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OFFICE OF THE CONSUMER ADVOCATE MOTION TO CORRECT TRANSCRIPT
TO INCLUDE COMPLETE COPIES OF DESIGNATED WRITTEN
CROSS-EXAMINATION
(March 1, 2002)

The Office of the Consumer Advocate ("OCA”) hereby files a motion to correct
the transcript in this docket to reflect complete copies of responses to two institutional
interrogatories by the United States Postal Service. The responses were designated in
a timely fashion by the OCA as written cross-examination, pursuant to Rule 30(e)(2) of
the Commission’s Rules of Practice.! Corrected and complete copies of the exhibits are
attached hereto.

The OCA designated the United States Postal Service's response to OCA/USPS-
31 as part of its written cross-examination. The second page of the response was
inadvertently excluded from the material supplied to the Secretary of the Commission.
The OCA requests that the full response be included in the record.

In addition, the OCA designated the responses to OCA/USPS-60. That
interrogatory incorporated by reference and had physically attached to it an article from
Consumer Reports magazine. The Postal Service did not attach the articie fo its

responses, which are difficult to understand without the article as a reference. The OCA

asks that the article be included in the record as part of the written cross-examination.

! Office of the Consumer Advocate Designation of Written Cross-Examination of the United States

Postal Service, filed January 7, 2002.
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For the foregoing reasons, the OCA respectfully requests that the Presiding
Officer direct that the attached materials be included in the transcript as written cross-
examination.

Respectfully submitted,

T s

Frederick E. Dooley
Attorney

Shelley S. Dreifuss

Acting Director
Office of the Consumer Advocate

1333 H Street, N.W.
Washington, D.C. 20268-0001
(202) 789-6830; Fax (202) 789-6819

CERTIFICATE OF SERVICE
| hereby certify that | have this date served the foregoing document upon

all participants of record in this proceeding in accordance with Rule 12 of the rules of

practice.

h’Enri Whitseyjohnso

Washington, D.C. 20268-0001
March 1, 2002



RESPONSE OF UNITED STATES POSTAL SERVICE
TO INTERROGATORIES OF OFFICE OF CONSUMER ADVOCATE

OCA/USPS-31. Please identify each Post Office that has a final mail dispaich
time prior to the retail lobby closing.

(a) Can a postal patron purchase Express Mail Next Day service aftar the final
mail dispatch time?

(b) Referring to part (a} of this interrogatory, what happens to a Next Day
Express Mail piece that has been purchased after the final dispatch time?

(c) FY 2000 and FY 2001, please provide thé total volume and revenue
generated by Express Mail Next Day delivery sold after the final dispatch
time. Please cite your source and provide a copy of the document
referencad if one has not been previously filed in this docket.

(d) Referring to pan (c) of this interrogatory, please provide the total volume of
mail that did not meet the Express Mail Next Day Delivery Standard. Please
cite your source and provide a copy of the document referenced if one has
not been previously filed in this docket.

(e) Referring to part (d) of this interrogatory, please provide the total number of
claims subsequently filed as well as the total volume and amount of postage
refunds paid. Please cite your source and provide a copy of the document
referenced if one has not been previously filed in this docket.

RESPONSE:

There is no master listing available at the Headquarters level that contains this

information. Dispatch schedules for post offices across the country are

established locally within each district and are based on the time required to
transport the mail from the originating office for introduction into the processing
point by the critical entry time.

(a) Yes, customers can stifl purchase Express Mail service between the time of
the final dispatch and the closing of the retail lobby, but it will not be delivered
the next day. In these instances, Express Mail Next Day Service items

mailed after the final dispatch are accepted for delivery on the second day




RESPONSE OF UNITED STATES POSTAL SERVICE
TO INTERROGATORIES OF OFFICE OF CONSUMER ADVOCATE

after mailing. Window clerks are instructed to advise customers of this fact
before they accept the Express Mail piece for mailing.
(b} It remains in the originating office until the next scheduled dispatch time.

(c)}-(e) The requested information is not tracked by the Postal Service.



RESPONSE OF UNITED STATES POSTAL SERVICE
TO OCA INTERROGATORIES

OCAUSPS-60. The following refers 10 an ardticle, “Special delivery?”
published in Consumer Reports, December 1998, A copy of the article follows as -
Attachment 1.

(a)

(b)
©

(d)

(e)

(f)

(g)

Since December 1998, has the Postal Service performed any analyses,
studies, reports or prepared any articles regarding the comparison of
USPS Express Mail, Priority Mail and Parce! Post offerings with similar
services offered by Federal Express and United Parcel Service? If so,
please provide a copy of each. If not, please explain why the Postal
Service has performed no comparisons.

The Consumer Report article indicates that the FedEx sued the Postal
Service for “false advertising.” Please indicate the outcorne of the lawsuit.
Were/are the legai costs of defending the Postal Service's Priority Mai
advertisements charged 1o Priority Mail? If so, please identify the account
number charged and the segments and components impacted. If not,
please identify where the labor and any other costs associated with the
Priority Mail advertisement defénse were/are expensed and explain why
the costs were/are not charged to Priority Mail.

Are the legal costs of defending a given class of mail, (e.g., Express Mail
and Priority Mail) expensed to the applicable class of mail? If not, please
explain why they are not expensed to the class incurring the cost.

For FY 2000 and FY 2001, please provide the following information in a
format amenable to importing into an EXCEL spreadsheet: (1) the number
and nature of the complaint lodged with the Postal Service regarding the
accuracy or truthfulness of Priority Mail advertisements; and, (2) the
number and nature of the complaint lodged with the Postal Service
regarding the accuracy or truthfulness of Express Mail advertisements.

in the attached article, Consumer Reports found that only about 65
percent of Express Mail overnight packages arrived on time (page 1 of the
Attachment). Please provide the on-time percentage of Express Mail
overnight pieces of all types for FY 1999. Please state the source for the
answer and provide a copy of ihe source material if it is not already on file
with the Commission.

Also provide the on-time percentage of Express Mail Second-Day pieces
of all types for FY 1989. Please slate the source for the answer and
provide a copy of the source material if it is not already on file with the
Commission.

According to a chart appearing at page 5 of the Attachment, the Posta!
Service guarantees overnight delivery to “some 130 major markets only.”
Please list all of the major markets for which the Postal Service provides
Express Mail Overnight service.

Please list all remaining major markets for which the Posta! Service offers
Express Mail Second-Day service.



MAILING OPTIONS+TEST

‘niformed woops; air forces;
heavy vehicles; darkenced reoms
where logistics experts huddie
over banks of computers, devising
strategics (o cope with balky jets or
Package delivery 1s
war- or at least preuey SCTiOUS ﬁtulf,
especiaily at holiday time.

Three prnts -Federal Fxpress,
United Parcel Service, and the Posc
Oftice (ofticidly, the ULS. Postal Ser-
vicey—compete in the $70 hillion

\.lllpll\(_ starms ...

business of moving “expedited cargo™
i):ll'{‘ch and papers that must arrive

fast, Fedlix prownises vou *The Wordd
On ‘Fime,” and UPS vows to keep
“Moving at the Speed of Business.”
The Past Office says simply, “We
Deliver for You.” And so it doces, 630
mullion picees of all kinds of mail daily,
more than 50 times as much as UPS,
its nearest competitor. All three want
your gfts, and each offers myriad ways
tosend theny, along with mytiad prices,
depending on WCiﬂ'ht and sometimes
on distance and package dimensions
{sece “Your Options,” page 15).

CoNsSUMER REPORTS DFCEMBER

WE SENT 838
PARCELS ALL OVER  may ke longer to get 1o
THE U.S. SOME
WERE LATE, SOME  overnight service, count-
{WERE ARUSED,

SOME VANISHED.

carrier is

cls late last
They used

PS, and the
Post Ofﬁu_ for standard
r_)vemlght air and sec-
ond-day air; UPS and
the Post Office for
ground delivery (Fediix
has no ground service).
A word about the Post
Office: It says Express
Mail will arrive overnight
in most of the U.S, hut

out-of-the-way spots. We
scored Hypress Mad as an

ing only those packages
sent to destunations the
Post CHfice rold us qual-
iy for overnight service
{about four out of five of
the addresses in our test).
Ard although the Post
Oftfice calls its Priority
Mail o vwo- o three-day
service, s ads compare it
with the other two-day services. So

did we. (For more on Post Office

clans, see <A Federal Case,” page 13)

We also assessed how pentle the
couriers arc: Inside cach packaue, we
placed sensors that change eolor when
subjected 1o a sizable jolt (see the
photo on page 16). The results are
detailed in the Radngs on page 16
Among our indings:

* Air delivery by the private couri-
ers was on time most often. About 97
percent of Fedbx's packiges arrived
on time, with UPS not far behind.

* One service, Fedfoe 2Day, roughed
up packages much more than others,
including FedFx Overnight. I[{ad we
shipped glass plates via Fedloe 20ay,
sowme might have broken.

* Of the qround services, Lot Office
Parcel Post is almost always cheaper
than UPS Gromnd and was on time al-
rost as often (but Post Office guide-
lines often allow 2 day or two more
than UPS ta cover the same distance).

* Think twice before using shipping
stores like Mail Boxes Ere. They'lt pack

1998

for you, which can be convenient, but
even when they don’t, they may charge
up to twice the carriers’ rates.

How fast?

Almost all parcels going by ground
left senders’ hands Wednesday, Dec.
17, 1997, Most of those shipped via
second-day air left Monday, Dec, 27;
most of those shipped via overnight
air Jeft Tuesday, Dec. 23, One-third
were headed to addresses fewer than
500 miles from the sender; another
third went 500 to 1,000 miles; the
rest, more than 1,000 miles. Our aim
was to get all packages to the recipi-
ents before Christnas Day. Most
made it oa time, but there were dif-
ferences among shippers and services.

Overnighe air. Did the parcels sent
overnight really arrive the next day?
They did for 97 percentr of FedEx
packages and 94 percent of UPS pack-
ages. The Post Office lagged far be-
hind: Lts / Svpress Mail pad\a ges arrived
overnight ta puaranteed destinations
only about 65 percent of the ame.
Fxpress Mail does have one advantage,
though—it’s delivered 365 days a
year, Chvernight competitors deliver
on Saturday, but only if you pay extra.

Seccond-day air. Cheaper than over-
night and faster than ground delivery
over long distances, this can be a good
comprormise, Fedbx led the pack, with
97 percent on-time performance vs.
9G percent for UPS. Fach company
sctually delivered about 12 percent of
its second-day hoxes overnight

Post Office Priority Mail costs far less
than the others —$3 to send a two-
pound bax coast to coast, with no ext-
tra charge for Saturdays, vs. at least
$10. {ts business grew 15 percent this
vear, perhaps a fegacy of fast year’s
strike against UPS. (The strike was
settled well before our reses.) Hlow-
ever, only 60 percent of all packages
sentvia Priorary Mail got to recipients
in two days; for the longese distances,
the figure dipped 10 35 percent.

Ground service. All but a dozen or
so of the more than 200 boxes sent via
ground arrived by Christinas Eve. UPS
Ground 15 a slightly better bet than
Post Office Parel Post: 78 percent of
UPS packages arrived by their due
date (one 1o seven days after shipping,
depending on zip code), vs. 73 percent
for the Post Office (two o nine days,
depending on zip code). But the Post
Office is apt to charge a few dollars
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Scenes from ‘the bunker’
How boxes get from here o there

Federal Express handles 3 million shipments on a typical day, UPS 12 willion, and the
Past Office more than 600 million, What does it take to move your mail? Qur reporter

checked ﬁrsthand.

Federal Express Super Hub
Memphis International A:rport

FedEx was using a hub-and-spokes sys-
tem before passenger airfines did. Some
150 FedEx jets land here every night
Each package goes fronu the jet to a con-
veyor belt, passing under a scanner that
reads the bar code aftixed when it began
its journey. 'The scanner triggers “divert-
ers,” mechanical arms thar push the pack-
age in the right direction. Another ma-
chine weighs and measures the package
—and sends out a corrected bill, if the
sender has miscaleulated the weight.

I few hours, 9000 night workers have
filled cargo containers for outhound flights.
Felevision monitors everywhere remind of
“crunch time,” when the job of sorting
packages and reloading outbound plancs
absotutely, positively has to he done.

UPS Terminal, Kew York City

UPS once prided itself on s low-tech,
commnnsense approach. But now every
driver has a “debivery-information acqui-
sition device,” which o suanager [ikens to
a computerized Froh-A-Sketely oy It
Tas a butle-in scanner to track bar codes,
a cellular wransmiter o send daa Vi
satellite, a keyboard w mput naumes and
figures, and a pressure-sensitive writ-
g area to capiure the signature of
package reciprients—all o aid in
tracking packages.

UPS s also proud of iy togistics.
When our reporter mentions that
UPS has recently defivered the com-
ponents of his new computer, i scp-
arate boxes, at the same tme, a UPS
manager notes that the hoxes proba-
bly came from different cilicx‘ but ar-
rived together hecause of a “dock
werge’ ln\ol\lng careful rming and
coardination by UPS personnel.

Pustal Semce Mait Faclllty,
Capital Heights, Md.

At its Washington, D.C., headquarters,
the Post Office has a room with giant maps
to track weather, video screens to follow
flights, and sophistcated computer work-
stations, But at a bulk- and gencral-mail
facility a few miles away, proceduores seem
jow-tech indeed: Huge trucks dump all
sorts of mail ento conveyers surrounded
by catwalks.

The Post Office does use bar codes 1o
track Fapress Madl, but the tracking system
can be slow: The computer maay not reveal
that your package has been delivered und!
the carrier returns to the station and logs
in the delivery. That may be hours after
the reciprent has siemed for it

The sordng of Prorsty Mail is only
semiautomated, “Keyers” stop the con-
veyer moementacily w read and punch in
cach parcel’s zip code. A bar-coded stick-
er by printed and affived, and the package

is senton it way. Sorting equipment will
read the cade to push the package into the
correet nne Aceuracy s crucial: I a kever
eaters #9102 instead of 94102, say, the
Priority Madl packase vou want to go to
Saii Franctsco will wind up 1 Berrien
Clenter, Mich.

Cargo on the go Each FedEx jet [aﬂdmg
at Memphis International Airport carries
an average of 30 containers of packages
{above), which are unloaded in 20 to 30
érnetos pnd sorted for outhound flights.
Flight confrollers, meteorologists, and
logistics experts support the operation
from the nearby FedEx Global Operations
Command and Control Center (left),
called “the bunker,”

waited onfy two munutes for service;
at the Post Office, most waited at least
five minutes Fast indi-
vidual waited an hour and a half,

Ac-home pickup. Fach carrier has
its own rules:

* Fedl'x charges 33 per box for a
pickup and takes credit cards, checks,
and, in some places, exact cash.

* UPS charges a premium of be-
tween S0 cents and $2.50 per box, de-
pending on weight and destinaton.
You must pay by check.

* The Post Office will pick up any
number of packages for $4.95, paid by
check. You must have postage affixed.

Any of the couriers may come the
day you call, if you've called early
enough, but it's safer to call a day be-
fore. You may not be wld just when
the driver wilt arrive—or you may be
given a window of two or three hours.
Weigh and measure the package be-
fore calling, and ask that the driver
bring necessary forms and labels,

Shipping stores. They offer various
mailing options, self wrapping maceri-
als, and will pack for you. But conve-
nience costs. Qur senders who used
stores scanetiines paid double a couri-
er’s rates. A Pak "N Mail in Houston,
for instance, charged one shopper
$17.27 to ship an already-wrapped test
hoy to Fort Worth via UPS 2nd Py
Ay UPS charges 82,50 tor that service
ityou deal with i divectly. Before you
go o a shipping store, comact the
caurier to determine the basic cost to
send your package divectly.

If vou do use a shipping store and
your parcel is damaged or lost, the store
may help you file a claim. Soime stores
take responsibilicy for damage if their
warkers packed; some have vou sign a
release relieving them of liabilioy if
you packed. Inuny case, you can filea
claim against the carrier.

How easy to receive?

We had our packages sent 1o peo-
ple’s hores {only the Past Office will
deliver to a P03 box}, and most recip-
wnts were home to receive them.
Companies vary on the number of de-
livery tries they Il make when the re-
cipient is out, and on whether theyTi
leave packages on the doorseep. Ofien,
drivers can decide. When couriers
can't find you, they'll generally leave a
note detailing the attempred detivery
and asking vou to reschedule--or
telling you when they'll try again.
When you call back, you may be given
the option of retrieving your package

14



from the terminal. You can also ask if
the shipper 1s willing to reroute the
parcel to your office.

Although FedEx was most likely to
hand packages to the recipient, it did
leave about & percent of them un-
signed for and unattended. {Its stan-
dard airbill says the recipient must
sign for the delivery unless the sender
fas checked a hox waiving a signature.
Our packages had no such waivers.)

Orther carricrs also scem to relax the
rules at this ime of year, which may
not be a good 1dea. When we sent
packing material to a test participant
in Ohio, for example, UPS lefr our hox
on his back porch, which he seldom
uses. The box was soaked by the ume
he came across 1t days later.

How do they handle prohlems?

There are a few procedures to know
about if delivery doesn’t go simoothly:

Guarantees. The private air couri-
ers ofter a monev-hack guarantee it
they don'tdeliver on tme. The Post
Oftice has a sunilar guarantee for Fa-
press Mail to most of the LS. (contact
the local post office or calt 800 222-
1811 to see whether vour destination
s included and o deternine the
drop-off deadline). Weather-related
delays void guarantees. Generally, the
sender applivs tor the refund.

Last spring, UPS began o guaran-
tee on-tnwe delivers for st ground
service, but only 1o businesses. Con-
sumers qualifv it they send packages o
the reapient s workplace, and they'll

aet cormmuercinl UPN Clroind vates:
Luss per package than w s residence,

Missing packages, tracking. Figlu
uf our 838 boxes never showed up.
Three of the Tost boxes were carried
by the Past Oftfice, five by LIPS (and
three of those started thewr journey at
ashippimg store),

With parcels sentvia Pedbx, UPS,
or Post Office Papress M, you geta
tracking number that marches e har
code on the Tabel: You can phone the
caurier ar use its web site for infor-
mation on your pareels whereabouts.

With Posr Office Prviny Mail and
Parcel Post, there 15 no record. The
LES. Poswal Service promises com-
puterized “delivery confirmation” for
those two sometine 1n 1999 Unual
then, it Prioeuy or Parcel Post pack-
agre s lost, s lost. Bu insuring wint-
ever vou seitd via those services torees
the Post Ofhiee 1o keep a record {yow'll
pav $ 160 tor $100 ol coverage).

Insurance. Shippers were reluctant

e T 7-—’

Vﬁur-ohtiohs -

The Past Office delivers on Saturdays and
brings £xpress Mail Sundays and holidays,
tao, at no extra cost. FedEx and UPS charge
extra for Saturdays and don't ordinarily
count weekends in transit time. {A two-day
parcel shipped via FedEx on Thursday, say,
will normally arrive two businass days later,
on Monday.)

The Post Office bases rates for Express
Mail solely on a package's weight; for the
other services, all three carriers take weight
and distance into account. There can be sur-
charges for extremely large or heavy boxes.

Here's what you'd pay at a courier’s coun-
ter to ship a three-pound, shoebox-sized
parcel the 2,544 miles from Fortland, Cre., to
Portland, Maine. We list the eight services
tested in our package race {in color), plus
other options. Note that U.5. Postal Service
rates will rise slightly in mid-January; others
may follow suit.
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Service " ost - Claimed defive

Federal Express
$ameDay $159.00 Laterthal day
First Overnight 5215 tdayby8a.m.
Priority Overnight 28.00 1dayby10:30a.m.
Standard Dvernight  24.25  1day by 4:30 p.m.

20ay 11.79  2days by 7 p.m.
Express Saver 10.70 3 days

Past Office

Express Mail 17.25  tday

Priority Mail 4.00 2-3days

Parcel Post 395 Bdays

United Parcel Senvice

SonicAir Service 159.00 taterthat day

Next Day Air 2575 idayby10:30a.m.
Next Day Air Saver  23.79 tdayby3dp.m.

2nd Day Air 1225 2daysbyendofday
3 Day Select 9.4 3 days by end of day

Ground Residential 6.4 b business days

A federal case

FedEx sues the Post Office

In 1997 the US. Postal Service spent
$266 million on advertising. One ad i os
“What's Your Priority?” campaign sayvs
vou can send a two-day parcel with Fed-
eral Fxpress tor about S12, with UPS for
about So—-or via Prioriny Madl, in two e
threc days, for just $3. 5o 12,6, 27 the
announcer asks, “What's vour pnorin 27

The adverpsing won an award, bur
Fedlis s not impressed. David B Shoen-
feld, the tirm's senior viee president for
worldwide marketing, told ws that liken-
ing Prioriry Mail o Fed v 2 Day serviee s
“comparing a Urathways bus ticket o an
arhine ocket.” The Post Oftice doesn™t
graarantee delivery even i vhree davs, he
aoted, and parcels aren’t racked wirh bar
codes. So FedEx has made, well, a federal
case out of the commerdials, suing the
Post Ottice for false advertising-—and
secking corrective ads, tniple damages tor
business lost, and compensadon tor harm
te its goodwill and reputation. At press
time, a trial date was still to be set.

The lawsutr underseores a grah hag of

eripes that the private couriers have been
harboring. Both FedlFx and UPS point
out that the Post Offtlce, aself-supportng
tederal agency, pays no vehicle registra-
nons, parking tickets, or taxes, as they do.
And they claim it can undercut their ship-
ping rates because icsubsidizes i package-
delivery business with money from firse-
class mal, on which it has a monopoly.
That would be illegal, counters Postal
Service spokesman Barry Ziehl, who says
the Post Office “hasn't taken a dollar of
raxpaver money” 0 more than 20 years.
A bill being considered by Congress,
FLR. 22 would give a littie to each side,
The Post Office would get streamlined
rate-serting procedures and a chance to
aive individual companies special dis-
counts. {n the other hand, it would be
torced to splitits noncompetiuve business
(hasically first-class mail) from its com-
petitive businesses {package and urgent-
document delivery), which would have to
keep separate records and cover their own
costs. The bill 1s now in a subcommittee.
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Snug es a bug? Each of our siv-pound test baves
held a ream of paper, nestled in cardboard and
bubble wrap, along with sensors that turn red (see
close-ups above) when a package is handled roughly.
The roughest ride: FedFx 2Day. A¢ feast one sensor
was triggered in one-third of its packages.

to talk to us about loss and damage
rates. If you receive a damaged pack-
age, note that fact on any paperwork
hetore you accept it Keep the packing
material; it's needed for a ¢laun.

FedEx and UPS rates include $100
of coverage against foss or damage,
and Post Office Express Mail comes with
$500 of insurance. All three courters
sell extra coverage at nominal cost,
but don’t be tempted to overinsure: B
vou file a clainy, you'll be asked for re-
ceipts. For used items, you'll tikely re-
cover the depreciated value, not the
replacement value.

Recommendations

In a rush? Federal Express has the
most reliably on-tme overnight and
second-day air service. {Note, though,
thar in October, the Teaders of its pi-
lats union vated to seek strike autho-
rization from members, which could
mean o walkout during the heliday
rush. Balloting of members was due
1o be completed by fate November)

Though fast, Fedbx was rough with

R ati n g S Mailing options

& Recommendalions

second-day packages. If you use Fedllx
2Day, pack very well. UPS Next Day
and 2nd Day were slightly slower but
gentder. Fven UPS Gromnd was able to
get some short-distance boxes to their
destnadons in one business day.

The Post Office’s air-service rates
are ateractive, but if you send gitts a
day or two before the holidays, don’t
count on Express Mail oc Provity Mail
to deliver them in time.

Have plenty of time? [f you can
send packages at least seven business
days ahead, try ground shipping. [t
costs much dess than overnight air
service. Post Office Parcel Post is even
cheaper than UPS Ground, but UPS
tracks packages and so provides a
record for those that never arrive.

Another option, especially for long
distances, is Post Offrce Praoriey Mail, Tt
may not be grear as a second-day ser-
vice, but it’s apt to be faster than Par-
cef Post and may cost just shightly more,

Have a fragile package? For cach
of the services we tested, the Post
Office was gentlest. CR]

@\rerall Rahngs Within services, lnt(’d in arder of owmll score

Ontime-| HRough Comments
handling
. oML o . 1]
NEXT-DAY AIR IJELWEBY o R . o
FedEl Standard Oye rmgm $18.50-30 50 |——————— 97% 20%  Afternoon delivery weekdays—extra cost for Saturday, At-hame pickup, $3 per box.
UPS Hext ].]y A B 75.37 75 94 05 Exitgﬁré:&’ (}g*;ﬁ[r}manr(?n weekdays—extra cost for Saturday. At-horme pickup varies with
[P, Delivery 365 tays a year. Al-home pickup, $4.95 for any number of boxes. Guaranteed |
Express Mail (Fost Otneey 2540 [re— B H gvernight delivery to some 130 major markets only
SECOND-DAY AIR GELWERY ~ S
UPS 2nd Day Air G75-17 50 j——— G0 15 Aternoon dehvuy no weekends. Al-home pickup varies with wenghl and destination
Fedfx 20y i 1000-17 25— af 34 Atternoon delivery weekdays - extra cost for Saturdays, Al- hnme p:ckup $3 per box
7777777 . ) . ) PR day dehvery, including Saturdays. Al-home pickup, $4.35 for any number of'bo;es
Prianity Mail (Post OWP’ 63800 jm— 502 0 No teacking number of insurance incloded. i
GROUND DELIVERY . . i
. 2-to 9-day dehivery, depending on zip code, including Saturdays. At-home pickup, $4.95
Parcel Post [Post Office) 252755 pm— 7 B for any numbes of boxes. No tracking number or insurance included.
UPS Ground Residential 5997 44 78 16 imtlre)si’ﬁ?r{ 5?'!;5%"?5223:‘2@{‘32 zip code, on business days only. At-hame p|ckup

1 Represents debvery lo rip codes eligible for overnight service. Judged as a second-day service, Express Mail deliverad 89 percent of packages on tima
2 Judged as a three-day serviee, Prionty Mast deivered 21 percent of packages on me.

The tests hehind the Ratings

In mid-December 1997, Consumer Reporis shop-
pers senttest parcels to one another—roughly 100
boxes for each service listed. In the overall score,
on-time dehvery is weighted more heavity than our
rough-handling standard. Services with the same
overall score are listed alphabetically. Cost gives
the range each carrier would charge te send our
six-pound hox within the lower 48 states as of
September 1998, (The low end is the cost to send
within a single zip code; the high end, the costto
send long distance--specifically, from Key West,
fla., to Seattle) We've eliminated higher rates

charged by shipping stores. Cost typically includes
the ability to trace a package and $100 of coverage
against loss or damage {Express Mail includes
3500 of caverage). On time indicates the percent-
age of packages that met the carrier's stated or
implied ime commitment Post Offtce Express Mail
claims overnight delivery to most of the U.S; we
judged it as an overnight service fortestpackages
sent to qualifying citigs (four-fifths of our destina-
tions qualified). We rated Post Office Priority Mail
anainst the two-day delivery it implies in advertis-
ing. Note that the Post Office delivers free an

Saturday; the other carriers charge extra. We rated
ground services againsttheir guidelines for delivery
to different zip codes. The Past Office usually allows
itse'f a day or two more than does UPS. Rough han-
dling notes the percentage of packages inwhich at
least one of our jolt-detecting sensors was acti-
vated. Thattakes aforce equivalent to a seven-foot
drop. Comments list narmal delivery days.

Phone numbers and web addresses

Federal Express: 800 Go Fedex; www.fedex.com.

1JPS: 800 Pick UPS; www.ups.com.

Post Office: 800 222-1811; www.usps.gov.
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RESPONSE OF UNITED STATES POSTAL SERVICE
TO OCA INTERROGATORIES

RESPONSE:

(a)-(b) Objections filed.

()

(d)

(f)

(9)

The Postal Service’s legal costs of defending the Postal Service’s Priority
Mail advertisements in this instance were not tracked and/or accounted for
separately from other Postal Service legal costs. These costs were
included within the Postal Service's institutional costs. These costs were
not “charged to Priority Mait” because, in the judgement of the Postal
Service, there was no app’ropriate accounting or economic basis for doing

0.

No. In the judgement of the Postal Service, there is no appropriate
accounting or economic basis for doing so.

Objection filed October 22, 2001.

FY 1999 Express Mail Overnight on-time percentage is 50.6. This
information was derived from the Electronic Marketing Reporting System
(EMRS).

FY 1999 Express Mail 2-Day on-time percentage is 91.6. This information

was derived from EMRS.

(h) and (i) Objection filed.



RESPONSE OF UNITED STATES POSTAL SERVICE
TO OCA INTERRCGATORIES

OCA/USPS-60. The following refers to an article, “Special delivery?”
published in Consumer Reports, December 1898. A copy of the article follows as
Attachment 1,

(a) Since December 1998, has the Postal Service performed any analyses,
studies, reports or prepared any articles regarding the comparison of
USPS Express Mail, Priority Mail and Parcel Post offerings with similar
services offered by Federal Express and United Parcel Service? If so,
please provide a copy of each. If not, please explain why the Postal
Service has performed no comparisons.

(b)  The Consumer Report arlicle indicates that the FedEx sued the Postai
Service for “false advertising.” Please indicate the outcome of the lawsuit.

{e) For FY 2000 and FY 2001, please provide the following information in a
format amenable to imponting into an EXCEL spreadshest: (1) the number
‘and nature of the complaint lodged with the Postal Service regarding the
accuracy or truthfulness of Priority Mail advertisements; and, (2) the
number and nature of the complaint lodged with the Postal Service
regarding the accuracy or truthfulness of Express Mail advertisements.

RESPONSE:

(a) Please see USPS-LR-J-201, filed under protective conditions pursuant to
Presiding Officer's Ruling No. R2001-1/12.-

(b)  The litigation was settled, Disclosure of the terms of the settlement is
prohibited by the settlement agreement.

(e)  Attached is the FY 2001 summary report for advertising from the
Consumer Affairs Tracking System, maintained by the Postal Service’s
Consumer Advocate Office. The report is not available in a format amenable to
importing into an EXCEL spreadsheet. This is the only information available
responsive to the interrogatory.




T owosaARY
SdSN 01 53(q0

uoneuuojuf MeInoed]
IO

Aot f
t PN 0ol spuads sdsn |
RITT = T T 'r
...,,,.i....ﬂ. : AW T :
Sdsn oL spAqo

& T aUsAg jdjysrosuods

ik S

UBLISSIIBADY SdSN

fQUawasnIaApY SdSN

fig1ey

we|qoid

L00Z [euoiEN - sliE18q Aq puaiL

- @ IHAYIS VLSO A
) SIIVIS AILINN -

gJo | 93ed syre1a(] Aq pualy,

J RV
Wn9 cisa/via BRI T Mo B e



chreenb ™o resgonsc 4o

OchAfvs¥S - 6o (&)

e

Page 2 of 3

Trend by Details

AL [

i
i i
e [E5s

R

55
i

L

IS—
iR

"
. I

New l;roduct Campaign

Inaccurate Information

[
H
¥

Yo 5pa

{ Obgects”

) 5pok
Objedts To

p/Events

Sponsorshi

Objects To USPS

Objects To Spokesperson | 0 | 0

]
i

e

4

Objects To

~ Sponsarship/Events

Objects To USPS

advertisement 1 0 101046

JRR P

Inaccurate Information

Objects To USPS

r
!
¢
i

Advertisement

To Spokesperson |,

[ Gbjects

“Other




A\-J;ac‘lﬂm“ o "‘-'JFNH' ko

OcAlvusps-gole)

Page 3 of 3

Trend by Details

Inaot_;urate Information

Objects To
Sponsorship/Events

Objects To USPS {1adng |
Advertisement = % % i




—o-

CERTIFICATE OF SERVICE

| hereby certify that | have this day served the foregoing document upon all
participants of record in this proceeding in accordance with section 12 of the Ruies of

Ll 7 L

Richard T. Cooper

475 L'Enfant Plaza West, S.W.
Washington, D.C. 20260-1137
(202) 268—-2993; Fax —5402
December 19, 2001




