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- RESPONSE OF U.S. POSTAL SEVICE WITNESS FRONK TO
INTERROGATORIES OF STAMPS.COM

- STAMPS.COM/USPS T-33-7. Reference your answer to E-Stamp/USPS-T-33-1,
wherein you state that 1Bl mait is not homogenous because the IBI indicia produced by
Simply Postage is not accompanied by mail that is barcoded or checked for address
hygiene.
(a)  How does the lack of address checking and barcoding of mail that uses
. Simply Postage’s IBI service affect providing a discount for an 1Bl service
that does require address hygiene and barcoding (such as that provided
by Stamps.com and E-Stamp)?

RESPONSE:
(a) Please see my response to E-STAMP/USPS-T33-3.



- RESPONSE OF U.S. POSTAL SERVICE WITNESS FRONK
TO INTERROGATORIES OF STAMPS.COM

STAMPS.COM/USPS T-33-8. Reference your answer to E-Stamp/USPS-T-33-1,
wherein you state that custorners might use their own envelope and iB} postage mstead
of the courtesy reply envelope provided by mailers, which would “raise the ire” of
‘businesses who sent the envelopes.
(a) - Does the Postal Service have any estimate of how frequently customers
would apply IBI postage to their own envelopes instead of using the
?ourtesy reply envelope? If so, please state such estimate and the basis
or it
(b) Does the Postal Service have any estimate of the number or percentage
of those businesses whose ire would be raised by customer use of I1BI
postage and their own envelope instead of the provided courtesy reply
envelope? If so, please state such estimate and the basis for it.

RESPONSE: |

(a) - (b) No. As | indicated in my response to STAMPS.COM/USPS-T33-4, the Postal
Service’s evaluation of the discount potential of IBI has been limited to a general,
conceptual review. Accordingly, it has identified issues such as the potential
incentive to discard courtesy reply envelopes, but has not studied such issues in
detail.




RESPONSE OF U.S. POSTAL SERVICE WITNESS FRONK
TO INTERROGATORIES OF STAMPS.COM

STAMPS.COM/USPS T-33-9. Reference your answer to E-Stamp/USPS-T-33-1,
-wherein you state that USPS is “optimistic about the prospects for IBI.” Please explain
what prospects concerning IBI that USPS is optimistic about, and why.

RESPONSE: While | am not an IBl expert, what | was trying to convey in that response
was that the Postal Service is optimistic about the role that IBI and PC Postage
Products can play in fulfilling the Postal Service's vision of bringing the Post Office to
the people, reaching customers where they are and how they work. The Postal Service
is optimistic about the way in which these products can enhance the convenience of the
mail and potentially increase the relative attractiveness of hard-copy mait as a
communication medium. Also, the Postal Service is optimistic about the role fhese
products can play in better meeting the needs of our customers.




DECLARATION

I, David R. Fronk, declare under penalty of perjury that the foregoing answers are
true and correct, to the best of my knowledge, information, and belief.

Voo VToerity

" David R. Fronk

Dated: S~ 30 =D 2




~ CERTIFICATE OF SERVICE

| hereby certify that | have this day served the foregoing document upon all
participants of record in this proceeding in accordance with section 12 of the Rules of
Practice. '
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