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DMAKJSPS-T34-1. Please refer to footnote 1 on page 14 of the Domestic Mail Rate 
History (USPS-LR-I-l 18), which states, “pieces presented in mailings of at least 300 
pieces and meeting applicable Postal Service regulations for presorted Priority Mail 
receive a 1 l-cent per piece discount”. Please also refer to lines 4-5 on page 7 of your 
testimony (USPS-T-34) where you state, “the Priority Mail presort discount was 
eliminated in January 1999 following Docket No. R97-1.” 

a. Please confirm that prior to January 1999 an 1 l-cent discount was given for 
presorted mailings of at least 300 pieces that met “applicable Postal Service 
regulations” for presorted Priority Mail. If not confirmed, please explain. 

b. Please describe in detail these “applicable Postal Service regulations” for 
presorted Priority Mail. 

c. Please describe in detail the method the USPS used to estimate the cost savings 
resulting from presortation that formed the basis for the 1 l-cent discount. 

d. How large was the presort cost savings that formed the basis for the Priority 
Mail presort discount? Please provide the cost savings figure as well as all 
underlying calculations in an electronic spreadsheet. 

e. Using the method described in your response to part (c). what would the 
Priority Mail presort cost savings be in the Test Year for this case? Please 
provide the cost savings figure as well as all underlying calculations in an 
electronic spreadsheet. 

f. Has the USPS estimated the cost savings that would result from dropshipping 
Priority Mail to DBMCs, DSCFs, or any other destination facility (e.g., 
Destination PMPC)? If so, please describe the cost estimating methodology and 
provide all relevant cost savings figure and all underlying calculations in an 
electronic spreadsheet. 


