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USPS/NAA-1. Please refer to the supplemental response of the
Newspaper Association of America to VP-CW/NAA-T1-11(c), filed on August 4, 2000.

(a)

(b)

(c)

(d)

Confirm that the attachment to this interrogatory represents the contents
of the website http://www_naa.org/marketscope/databank/nppvolume.htm.

If subpart (a) is confirmed, attach a copy of the attachment to this
interrogatory to the response to this interrogatory.

If subpart (a) is not confirmed, attach a correct copy of the website page
(referenced in the supplemental response to VP-CW/NAA-T1-11(c)) to the
response to this interrogatory.

Define the following in the chart:

() Total Retail

(i) Total Retail Sunday
(iii) Total Retail Daily
(iv) Total National

(v) Total National Sunday
(vi) Total National Daily
(vii) Grand Total

(viii) Grand Total Sunday
(ix) Grand Total Daily
(x) Full Run

(xi) Partial Run

RESPONSE

(a)
(b)
(c)
(d)

Confirmed
Done
N/A

The NAA survey did not define these terms. Nor is there any formal

industry definition. Accordingly, in responding to our survey, each newspaper

defines these terms as it sees fit, and does not provide the definition that it uses

to NAA.



Generally speaking, however, retail advertising is advertising from stores
located in the local market. Generally speaking, national advetrtising is
advertising received from national manufacturers.

With this in mind, the definitions for the Newspaper Preprint Insert Volume
Table (http://www.naa.org/marketscope/databank/nppvolume.htm) are as
follows:

(i) Total Retail is the projected number of insert pieces in U.S. daily
and Sunday newspapers for the calendar year defined as retail by
the newspapers in the survey sample.

(i) Total Retail Sunday is the projected number of insert pieces in U.S.
Sunday newspapers for the calendar year defined as retail by the
newspapers in the survey sample.

(iiy  Total Retail Daily is the projected number of insert pieces in U.S.
daily newspapers for the calendar year defined as retail by the
newspapers in the survey sample.

(iv)  Tota! National is the projected number of insert pieces in U.S. daily
and Sunday newspapers for the calendar year defined as national
by the newspapers in the survey sample.

(v)  Total National Sunday is the projected number of insert pieces in
U.S. Sunday newspapers for the calendar year defined as national

by the newspapers in the survey sample.




(Vi)

(viii)

(ix)

(x)

Total National Daily is the projected number of insert pieces in U.S,
daily newspapers for the calendar year defined as national by the
newspapers in the survey sample.

Grand Total is the projected number of insert pieces in U.S. daily
and Sunday newspapers for the calendar year which includes
Retail and National, daily and Sunday.

Grand Total Sunday is the projected number of insert pieces in
U.S. Sunday newspapers for the calendar year which includes
Retail plus National for Sunday newspapers.

Grand Total Daily is the projected number of insert pieces in U.S.
daily newspapers for the calendar year which includes Retail plus
National for daily newspapers.

Full Run is the projected number of insert pieces in U.S. déily and
Sunday which run in all zones distributed by the newspapers in the
survey sample.

Partial Run is the projected number of insert pieces in U.S. daily
and Sunday which are distributed only in a subset of all the zones

by the newspapers in the survey sample.
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UsPs/NAA-|  Attachment |

Newspaper Preprint Insert Volume Estimates
U.S. Daily Newspapers
[ Projected Circulation (In Billions)

Year ‘k TFuil Run| % change | Partial | % change| Total % change
: Run |

1997 | Total Retail | 38.966 2.53 43.03% 457 82000] 359 |
| Sunday | 22313 6.07 25.537 660 |47.851] 635 |
Daily 16.653 -1.86 17.497 174 [34.150] -0.04 !

Total 6.597 -3.07 1.399 032 | 7996 -250 |
National ;
Sunday || 5798 i -4.00 | 0695 ! -535 6493 | 4.15
Daily | 0799 4 427 | 0704 | 663 | 1503 536
‘Grand Total! 45563 | 168 | 44433 | 4.43 89996, 3.02 '
T Sunday | 28411 | 382 | 26232 | 624 54344 498 |
Daily 17452 | -1.59 | 18.201 193 [35653] 0.17

" 1996 | Total Retall | 38.004 | 0.92 41,154 437 [79.158! 176 |
. Sunday | 21.036 -0.74 23.957 347 1449930 146

 Daily 16.968 | -1.15 17197 | 568 |34.165] 2.16

i Total 6.806 823 | 1.394 21.87 | 8.200 1 4.21
National | ? P
Sunday 6040 | -937 | 0734 | 2083 | 6774 -6.85

~ Daily | 07668 | 182 0.660 2304 | 1426 1085

'Grand Total | 44.810 | -2.11 42,548 487 87358 117 |

. Sunday 27.076 | -2.80 24,691 3.91 51,7671 029

| Daily 17.734 -1.03 | 17.857 621 135591 248

. 1995 | Total Retail | 38.358 | 0.37 | 39.429 644 | 77.788) 3.36

Sunday | 21.193 1.20 23,153 594 (44346 3.62
Daily 17.165 -0.63 16.276 747 (334411 3.02
Total 7.417 | -15.13 1.144 9.91 8.581 | -12.46
National
Sunday 6.664 | -16.81 0.608 459 7272 [ -15.36 |
Daily 0.753 337 | 0.536 16.62 | 1.289 | 850

‘Grand Total | 45.775 | -2.51 40.573 €654 86349 1.54
Sunday | 27.858 -3.78 23.761 5.91 51619 045

| Daily 17.918 0.47 16.812 7.45 3473 321

1994 | Total Retail | 38.216 | -4.46 | 37.042 | 1545 [72.258 | 4.40

T Sunday | 20942 | 063 | 21.855 | 16.83 142.797] 8.30
Daily 17274 | -998 | 15187 | 1353 [32.461] -033

" Total 8.739 4141 | 1.041 | 2829 9780 -878
National } | ! J

httn://www . naa.org/marketscope/databank/nppvolume.htm 8/9/00
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Sunday | 8.011 | -11.86 | 0581 | 4205 8592 -9.54
Daly | 0728 | 600 | 0460 | 5834 | 1188 | 11.55
Grand Total ' 46.955 @ -584 | 38.083 | 16.16 :85.038! 289
Sunday | 28.953 | -317 i 22436 | 17.37 51.389; 484
. Daly | 18002 j 983 . 15647 | 1448 [33649/ 0.05
| 1993 ! Total Retail ! 40.002 105 | 32084 | 976 72086 4.75
. Sunday | 20.812 | 445 18.707 17.14 130518 4.68
~ Daily 19.190 7.79 13.377 0.88 132568 4.84
| Totai | 9.864 9.80 0.700 267 10564 9.30
. National
 Sunday | 9.089 1095 § 0409 | 874 | 9498 9.3
Daily | 0.775 210 | 0291 | 2481 | 1.0685! 484
"Grand Total | 49.866 | 267 | 32784 | 960 !82650| 5.31
. Sunday  20.901 ! 024 | 19116 : 1643 149.017. 5.66
Daly | 19.965 | 7.37 | 13668 : 129 ,33.633: 4.81
1992  Total Retail | 39.585 ;| 6.88 | 29231 | 13.186 68815 9.46
Sunday | 21.781 | 25.96 | 15970 | 26.78 !37.751 26.30
" Dally ; 17.804 | -9.83 | 13261 & 020 131.084| -5.81
Total | 8984 | 1329 | 0682 | -14.00 | 9.685 ; 10.80
National | : 4 | i
Sunday | 8.192 ; 1501 . 0449 i -1881 | 8.641 | 1257
" Dally | 0791 | -1.98 | 0233 ; -292 1025, -2.10
'Grand Total | 48588 | 8.01 i 29.912 ! 1235 |78.481; 9.62
| Sunday | 29.973 | 2276 | 16418 | 24.85 46.392| 23.50
" Dally , 18595 : -9.52 | 13484 | 044 32089% -570
1991  Total Retail | 37.037 | 1058 | 25.832 | 14.57 :62.869; 12.19
Sunday . 17.292 | -354 | 12597 : 871 '29.889! 1.27
Daily | 19.745 | 2685 ' 13.235 | 20.78 ' 32.98 | 24.34
Total | 7.930 | 347 | 0793 2429 18723, 507
National i ; | |
| Sunday | 7.123 004 | 0553 | 2048 7676 1.28 |
. Daily 0.807 48.35 0240 3408 | 1.047 | 4481
'Grand Total | 44.967 9.26 26.62% 1484 715920 11.27 |
| Sunday | 24415 | -2.52 13.150 | 016 '37.565] 1.27 |
i Daily 20552 | 27.57 13.475 | 2099 [34.027 24.88
. 1990 . Total Retail | 33.493 | 10.40 22546 | 413 156038, 779
| Sunday | 17.927 15.50 11.588 0.57 120.515]| 8.61 |
| Daily 15.568 5.05 10.958 962 |26524] 6.89 |
' Total 7.664 1546 | 0.638 4354 8302 | 6.87
National | ‘ ! |
_ Sunday 7.12 1363 | 0459 | -47.06 | 7.579 | 6.25
. Daily 0.544 4624 . 0179 | -31.94 10723 : 13.86
“Grand Total] 41.157 | 1130 | 23.184 ' 177 64341 767

http://www naa.org/marketscope/databank/nppvolume.htm

8/9/00




NEWSPAPET FTEPNnt LNsert v olume cstimates Page 3ot 5
Sunday & 25047 | 1496 { 12047 | -3.79 |37.094! 8.2
Daily i 1611 © 608 | 11.137 | 856 127.247| 707
{1989 | TotalRetail | 30339 | 891 | 21651 | 580 | 51.99 | 759
. Sunday | 15521 , 9.21 11655 ' 390 |27.176] 687
. Daily | 14818 | 859 | 9996 | 810 [24814] 839 |
. Total 6.638 -3.95 143 | 544 | 7.768 | 417 |
'_Nationatl 5
 Sunday 6266 | -3.98 0867 | -1844 | 71331 601 |
Daily 0372 | -338 - | 0263 | 9924 [ 0635 | 2282 |
' Grand Total | 36.977 | 6.38 22781 | 5148 1597581 590 |
| Sunday | 21.787 5.0 12522 | 197 ;34308 391 |
. Daily 15.19 8.26 10259 | 938 125449 871 |
1988 . Total Retail : 27.858 | 329 | 20464 | 31.20 483220 1.94
Sunday ! 14.212 | 583 | 11217 | 1544 :2542901 9.92
Dally : 13646 | -1132 i 9247 | 412 122893 -5.67
Total | 6911 ! 1042 | 1195 | 874 8108 ; 9.91
National | i i i | |
Sunday | 6526 : 1065 | 1.063 | 1016 ; 7.589 | 1058
Daily | 0385 ; 18 | 0132 | -149 10517 098 |
Grand Total | 34.769 : 089 | 21.659 ' 996 [56.428! 3.01
. Sunday | 20.738 | 737 | 12.280 ; 14.96 33.0181 10.07
Daily 1 14031 | -11.00 @ 9379 | 404 (23.410) -553
1987 : Total Retail ; 28.805 | 733 : 15598 . 508 147.403 9.55
| Sunday (| 13.417 ; 049 | 9717 | 522 123134, 224
Daily i 15388 ! 1445 | 8.881 : 2338 ,24.2697 17.57
Total i 6276 | 989 | 1.099 | -1333 | 7.375 | -10.42
National | ; i ;
Sunday | 5898 ! 687 ° 0965 ! -748 | 6883 ; -6.95
Daily | 0378 . -4019 | 0.134 | -4044 . 0.512 | -40.26
Grand Total| 35.081 | 3.78 | 19.697 | 11.28 54.778| 6.36
| Sunday | 19315 | -2.08 | 10.682 | 3.93 20.997| -0.02 |
| Daily 15.766 | 12.00 9.015 | 2145 [24.781 1526 |
{ 1986 ! Total Retail | 26.837 7.3 16.433 2075 | 4327 | 11.92
Sunday | 13.392 9,46 9.235 27.06 226271 16.02 |
. Dailly | 13.445 | 4.90 7.198 1352 120643 775 |
Total | 6.988 23.01 1.268 2008 | 8233 | 2255 |
I National :
| Sunday 6333 | 4254 | 1.043 3153 | 7.376 | 4087 |
" Daily 0632 | -4815 | 0.225 -1445 | 0857 | 4217 |
'Grand Totai] 33.802 | 1005 | 17.701 | 2070 51.503| 13.50
. Sunday ! 19.725 | 1827 10278 | 2750 (30.003 | 21.28
Daly | 14077 | 029 | 7423 | 1240 [21.500] 4.7
http://www .naa.org/marketscope/databank/nppvolume.htm 8/9/00
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1985 ' Total Retail 25052 ! 846 | 13.609 ! 13.02 |38.661! 10.02
Sunday : 12235 | 517 ; 7268 | 154 (19503 3.78
| Daily 1 12.817 i 11.80 6341 . 2986 [19.158] 17.20
| Total | 5862 | 7.07 | 1056 | 2601 | 6718 | 9.66
National . ' ! i
| Sunday | 4.443 297 | 0.793 1427 15236 | 453
| Daily | 1219 | 2528 | 0.263 8264 | 1482 3268
Grand Total| 30.714 | 820 | 14665 | 13.87 [45379! 997
. Sunday | 16.678 4.57 8.061 266 (247390 394
L Daily | 14.036 | 12.86 6604 | 3137 2064 18.19 |
| 1984 { Total Retail | 23.098 | 10.15 | 12.049 2786 35139 15.64
Sunday | 11.634 | 1521 | 7.158 4522 118.792 25.05
| Dally | 11.464 545 | 4.883 880 16347, 6.43
' Total | 5.288 1806 i 0838 | -267 | 6126 14.72
" National . ; j 1
' Sunday | 4.315 2269 | 0694 ' 401 {5009 18.14
 Daily . 0973 ! 114 | 0144 | 435 1117 155
‘Grand Total; 28.386 | 1184 | 12879 | 2531 41.265; 15.50
' Sunday | 15949 | 17.14 7.852 3892 :23801' 2353
| Daily | 12.437 5.10 5.027 867 17464 6.10
1983 | Total Retail | 20.970 | 1845 | 9.417 20.89 30.387] 19.20
| Sunday | 10.098 | 2538 | 4920 | 3741 [15027) 29.09
| Daily ! 10.872 | 1267 . 4.488 678 | 15360 10.89
. Total | 4479 19.70 | 0.861 17.78 [ 5340 | 19.38
National i i g |
Sunday | 3517 ! 191 i 0723 | 679 4240 271 |
| Daly | 0962 { 230.58 | 0.138 15556 | 1.100 : 218.84 |
'Grand Total | 25.449 | 18.67 | 10278 | 2062 [35.727; 19.23 |
| Sunday | 13615 | 1834 | 5652 | 3255 {19267} 22.18 |
Daily | 11.834 19.05 | 4.626 867 [16460) 1584 |
| 1982 | TotalRetail| 17.703 | nia | 7.790 na 25493 n/a
| Sunday | 8.054 n/a 3.587 nla [11.641] nia
' Daily 9.649 n/a 4.203 nla [13.852] n/a
Total 3.742 n/a 0.731 n'a 4473 n/a
National ;
Sunday | 3.451 n/a 0677 nfa 4128 | na |
Daily 0.291 n/a 0.054 n/a 0.345 n/a
1 Grand Total | 21.445 n/a 8.521 n/a 29.966 n/a
| Sunday | 11.505 nla ! 4264 nfa 115769) nia |
| Daily | 994 nia | 4257 | n/a 114197] na
Last Update: 11/99
Questions or comments, e-mail:_ robem(@naa.org
http://www.naa.org/marketscope/databank/nppvolume.htm 8/9/00
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USPS/NAA-2. Please refer to the supplemental institutional response to
VP-CW/NAA-T1-11(c) filed on August 4, 2000.

a) Who within NAA made the decision to discard data for 19987 Identify by
name and title, and provide ail of the reasons why the 1998 data were
discarded.

b} Provide the1998 data for preprint inserts.

¢} Explain why data for inserts are not available for 1999 and 1998, yet quarterly
newspaper advertising expenditures for these years have been published.

d) State whether quarterly newspaper advertising expenditure data is collected
separately from information about insert volumes.

e) Confirm that quarterly newspaper advertising expenditures for 1998, 1689,
and 2000 1(p) are available through the NAA's website at
http://www.naa.org/marketscope/Quarterty Totals-new.htm. If not confirmed,
please provide the correct website address for quarterly newspaper
advertising expenditures.

f) Confirm that Attachment 1 to this interrogatory contains an accurate summary
of the NAA's information on quarterly newspaper advertising expenditures. If
not confirmed, state what Attachment 1 contains.

g) If subpart (f) is confirmed, attach a copy of Attachment 1 to this response.

h) If subpart (f) is not confirmed, provide the correct copy of quarterly newspaper
advertising expenditures on the NAA website.

i) Confirm the authenticity of the NAA press reiease, which is marked as
Attachment 2 to this response.




USPS/NAA-2. Please refer to the supplemental institutional response to VP-
CW/NAA-T1-11(c) filed on August 4, 2000.

(a)

(b)

(d)

(e)

(f)

(9)
(h)

(i)

Who within NAA made the decision to discard data for 19987 Identify by
name and title, and provide all of the reasons why the 1998 data were
discarded.

Provide the 1998 data for preprint inserts.

Explain why data for inserts are not available for 1999 and 1998, yet
quarterly newspaper advertising expenditures for these years have been
published.

State whether quarterly newspaper advertising expenditure data is
collected separately from information about insert volumes.

Confirm that quarterly newspaper advertising expenditures for 1998,
1999, and 2000 1(p) are available through the NAA's website at
http://www.naa.org/marketscope/Quarterly Totals-new.htm. If not
confirmed, please provide the correct website address for quarterly
newspaper advertising expenditures.

Confirm that Attachment 1 to this interrogatory contains an accurate
summary of the NAA's information on quarterly newspaper advertising
expenditures. If not confirmed, state what Attachment 1 contains.

If subpart (f) is confirmed, attach a copy of Attachment 1 to this response.

If subpart (f) is not confirmed, provide the correct copy of quarterly
newspaper advertising expenditures on the NAA website.

Confirm the authenticity of the NAA press release, which is marked as
Attachment 2 to this response.

RESPONSE

(a)

The 1998 data were incomplete and therefore unusable for reliable
projections for the 1998 calendar year. The number of responding
newspapers were approximately 100 fewer than the level that NAA
believes is necessary for a reasonable projection. In addition, a number

of the newspapers that did respond did not answer all of the questions on




(b)
(€)

(d)
(e)

(f)

the survey. These omissions would further have impaired the
development of a reasonable estimate. Accordingly they were not found
suitable as a basis for projecting the estimated volumes, although they
were not physically destroyed.

Instead of sending an additional mailing, NAA decided that the best
way to receive improved responses would be to gather data for a
representative sample of newspapers for the calendar year 1998 during
the annual effort gather 1999 data. That survey was conducted
throughout the spring and summer of 2000 and will be available by
September, 2000.

This decision was made by James Conaghan, Vice President,
Market & Business Analysis, NAA.
Objection filed.
insert piece volume data is gathered only annually via a specific survey
instrument. In contrast, quarterly data on advertising expenditures is
gathered via a different, quarterly survey in which preprint data is already
lumped into the appropriate retail and national categories by the survey
respondents, and is not identified separately by the respondents.
See (c¢) above.
Quarterly newspaper ad expenditure data is available at
http://www.naa.org/marketscope/QuarterlyTotais-new.htm.

Confirmed.



Done.

Not applicable

Confirmed. Note that by far the slowest rate of growth (0.5 percent)
reported in the press release was for retail advertising, for which

saturation mailers compete more directly with newspapers.
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USPS/NAA -2
A Hachment |
QUARTERLY NEWSPAPER ADVERTISING EXPENDITURES
i NATIONAL ‘t{ RETAIL ' CLASSIFIED i TOTAL
Year | Quarter | SMillions %cnlm L‘Slmliom '% Change . SMillions %Chango | SMillions ' %Change
{ 2000 | 1) | 1821930 | 18.7% | 4.50_9W 0.5% | 4386880 ' 67% | 10817.840 | 57% |
™ 2p) i ‘ ‘ ' I
IEDN i : i
i alp) i ! i i 1!
!
1999 1(p) (| 1.534.90 || 12.60% i 4,586.10 | sauo 50% | 4.11140 | 3.80% | 1023240 540%
IL_2) | 1.792.38 [1740% | 510880 || 1.80% | 4443.97 || 4.00% | 11.343.11) 490%
| _3p) | 162439 | 17.50% | 500689 || 290% | 4.600.11 g 450% |[11,321.38 || 5.50% ‘
\ | () i 178040 *smao 242% | 545404 | 495% 1339154l s577T%
19887 1 "1.363.00 | 10.20% 1 4389.90 i 490% i 3.959.80 | 10.60% ' 9.712.63 || 7.50%
— 152670 | 8.70% | 501650 | 5.80% | 4.275.10 | i T 7.10%
: L2 152670 ' 870% i 5.018.50 | 6.80% ! 427510 | 7.00% '10818.33] 7.10%
i3 11137800 ;| 6.20% | 4,951.80 ! | 440370 0 580% |10.733.84! 5.70%
4 145340 Fs.m% i 59727011 5.30% g, 5234.90 1 4.10%  12,660.92) 4.90%
1997 1 1123670 || 12.20% [14,18420  550% . 3,579.60 | 10.50% i 9.00044 ' 8.40%
' .2 140480 ' 13.90% | 469830 470% i 399510 || 12.50% [i10,098.00 || 9.50%
; 3 129730 " 1290% . 4.689.50 © S5.90% i 4,170.40 | 10.80% ;i 10.157.31) 8.80%
© 1 4 . 1,37560 , 18.20% . 567050 23.80% | 5027.70 i 11.50% /12.073.85. 8.20%
11996 1 1,101.20 || [398070 1 0.40% I 3,240.80 | 10.00% ! 830327 || 4.80%
;2 1123280 :: 5.50% || 4,488.30 | 3.550.10 | 9.70% | 9.269.12 || 4.70%
P30 171,14870 | 18.00% 442680  350% | 3763.50 1 10.70% . 9,338.76 || 7.90%
i 4 ‘1118340 | 8.50% i 547040 ! 1.10% i 451030 | 8.50% 11,163.98! 4.70%
1985 1 | 1.029.80 | 2.70% ! 3.945.00 ‘. 440% || 2946.90 | 13.10%  7.921.66 || 7.30%
j E 1;115720 H360% | 4484200 4.90% :I_a.zssw” 8.30% i 835679 || 550%
i 3 | oras || -0.60% | 4278900 050% | .m.so% a3.70% , 8,652.95 | 3.40% |
‘ B4 11,08080 | 3.80% \[ 541140 | 460% | 415870 || 11.20% ,10.680.72i 7.00%
i .
1994 1 100320 % 377780 || 3.50% | 2.604.60 | 9.10% | 7.38543 | 6.10% |
| M2 {1700 4.287.00 || 2.20% 988.70 || 12.30% | 8,352.78 | 5.90%
2 :l ; [ zaow | 298870} 1230% | E
I L_________[__w_ﬂi 425890 | 4.90% || 3,129.40] 12.30% | 836725 | 8.20% |
? . 4 1105020 | 7.70% | 5172.20]] 440% [ 374140} 1260% | 096378 | 7.70% i
i § ‘i .050. . %, . . ! v . . v 9, - . )
: !
1993, 1 || 9274 | -3.10% || 364840 690% || 238720 490% | 696300 || 4.80% |
] 2 106610 | 0.00% [ 419330; 340% | 266180 | 1.50% [[7921.78 | 230% |
73 ] se3s -3.30% ] 406180 | 560% [ 2.786.00 i 3.10% | 7.731.61 | 360% |
4\ o754 | 890% | 495500 490% | 332230 | 5.10% | 925291 ; S530%
19920 1 i 9569 | 0.00% | 341240 | -270% ; 2.276.00 | 0.90% || 664531 | -1.10%

http://www.naa.org/marketscope/QuarterlyTotals-new htm

8/9/00
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Quarterly Newspaper Advertising Expenditures
: 3 108650 | 010% || 405540 030% ! 262330 230% | 7.745.16 | 0.90%
3 | 9144 | 220% | 384800 470% | 2702201 0.70% [ 746463 | 090%
4 | 8950 | -7.40% | 472560 | 4.90% ' 3162.10© 260% | 878369 | 2.70%
T1991 9 ;: 956.5 ‘. 080% | 3507.60 i -8.40% ' 225650 . -9.40% 6,72058 | -7.80%
o 2 108510 I roo%_| wusoj_?eo% 286530 | -a70% [ 767228 || -7.60%
| i 3 9348 || -250% | 378230 | -5.80% uzsuao.‘ -8.90% .fum:s;l £60% |
; T & | 9672 | -13.20% | 450700 IR l | 8.554.74 || -2.50% |
19904 1 || 9639 || Teo% \ [ 500% | 249180 | -11.30% W 720582 _040% |
i 2 1108570 || 4470% Iuraso -3.20% ;z.wso| -5.40% |asooso.. 040% |
| | r— [ SOl dh S | E | E e e =]
i )
| E 9588 | 27.40% [4,015.30‘ 1.40% z.wzct_{ -5oma 1.20%
! [ 4 [ 1,114.00 || 32.40% || 4431.30 [ 730% [ 322610 | -3.10% || 8.771.44 ‘{ -2.00%
i
Tlseg . 1 8945 . 1.70% 361170 | 4.80% 281040 || 2.40% 7731655 | 3.50%
: ‘ e e P e f =
: T2 L 7501 | -1840% 1451830 i 16.00% | 300250 ; -5.20% 8.270.93 . 3.60%
: =3 . E 97290 | ? h e
\ =3 . 7526 | -1320% || 397220 | 6.20% . 310390 ! 300% ! 782874 | 270%
; L 4 - BA13 -8.50% || 478250 i 0.50% || 332810 | 17.00% || 855188 i 5.10% .
. 1988 ; 87%.2 344780 | 4.60% | 274830 | 10.80% [7.072.03 || 7.10%
i 3 T 9195 | T 220% | 389490 | 170% 315&00[ 12.80% || 7.962.28 , 5.30%
: : 2 . 9 l . \! | : i ‘
: 3 8623 I 4.50% 374120[ 440% || 301440 | 6.80% 762282 | S530%
| — 17 } b
! 4 || 9198 | 290% | 475640 || 5.20% | 284360 | 10.20% || 8.519.85 || 660%
= 1
L1971 Ta97 | Z20% | 329480 | 8.30% | 247880 | 1640% I 680332 | 1040%
T2 | 9402 :1 370% ' 3.828.50 ! 7.90% | 2.309.40, 15.50% || 7.578.07 . 10.00%
: T3 | 8303 | 850% 358370 ! 6.90% | 282300 1510% 723399” 10.20%
; T4 7 #e39 i 030% [ 451960 4 340% nzsnsor 12.60% || 7.993.35 | 590%
1988 1 || 812 T30% | 304130 || 140% | 212980 || 810% ' 598304 i i 3.70%
T2 eo7 sm 354830 || 7.80% | 243030 10.10% . 6,886.07 ! 8.50%
| s 0 | (688607 1 &
=3 |l 7853 | 080% | 335260 335260 || 7.00% | 245180 || 11.90% [ 1190% | 656971 ) 7.90%
| T & | 8913 | -5.20% | 438910 ][ 870% | 229020 | 14.10% [ 14.10% || 7.550.53 | B.40%
. . . ] il
[1e8s’_ 1 || 8013 || 1280% [ 299870 | 790% | 1.988.50 || 14.20% || 576947 | 10.70%
T2 | s9s || 720% | 329060 [ t100% | 2207.00 | 9.80% | 8709 i 4.70%
{ n}[s , e ‘ | e
! S 7609 || B.80% || 313450 | 4.30% [ 219180 I 7.30% [e ;‘E’L’L&
i 3403 || 5.90% | 4019.10 || 740% | 200780 || 6.80% 6.966.98 | 7.20%
i ‘ ‘
fes4i 1 Il 71041 790% || 2.779.40 | 1040% [ 172420 || 32.10% .T 5213.68 || 16.40% 3
Tz | Tse3 | 1ok ]3.25850]\ 11.30% iz.maoﬁ 1.70% 17.70% |
. 6996 | 1560% %0 | 30 || 2820% || 5.747.78 [ 1520%
! i & | 879.4 | -1580% || 374100 i 3.40% _j{ w.aso.w | 18.90% || s.soo.i,'\ 5.00% f_
Tie83 . 1 6575 | 6.50% ' 2516.50 ; 13.00% 130870 | 16.70% | 448016 . 13.00%
fr 2 i 1088 ' 6.00% || 291540 | 10.90% 1szsaoi 24.30% * 5.150.8 9‘| 13.80%
i\ 3 || 6054 || 21.70% .tznssoi 15.10% | 159360 [_2640% | [ 26.40% || 498891 19.30%
< | 7609 | 1400% ! 3619.50 ! FT6.30% || 158130 | 27.10% | 596177 . 18.70% T18.70%
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T

T1e82. 1 6178 | 1320% |[ 222630 | 11.40% [ 1,119.20 | 2.80% |3ssa19 5.10%
T 2 | 6695 || 9.30% | 262860 | 6.50% || 1.227.90 ;i 2.90% |452597 | 5.90%

1 i ; If i 1 4 182 48 |
3 [ a97.4 i -240% |1 242390 | 4.50% | 1.261.10 ;| 3.90% 4,182.44 | 340%
4 667.2J! 13.00% = 3,110.90 || 7.30% ' 1.243.80 || 14.40% 5,021.92 i 970% :

i

i

T | 5457 | 2130% | 1,998.40 || 11.30% | 1,088.10 | 9.10% |} 3.833.12 T 1200%

: 2 | ! ‘
2 | 6124 | 2050% || 246740 || 2020% | 1.19340 || 1480% F.z'r:m 18.70% |
1o

509.8 12.30% || 232060 || 11.40% 1,212.80 || 10.50% 4,044 21 \| 11.20%
T oy ana

|
i
4 [ a1 ss0s || 7.10% | 2899 8.40% | 108720 || 0.20% [457729; 5.20%
i
!

1980 9 449. 17.00% || 1.796.20 || 14.20% l | 980% | 324488 | 13.10% |
2 i 5081 i 1300% | 208330 ] 1.039.80 || 4.00% || 380127 [ s10%
.3 [2,083.30 |

1981

3

! 453.8 30% ig 4.950% || 3.636.04 | 2.80%
4 i 5512 i 8.30% ”zmw | 10.30% || 1.08470 | -1.20% ][ 4.312.03 | 690%
1979 . 1| 3843 i 13.20% ;1 1.572.30 || 8.40% 911 || 21.90% || 2.867.71 | 13.80%
T 2 e98 || 090% mﬁh_ﬂ 12.90% |[ 342631 [10.80%
| i 7115560 | r——_[——"
T3 i 428 [ 25.10% | 1.954.30 I_uo% 115560 | 18.50% || 3,538.87 | 18.10% |
1 T4 | 5084 || 1290% 242540J| Ig 1,097.80 || 12.680% | 4.032.30 j] 12.10%
[ .
1978 1| 3394 | 7.80% | 1437.00 ' 13.50% | 7476 ii 19.50% :'f_z..m.os T 1440%
h et ‘w‘_-r-————_._\ i i
; ! 2 i 4093 .11_8.50% ) 1,737.60 1| 15.10% 9514 21.20% | 3,09831 © 16.00% ‘
T3 313 (| -160% i LETB40 N 1170% i 975 | T eS| 2000% || 299489 | 1250% |
4 1 451 || 420% ! 216950 || 10.80% T 975 || 19.60% | 359594 | 12.00% '
i 1 1 } H
Y 8.70% w.zesso;l 8.20% 1 8257 || 13.00% . 2.207.16 | 9.60%
‘ i |oarr2 .‘I [ 11.20m | 1.509.70 | " 9.20% || 7848 | | 16.70% || 2.671.80 | 1160%
! ':'_—"_wﬁ ! ' | ' 1
| 3w [ 1160% | 150230 | 9.80% | 8126 [ t7.50% || 2.661.87 | 12.30%
~ I a4 " 433 j__T60% 7196250 | 12.30% | 8149 | 18.00% i 3.210.38 | 13.00%

1976, 1 . 2896 || 17.40% \|117ou 12.80% | 5538 | 17.60% 72.013.43 | 14.70%
. 13.50% 4| 8725

T2 | 3394 i 18.10% i 1.38270 | ;' 2.50% || 2.394.29 ‘,"{ssox".
3 || 310.8 | 27.30% | 1.367.90 || 15.00% i 6913 (2.380.95 T1880%

h 4 | 4028 || 2170% | 1.747.30 || 1490% | 6904 i 17.10%

1975 1 || 2487 || 200% Fosvao\ | _at08 | 2.20% M 175470; 380% |
K 287.2 || -1.40% | 1218.70 BE 084.97 || 260%
[ a 2442 [ 430% || 1,188.50 | 790% 2.90% |r19934e| 3.10% |
=

o 4| 3309 | 171,52050 || 11.30% o744 | 920% Fuzsrrj 9.90%

'1

TieTéy 1 || 2419 | 460% || 9678 | 8.90% | Il «1441 1.30% ||1ss1zo _eoo%

: L2 [ 2914 3.80% || 112670 | 580% [ 5855 | (200369 | 440%

i =5 »a " a70% || 110230 | 5.70% | o5 -oeo% 1939111 3.50%

| = T s, I e

; 4 | 3164 || 880% | 136620 | 940% | 5255 | -490% 220801 | 5.50%

TTe737 1 . 2312 || 170% | 8884 1§ 540% | a7s4 | 17.20% | 159501 810% |
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; X 2807 - 070% || 106510 | 9.50% | 574 | 1670% | 1.919.89 | 10.10%
. T 2462 | 180% | 104270 § 9.90% || 5851 || 12.80% IW[W
i 4 2908 || -7T40% || 124870 1 4.10% | 5525 11.20% | 2,092.08 | 4.10%
19721 1y 2273 ) 11.90% || 8432 ! 1220% | 4057 || 1540% i 1.476.09 | 13.00% .
‘ 2 i 2787 i 410% l sr2.1 i| |__140% i 491.3 || 1660% | 1.743.18 || 11.60%
: i 3 | 2419 . 740% | 94871 060% I 5189 | 1820% |i 1,709.45 | 12.30% !
I |4l 342 ;1 13.80% 1[ 1.199.50_ 10.80% || 4967 || 1890% | 2.010.28 |[ 13.20% |
| '
l1omall 1 i 2032 | 1.80% 7513 | 5.20% H 3515 || 4.30% || 130588 | 1.90%
L2 2676 | o40% | 732 | | 4217 | 320% 156248 || 560%
| 2252 ] 1e20% [ sss | 4391 | 11.50% || 1.522.35 || 10.00% |
4 [ 28 || 10.50% || 1,082.60 | 1.032.501 13.00% || 4477 | 19.00% | 1776.28 || 13.90% :

(p): Preliminary estimates

Last Update: June 2000

Source: Market and Business Analysis, NAA

Email: robem@naa.org

Return to the MarketScope Home Page
©2000 Newspaper Association of America. All rights resesved.
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Ad Spending In Newspapers Up 5.7
Percent In 1st Quarter 2000

Up 18.7 percent, national advertising has
largest quarterly percentage

NEWS RELEASE

Debra Gersh Hernandez
Director of Public Relations (703) 902-1737

E-mail: gersh@naa.org

Vienna, Va. —~ Newspaper advertising

expenditures for the first quarter of 2000

totaled $10.8 billion, an increase of 5.7 percent

over the same period last year, according to the
. Newspaper Association of America.

National advertising continued to surge in the
first quarter, with a gain of 18.7 percent,
reaching $1.8 billion, its largest quarterly
percentage gain since 1983, First-quarter
numbers show retail up 0.5 percent to $4.6
billion and classified up 6.7 percent to $4.4
billion (see attached table).

"The continuing and phenomenal growth in
national advertising this year is a strong
testimonial to advertisers’ faith in the seiling
power and brand-building of newspapers," said
NAA President and CEO John F. Sturm.
"Newspapers are working hard to become
easier to do business with, and our progress is
evidenced in these numbers.”

Within the classified category in the first
quarter, automotive was $1.1 billion, up 7.6
percent over the same time period last year;
real-estate advertising dipped 4 percent to $667
million; recruitment grew 11.7 percent to §2
billion; and all other classified ads gained 1.7
percent to $556 million.

"The jump in recruitment advertising growth
this quarter is another demonstration of this

http://www .naa.org/about/news/article.cfm?Art_[D=274 8/9/00
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industry’s strength,” said NAA Vice
President/Market and Business Analysis Jim
Conaghan. "Despite speculation about the
impact of the Intemnet in this volatile category,
the printed newspaper continues to be the
central marketplace for recruitment
advertisers.”

NAA is a nonprofit organization representing
the $57-billion newspaper industry and more
than 2,000 newspapers in the U.S. and Canada.
Most NAA members are daily newspapers,
accounting for 87 percent of the U.S. daily
circulation. Headquartered in Tysons Corner
(Vienna, Va.), the Association focuses on six
key strategic priorities that affect the

- newspaper industry collectively: marketing,

public policy, diversity, industry development,
newspaper operations and readership (added
February 1999). Information about NAA and
the industry may also be found at the
Association's World Wide Web site on the
Internet (WWW.n2a.org)-

©2000 Newspaper Association of America.
All rights reserved.
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