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USPS/PB-T3-13. According to the data presented at pages 15 and 16 of your
testimony, 5% of the population of “qualified” households will convert from
stamps to PC Postage if the monthly access fee for PC Postage is $5.00. No
discount is necessary for this conversion. If a discount of 1 cent per piece is
offered, an additional 8% of the population will convert. The discount saves the
average household 27 cents per month (1 cent x 324 mailpieces/year + 12
months/year), lowering the net monthly cost from $5.00 to $4.73. In your opinion,
is it reasonable for monthly savings of 27 cents to cause 8% of all qualified
households to convert from stamps to PC Postage? Please explain.

USPS/PB-T3-14. According to the data presented at pages 17 and 18 of your
testimony, 4% of the population of “qualified” small businesses with 0-25
employees will convert from stamps to PC Postage if the monthly access fee for
PC Postage is $5.00. No discount is necessary for this conversion. If a discount
of 1 cent per piece is offered, an additional 19% of the population will convert.
The discount saves the average small business with 0-25 employees $1.88 per
month (1 cent x 2,250 mailpieces/year + 12 months/year), lowering the net
monthly cost from $5.00 to $3.12. In your opinion, is it reasonable for monthly
savings of $1.88 to cause 19% of all qualified small businesses with 0-25
employees to convert from stamps to PC Postage? Please explain.

USPS/PB-T3-15. According to the data presented at pages 17 and 19 of your
testimony, 5% of the population of “qualified” small businesses with 26-50
employees will convert from stamps to PC Postage if the monthly access fee for
PC Postage is $5.00. No discount is necessary for this conversion. if a discount
of 1 cent per piece is offered, an additional 23% of the population will convert.
The discount saves the average small business with 26-50 employees $2.08 per
month (1 cent x 2,600 mailpieces/year + 12 months/year), lowering the net
monthly cost from $5.00 to $2.92. In your opinion, is it reasonable for monthly
savings of $2.08 to cause 23% of all qualified small businesses with 26-50
employees to convert from stamps to PC Postage? Please explain.

USPS/PB-T3-16. According to the data presented at pages 20 and 21 of your
testimony, 0% of the population of “qualified” small businesses with 0-25
employees will convert from stamps to postage meters if the monthly lease cost
for postage meters is $20.00 and no discount is offered. If a discount of 1 cent
per piece is offered, 18% of the population will convert. The discount saves the
average small business with 0-25 employees $2.92 per month (1 cent x 3,500
mailpieces/year + 12 months/year), lowering the net monthly cost from $20.00 to
$17.08. In your opinion, is it reasonable for monthly savings of $2.92 to cause
18% of all qualified small businesses with 0-25 employees to convert from
stamps to postage meters? Please explain.

USPS/PB-T3-17. According to the data presented at pages 20 and 22 of your
testimony, 2% of the population of “qualified” small businesses with 26-50



employees will convert from stamps to postage meters if the monthly lease cost
for postage meters is $20.00. No discount is necessary for this conversion. If a
discount of 1 cent per piece is offered, an additional 24% of the population will
convert. The discount saves the average smali business with 26-50 employees
$3.13 per month (1 cent x 3,750 mailpieces/year + 12 months/year), lowering the
net monthly cost from $20.00 to $16.87. In your opinion, is it reasonable for
monthly savings of $3.13 to cause 24% of all qualified small businesses with 26-
50 employees to convert from stamps to postage meters? Please explain.
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