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OFFICE OF THE CONSUMER ADVOCATE MOTION TO CORRECT TRANSCRIPT 
TO INCLUDE COMPLETE COPIES OF DESIGNATED WRITTEN 

(March 1, 2002) 
CROSS-EXAM I NATION 

The Office of the Consumer Advocate ("OCA) hereby files a motion to correct 

the transcript in this docket to reflect complete copies of responses to two institutional 

interrogatories by the United States Postal Service. The responses were designated in 

a timely fashion by the OCA as written cross-examination, pursuant to Rule 30(e)(2) of 

the Commission's Rules of Practice.' Corrected and complete copies of the exhibits are 

attached hereto 

The OCA designated the United States Postal Service's response to OCNUSPS- 

31 as part of its written cross-examination. The second page of the response was 

inadvertently excluded from the material supplied to the Secretary of the Commission. 

The OCA requests that the full response be included in the record. 

In addition, the OCA designated the responses to OCNUSPS-60. That 

interrogatory incorporated by reference and had physically attached to it an article from 

Consumer Reports magazine. The Postal Service did not attach the article to its 

responses, which are difficult to understand without the article as a reference. The OCA 

asks that the article be included in the record as part of the written cross-examination. 

Office of the Consumer Advocate Designation of Written Cross-Examination of the United States 1 

Postal Service, filed January 7, 2002. 
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For the foregoing reasons, the OCA respectfully requests that the Presiding 

Officer direct that the attached materials be included in the transcript as written cross- 

examination. 

Respectfully submitted, 

Frederick E. Dooley 
Attorney 

Shelley S. Dreifuss 
Acting Director 
Office of the Consumer Advocate 

1333 H Street, N.W. 
Washington, D.C. 20268-0001 
(202) 789-6830; Fax (202) 789-6819 

CERTIFICATE OF SERVICE 

I hereby certify that I have this date served the foregoing document upon 

all participants of record in this proceeding in accordance with Rule 12 of the rules of 

Washington, D.C. 20268-0001 
March 1, 2002 



RESPONSE OF UNITED STATES POSTAL SERVICE 
TO INTERROGATORIES OF OFFICE OF CONSUMER ADVOCATE 

OCNUSPS-31. Please identify each Post Office that has a final mail dispatch 
time prior to the retail lobby closing. 

(a) Can a postal patron purchase Express Mail Next Day service after the final 
mail dispatch time? 

(b) Referring to part (a) of this interrogatory, what happens to a Next Day 
Express Mail piece that has been purchased after the final dispatch time? 

(c) FY 2000 and FY 2001, please provide the total volume and revenue 
generated by Express Mail Next Day delivery sold after the final dispatch 
time. Please cite your source and provide a copy of the document 
referenced if one has not been previously filed in this docket. 

(d) Referring to part (c) of this interrogatory, please provide the total volume of 
mail that did not meet the Express Mail Next Day Delivery Standard. Please 
cite your source and provide a copy of the document referenced if one has 
not been previously filed in this docket. 

(e) Referring to part (d) of this interrogatory, please provide the total number of 
claims subsequently filed as well as the total volume and amount of postage 
refunds paid. Please cite your source and provide a copy of the document 
referenced if one has not been previously filed in this docket. 

RESPONSE 

There is no master listing available at the Headquarters level that contains this 

information. Dispatch schedules for post offices across the country are 

established locally within each district and are based on the time required to 

transport the mail from the originating office for intrQduction into the processing 

point by the critical entry time. 

(a) Yes, customers can still purchase Express Mail service between the time of 

the final dispatch and the closing of the retail lobby, but it will not be delivered 

the next day. In these instances, Express Mail Next Day Service items 

mailed after the final dispatch are accepted for delivery on the second day 



RESPONSE OF UNITED STATES POSTAL SERVICE 
TO INTERROGATORIES OF OFFICE OF CONSUMER ADVOCATE 

after mailing. Window clerks are instructed to advise customers of this fact 

before they accept the Express Mail piece for mailing. 

(b) It remains in the originating office until the next scheduled dispatch time. 

(c)-(e) The requested information is not tracked by the Postal Senrice. 



RESPONSE OF UNITED STATES POSTAL SERVICE 
TO OCA INTERROGATORIES 

OCAIUSPS-60. 
published in Consumer Reports, December 1998. A copy of the article follows as 
Attachment 1. 

The following refers to an article, “Special delivery?” 

Since December 1998. has the Postal Service performed any analyses, 
studies, reports or prepared any alticles regarding the comparison of 
USPS Express Mail, Priority Mail and Parcel Post offerings with similar 
services offered by Federal Express and United Parcel Service? If so, 
please provide a copy of each. If not, please explain why the Postal 
Service has performed no comparisons. 
The Consumer Report artiie indicates that the FedEx sued the Postal 
Service for “false advertising.” Please indicate the outcome of the lawsuit. 
Werdare the legal costs of defendii the Postal Service’s Priority Mail 
advertisements charged to Priority Mail? If  so, please identify the amount 
number charged and the segments and components impacted. If not, 
please identify where the labor and any other costs associated with the 
Priority Mail adverlisement defense werdare expensed and explain why 
the costs were/are not charged to Priority Mail. 
Are the legal costs of defending a given class of mail, (e.g., Express Mail 
and Priority Mail) expensed to the applicable class of mail? If not, please 
explain why they are not expensed to the class incurring the cost. 
For FY 2000 and FY 2001, please provide the following information in a 
fonat amenable to importing into an EXCEL spreadsheet: (1) the number 
and nature of the complaint lodged with the Postal Service regarding the 
accuracy or truthfulness of Priority Mail advertisements; and, (2) the 
number and nature of the complaint lodged with the Postal Senn’ce 
regarding the accuracy or truthfulness of Express Mail advertisements. 
In the attached article, Consumer Reports found that only about 65 
percent of Express Mail overnight packages arrived on time (page 1 of the 
Attachment). Please provide the on-time percentage of Express Mail 
overnight pieces of all types for N 1999. Please state the source for the 
answer and provide a copy of the source material if it is not already on file 
with the Commission. 
Also provide the on-time percentage of Express Mail Second-Day pieces 
of all types for FY 1999. Please state the source for the answer and 
provide a copy of the source material if it is not already on file with the 
Commission. 
According to a chart appearing at page 5 of the Attachment, the Postal 
Service guarantees overnight delivery to “some 130 major markets only.” 
Please list all of the major markets for which the Postal Service provides 
Express Mail Overnight service. 
Please list all remaining major markets for which the Postal Service offers 
Express Mail Second-Day service. 
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The Post Office delivers on Saturdays and 
brings Express MailSundays and holidays. 
too, at no extra cost. FedEx and UPS charge 
extra for Saturdays and don't ordinarily 
count weekends in transit time. (A two~day 
parcel shipped via FedEx on Thursday, say. 
will normally arrive two business days later, 
on Monday.) 20ay 11.75 2daysby7p.m. 

Mailsolely on a package's weight; for the 
other services, all three carriers take weight Express Mail 17.25 l d a y  
and distance into account. There can be sur- Priority Mail 4.M 2-3days 
charges for extreniely large or heavy boxes. parcel pasf 3.95 8days 

ter to ship a three~pound. shoebox-sized 

Senrice b. , ,. 

FirslDvernighl 52.75 dayby8a.m, . 
Priority Overnight 28.00 1 daybyiO:3Oa.m. 
Standard Overnight 24.2s day44:30P-m. 

$159.00 Lalerlhalday 

The Post Office bases rates for Express ExpressSaver 10.70 3days 
' '  

Here's what you'd pay at a courier's couii- , ' . I  . . 

~ xL 5 . 7 5  1 day by 10:3(la.m.--~ 
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Nexi  Day Air Saver 23.75 1 dayby3p.m. - 
12.25 2daysbyendolday_ 2 n d . D a k . . -  

G m n d  Residential ,%business d a p  

parcel the 2,544 miles from Portland, Ore., to 
Ponland, Maine. We iis: the eight services 
tested in our package race (in color), plus 
other options. Note that U.S. Postal Service 
rates will rise slightly in mid-January; others 8.N 3daysbyendo lday  

(nay foilow suit. 
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FedEx sues the Post Ofice 
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The tests behind the Ratings 
In mid~Oecember 1997. CONSUMER REPUPITS shop- 
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hoxesforeachservicelisted. In the overall score, 
nn~tlme deliveryisweighted mare heavily than our 
rough-handling standard. Services with the s d m e  
averall score are listed alphabetically, Cost qlves 
the range each carrierwould charge to send our 
six-pound b o x  within the lnwer 48 S ta t f s  as o f  
September 1918. (The low end I S  the cost to scild 
withiri a sinale ZIO code: the hinh end. the cos t  to 
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charged by shipping stores. Cost typically includes 
lhe abilttytotrace a package and$l00ofcaverage 
against loss or damage (Express Marl includes 
S5W of coverage). On time indicates the percent- 
age of packages that met the carrier's stated or 
implied time commitment PostOfriceExpressMaiI 
claims overnight delivery 10 most of the U.S.; we 
lodged 11 as an overnight service fartesf packages 
sent to qualiking cities Ifowfif ths of our destina- 
tionsnualifiedl. We rated Post0ificePr;orifvMail 

,cent ofpackayes on rime 

SaOlrday.theother carrierschargeeximwe rated 
ground services againsttheirguidelines fordelivery 
to differentzipcodes.The PostORce usuallyallows 
itself a day o r h m  more than does UPS. Rough han- 
dlingnatesthe percentageof packagesinwhich at 
least one of our jolt-detecting sensors was acb- 
vated.Thaftakes aforce equivalentto a seven-foot 
drop. Commentslistnarmal delivery days. 
Phone numbers and web addresses 
Federal Exoress: 800 Go Fedex: w . f e d e x . c o m .  



RESPONSE OF UNITED STATES POSTAL SERVICE 
TO OCA INTERROGATORIES 

RESPONSE 

(a)-(b) Objections filed. 

The Postal Service's legal costs of defending the Postal Service's Priority 

Mail advertisements in this instance were not tracked andor accounted for 

separately from other Postal Service legal costs. These costs were 

included within the Postal Service's institutional costs. These costs were 

not "charged to Priority Mail" because, in the judgement of the Postal 

Service, there was no appropriate accounting or eConomic basis for doing 

so. 

No. In the judgement of the Postal Service, there is no appropriate 

accounting or economic basis for doing so. 

Objection filed October 22, 2001. 

FY 1999 Express Mail Overnight on-time percentage is 90.6. This 

information was derived from the Electronic Marketing Reporting System 

(EMRS). 

FY 1999 Express Mail 2-Day on-time percentage is 91.6. This information 

was derived from EMRS. 

(h) and (i) Objection filed. 



RESPONSE OF UNiTED STATES POSTAL SERVICE 
TO OCA INTERROGATORIES 

OCNUSPS-60. 
published in Consumer Reports, December 1998. A copy of the article follows as 
Attachment 1. 
(a) Since December 1998, has the Postal Service performed any analyses, 

studies, reports or prepared any articles regarding the comparison of 
USPS Express Mail, Priority Mail and Parcel Post offerings with similar 
services offered by Federal Express and United Parcel Service? If so, 
please provide a copy of each. If not, please explain why the Postal 
Service has performed no comparisons. 
The Consumer Report article indicates that the FedEx sued the Postal 
Service for 'Valse advertising." Please indicate the outcome of the lawsuit. 

format amenable to importing into an EXCEL spreadsheet (1) the number 
and nature of the complaint lodged with the Postal Service regarding the 
accuracy or truthfulness of Priority Mail advertisements; and, (2) the 
number and nature of the complaint lodged with the Postal Service 
regarding the accuracy or truthfulness of Express Mail advertisements. 

The following refers to an article, "Special delivery?" 

(b) 

(e) For FY 2000 and FY 2001, please provide the following information in a 

RESPONSE: 

(a) 
Presiding Officer's Ruling No. R2001-1/12. 

(b) 
prohibited by the settlement agreement. 

(e) Attached is the FY 2001 summary report for advertising from the 
Consumer Affairs Tracking System, maintained by the Postal Service's 
Consumer Advocate Office. The report is not available in a format amenable to 
importing into an EXCEL spreadsheet. This is the only information available 
responsive to the interrogatory. 

Please see USPS-LR-J-201, filed under protective conditions pursuant to 

The litigation was settled. Disclosure of the terms of the settlement is 
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CERTIFICATE OF SERVICE 

I hereby certify that I have this day served the foregoing document upon all 
participants of record in this proceeding in accordance with section 12 of the Rules of 
Practice. 

475 L'Enfant Plaza West, S.W. 
Washington, D.C. 20260-1 137 

December 19,2001 
(202) 268-2993; F ~ x  -5402 

Richard T. Cooper 


