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NEWSPAPER ASSOCIATION OF AMERICA 
INTERROGATORIES TO 

ALLIANCE OF INDEPENDENT STORE OWNERS 
AND PROFESSIONALS WITNESS 

RICHARD SMITH (NAAIAISOP-Tl-1-9) 

NAAIAISOP-Tl-1. Of the 35,000 households that receive your ads weekly, how 

many are your customers? 

NAA/AISOP-Tl-2. Is the shopper that you use mailed? Is a private delivery 

shopper available in your area? What factors would determine whether you would use 

it? 

NAA/AISOP-Ti-3. What proportion of your advertising is delivered through 

pound-rated ECR mail? 

NMAISOP-T1-4. Have the prices that you pay for advertising delivery risen, 

declined, or stayed the same since July 1996? 

NMAISOP-Tl-5. Please refer to page 3 of your testimony. You seem to say 

that you keep your profit margins “low” deliberately and do not attempt to maximize your 

profit. Is that your business practice? 

NAAIAISOP-Tl-6. Please refer to page 3 of your testimony. You say you have 

experimented with radio, cable, television, and larger daily newspapers. Have you also 

experimented with smaller daily newspapers, or local community weekly newspapers? 

NAAIAISOP-Tl-7. If the particular large daily newspaper in your market offered 

1) to lower its ad rates; 2) to zone your advertising to an individual (or multiple) zip 

code(s); and 3) use a newspaper shopper to cover all the households in the targeted 

zips, would you consider switching to the newspaper advertising program? 
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RICHARD SMITH (NAAIAISOP-Tl-1-9) 

NAA/AISOP-Tl-8. Please refer to page 4 of your testimony. There you say that 

the last time your mailer experienced a sizeable rate hike was in 1995. How do you 

know that? Do you know what the rate hike was? 

NAAIAISOP-Tl-9. As a small business, do you believe that large businesses 

should pay less than small businesses for the same postal service? 

-2- 


