%     1%     1%                   0%     0% 
 
22-TERMINATE-S1-NO                         545      -     72     82      -      -     72     82    125    266 
                                             3%            8%     3%                   8%     4%     3%     3% 
 
23-TERMINATE-S1-REFUSED                    216      -     15     65      -      -     15     65     35    101 
                                             1%            2%     3%                   2%     3%     1%     1% 
 
24-TERMINATE-S2-BUSINESS                  1920      -      7      5      -      -      7      5    582   1326 
                                            11%            1%     0%                   1%     0%    16%    13% 
 
25-TERMINATE-S2-REFUSED                    122      -     10     14      -      -     10     14     23     75 
                                             1%            1%     1%                   1%     1%     1%     1% 
 
26-TERMINATE-S3-YES                        793      -     33     91      1      -     33     91    163    506 
                                             5%            4%     4%     0%            4%     5%     4%     5% 
 
27-TERMINATE-S3-DON'T KNOW                  25      -      1      2      -      -      1      2      2     20 
                                             0%            0%     0%                   0%     0%     0%     0% 
 
28-TERMINATE-S3-REFUSED                     78      -      4      7      -      -      4      7     12     55 
                                             0%            0%     0%                   0%     0%     0%     1% 
 
29-TERMINATE-S4A-NO MAIL                    29      -      -      -      -      -      -      -      8     21 
                                             0%                                                      0%     0% 
 
30-TERMINATE-S4B-DON'T KNOW                 52      -      6      8      -      -      6      8      8     30 
                                             0%            1%     0%                   1%     0%     0%     0% 
 
31-TERMINATE-S4B-REFUSED                   130      -     17     22      -      -     17     22     30     61 
                                             1%            2%     1%                   2%     1%     1%     1% 
 
32-TERMINATE-S7-NO                        8040      -      -      -      -      1      -      -   2065   5975 
                                            48%                                 0%                  55%    59% 
 
33-TERMINATE-S7-DON'T KNOW                  73      -      -      -      -      -      -      -     19     54 
                                             0%                                                      1%     1% 
 
34-TERMINATE-S7-REFUSED                    106      -      -      -      -      -      -      -     35     71 
                                             1%                                                      1%     1% 
 
35-TERMINATE-NO,DK,REFUSED TO BOTH S5A1    587      -    145    442      -      -    145    442      -      - 
AND S5A2                                     3%           16%    19%                  16%    22% 
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THE TELEPHONE CENTRE, INC - GREENSBORO   #26/004R 
NATIONAL ANALYSTS #845 - POSTAGE RESHIPPING RDD RECRUIT                                                      29 JAN 2004  
2:28 AM 
                                                                            TABLE 1 
DATA FILE 
 
                                                                 QUOTA                   SAMPLE TYPE 
                                                      =========================== =========================== 
                                                COMP-  SNOW-  TEMP    HD     LD    SNOW-  TEMP    HD     LD 
                                         TOTAL  LETES  BIRD   FWRD    RDD    RDD   BIRD   FWRD    RDD    RDD 
                                        ====== ====== ====== ====== ====== ====== ====== ====== ====== ====== 
 
36-TERMINATE-S5D-ZERO                      360      -    129    231      -      -    129    231      -      - 
                                             2%           15%    10%                  15%    12% 
 
37-TERMINATE-OVER QUOTA FORWARDING IN      110      -      -    110      -      -      -      -     31     79 
RDD SAMPLE                                   1%                   5%                                 1%     1% 
 
TOTAL LENGTH                              8.97   8.97  10.75   9.67   7.76   8.01  10.75  10.20   7.91   8.02 
 
  SCREENER LENGTH                         8.97   8.97  10.75   9.67   7.75   8.01  10.75  10.20   7.91   8.02 
 
  MAIN LENGTH                             0.00   0.00   0.00   0.00   0.01   0.00   0.00   0.00   0.01   0.00 
 
CALCULATION FOR INCIDENCE: 
-------------------------- 
 
  PTS 1,2,4                               3475   2406    439   1243    307    876    439    970    584   1482 
                                            21%   100%    49%    53%    98%    99%    49%    49%    16%    15% 
 
DIVIDED BY... 
 
  PTS 1,2,4,21-37                        16661   2406    878   2322    308    877    878   1939   3722  10122 
                                            99%   100%    99%    98%    99%    99%    99%    98%   100%    99% 
 
EQUALS INCIDENCE:                         20.86 100.00  50.00  53.53  99.68  99.89  50.00  50.03  15.69  14.64 
 
                                          ----  -----  -----  -----  -----  -----  -----  -----  -----  ----- 
Sigma                                    16680   2406    878   2326    312    888    878   1939   3727  10136 
                                            97%   100%    99%    99%   100%   100%    99%    97%   100%   101% 
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THE TELEPHONE CENTRE, INC - GREENSBORO   #26/004R 
NATIONAL ANALYSTS #845 - POSTAGE RESHIPPING RDD RECRUIT                                                      29 JAN 2004  
2:28 AM 
                                                                            TABLE 2 
PHONE FILE 
 
                                                COMP-  SNOW-  TEMP    HD     LD 
                                         TOTAL  LETES  BIRD   FWRD    RDD    RDD 
                                        ====== ====== ====== ====== ====== ====== 
 
TOTAL SAMPLE                            211764   2406   8485  22968  56275 124036 
                                           100%   100%   100%   100%   100%   100% 
 
NON-VIABLE NUMBERS                      136975   2406   7084  10313  34520  85058 
==================                          65%   100%    83%    45%    61%    69% 
 
ELIGIBLE RESPONDENTS                      3475   2406    439    970    584   1482 
--------------------                         2%   100%     5%     4%     1%     1% 
 
  1- COMPLETES                            2406   2406    311    676    376   1043 
                                             1%   100%     4%     3%     1%     1% 
 
    TOTAL LENGTH                          8.97   8.97  10.75  10.20   7.91   8.02 
 
     SCREENER LENGTH                      8.97   8.97  10.75  10.20   7.91   8.02 
 
     MAIN LENGTH                          0.00   0.00   0.00   0.00   0.01   0.00 
 
  4- BREAKOFFS                               -      -      -      -      -      - 
 
 
  2- QUALIFIED REFUSALS                   1069      -    128    294    208    439 
                                             1%            2%     1%     0%     0% 
 
INCOMPLETED CONTACTS                    133500      -   6645   9343  33936  83576 
--------------------                        63%           78%    41%    60%    67% 
 
 RESOLVED NUMBERS                        99326      -   4697   5279  25854  63496 
 ----------------                           47%           55%    23%    46%    51% 
 
  5,71-77,79,90,92,93 - DISCONNECTED     23449      -    633   1023   4894  16899 
                                            11%            7%     4%     9%    14% 
 
  44 - TERM NEW NUMBER (RDD)               359      -      -      -    123    236 
                                             0%                          0%     0% 
 
  82 - DIALER - PHONE NUMBER CHANGE      31137      -   1090   2957   7497  19593 
                                            15%           13%    13%    13%    16% 
 
  8,78 - FAX/MODEM LINE                   7880      -     76    202   3034   4568 
                                             4%            1%     1%     5%     4% 
 
  91 - DUPLICATE PHONE NUMBER                2      -      2      -      -      - 
                                             0%            0% 
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THE TELEPHONE CENTRE, INC - GREENSBORO   #26/004R 
NATIONAL ANALYSTS #845 - POSTAGE RESHIPPING RDD RECRUIT                                                      29 JAN 2004  
2:28 AM 
                                                                            TABLE 2 
PHONE FILE 
 
                                                COMP-  SNOW-  TEMP    HD     LD 
                                         TOTAL  LETES  BIRD   FWRD    RDD    RDD 
                                        ====== ====== ====== ====== ====== ====== 
 
  94-98 - ATTEMPTED 25 OR MORE TIMES     14212      -   2395    126   3560   8131 
                                             7%           28%     1%     6%     7% 
 
  6- BUSINESS/GOVERNMENT                 15001      -     50     90   5059   9802 
                                             7%            1%     0%     9%     8% 
 
  3- LANGUAGE/HEARING                      632      -     38     93    105    396 
                                             0%            0%     0%     0%     0% 
 
  191 - INITIAL REFUSAL SECY/RECPT/         89      -      7      8     19     55 
  HOUSEHOLD - SOFT                           0%            0%     0%     0%     0% 
 
  192 - INITIAL REFUSAL PROPER PARTY -    6565      -    406    780   1563   3816 
  SOFT                                       3%            5%     3%     3%     3% 
 
NON-ELIGIBLE RESPONDENTS                 34174      -   1948   4064   8082  20080 
------------------------                    16%           23%    18%    14%    16% 
 
  11 - NOT AVAILABLE DURING STUDY PERIOD   887      -    172    397     79    239 
                                             0%            2%     2%     0%     0% 
 
  16 - INITIAL REFUSAL HOUSEHOLD - HARD  18231      -   1286   2557   4517   9871 
                                             9%           15%    11%     8%     8% 
 
  17 - INITIAL REFUSAL PROPER PARTY -      234      -     21     28     56    129 
  HARD                                       0%            0%     0%     0%     0% 
 
  22 - TERM - S1 - NO                      545      -     72     82    125    266 
                                             0%            1%     0%     0%     0% 
 
  23 - TERM - S1 - REFUSED                 216      -     15     65     35    101 
                                             0%            0%     0%     0%     0% 
 
  24 - TERM - S2 - BUSINESS               1920      -      7      5    582   1326 
                                             1%            0%     0%     1%     1% 
 
  25 - TERM - S2 - REFUSED                 122      -     10     14     23     75 
                                             0%            0%     0%     0%     0% 
 
  26 - TERM - S3 - YES                     793      -     33     91    163    506 
                                             0%            0%     0%     0%     0% 
 
  27 - TERM - S3 - DON'T KNOW               25      -      1      2      2     20 
                                             0%            0%     0%     0%     0% 
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THE TELEPHONE CENTRE, INC - GREENSBORO   #26/004R 
NATIONAL ANALYSTS #845 - POSTAGE RESHIPPING RDD RECRUIT                                                      29 JAN 2004  
2:28 AM 
                                                                            TABLE 2 
PHONE FILE 
 
                                                COMP-  SNOW-  TEMP    HD     LD 
                                         TOTAL  LETES  BIRD   FWRD    RDD    RDD 
                                        ====== ====== ====== ====== ====== ====== 
 
  28 - TERM - S3 - REFUSED                  78      -      4      7     12     55 
                                             0%            0%     0%     0%     0% 
 
  29 - TERM - S4A - NO MAIL                 29      -      -      -      8     21 
                                             0%                          0%     0% 
 
  30 - TERM - S4B - DON'T KNOW              52      -      6      8      8     30 
                                             0%            0%     0%     0%     0% 
 
  31 - TERM - S4B - REFUSED                130      -     17     22     30     61 
                                             0%            0%     0%     0%     0% 
 
  32 - TERM - S7 - NO                     8040      -      -      -   2065   5975 
                                             4%                          4%     5% 
 
  33 - TERM - S7 - DON'T KNOW               73      -      -      -     19     54 
                                             0%                          0%     0% 
 
  34 - TERM - S7 - REFUSED                 106      -      -      -     35     71 
                                             0%                          0%     0% 
 
  35 - TERM - NO,DK,REFUSED TO BOTH S5A1   587      -    145    442      -      - 
  AND S5A2                                   0%            2%     2% 
 
  36 - TERM - S5D - ZERO                   360      -    129    231      -      - 
                                             0%            2%     1% 
 
  37 - TERM OVER QUOTA FORWARDING IN RDD    20      -      -      -      -     20 
  SAMPLE                                     0%                                 0% 
 
  68 - TERM - SPANISH SPEAKING             611      -      1     24     73    513 
                                             0%            0%     0%     0%     0% 
 
  69 - TERM - LANGUAGE DIFFICULTY          278      -      1      8     56    213 
                                             0%            0%     0%     0%     0% 
 
  70 - PRIVACY MANAGER                     818      -     28     81    189    520 
                                             0%            0%     0%     0%     0% 
 
  999 - PULLS                               19      -      -      -      5     14 
                                             0%                          0%     0% 
 
VIABLE NUMBERS                           74789      -   1401  12655  21755  38978 
==============                              35%           17%    55%    39%    31% 
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THE TELEPHONE CENTRE, INC - GREENSBORO   #26/004R 
NATIONAL ANALYSTS #845 - POSTAGE RESHIPPING RDD RECRUIT                                                      29 JAN 2004  
2:28 AM 
                                                                            TABLE 2 
PHONE FILE 
 
                                                COMP-  SNOW-  TEMP    HD     LD 
                                         TOTAL  LETES  BIRD   FWRD    RDD    RDD 
                                        ====== ====== ====== ====== ====== ====== 
 
  ATTEMPTED NUMBERS                      74787      -   1401  12655  21755  38976 
  -----------------                         35%           17%    55%    39%    31% 
 
   101,182 - NO ANSWER                   27158      -    310   4814   8199  13835 
                                            13%            4%    21%    15%    11% 
 
   102,103,108,109 - BUSY                 5746      -     60    504   1697   3485 
                                             3%            1%     2%     3%     3% 
 
   107,110 - ANSWERING MACHINE           25868      -    343   4972   8206  12347 
                                            12%            4%    22%    15%    10% 
 
   104 - CALL BACK TO REACH-SPECIFIED     9630      -    591   1351   1846   5842 
   TIME                                      5%            7%     6%     3%     5% 
 
   105,106,181 - CALL BACK TO REACH - NO  6384      -     97   1013   1807   3467 
   SPECIFIED TIME                            3%            1%     4%     3%     3% 
 
   FRESH NUMBERS                             2      -      -      -      -      2 
                                             0%                                 0% 
 
CALCULATION FOR INCIDENCE: 
-------------------------- 
 
  PTS 1,2,4                               3475   2406    439    970    584   1482 
                                             2%   100%     5%     4%     1%     1% 
 
DIVIDED BY... 
 
  PTS 1,2,4,21-37                        16571   2406    878   1939   3691  10063 
                                             8%   100%    10%     8%     7%     8% 
 
EQUALS INCIDENCE:                         20.97 100.00  50.00  50.03  15.82  14.73 
 
                                          ----  -----  -----  -----  -----  ----- 
Sigma                                   211763   2406   8485  22967  56275 124036 
                                            99%   100%   100%    97%    98%    99% 
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