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To clarify the basis of the Postal Service’s Annual Compliance Report (ACR), 

filed December 29, 2021,1 and following up on the responses provided to Commission 

Information Request No. 1, filed January 14, 2022,2 the Postal Service is requested to 

provide written responses to the following questions.  Answers should be provided to 

the individual questions as soon as they are developed, but no later than February 4, 

2022. 

 

1. In Response to CIR No. 1,3 question 1.l., which asked the Postal Service to 

explain how it intends to evaluate the success or failure of the Pilot Program, the 

Postal Service states, “the pilot will assess consumer usage and hence whether 

                                            

1 United States Postal Service FY 2021 Annual Compliance Report, December 29, 2021. 

2 Responses of the United States Postal Service to Questions 1-2 of Commission Information 
Request No. 1, January 14, 2022 (Response to CIR No. 1). 

3 Commission Information Request No. 1, January 7, 2022. 
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there is a benefit to the communities involved….”  Response to CIR No. 1 at 6.  

Given that between September 13, 2021, and January 14, 2022, there were only 

six customers, how will the Postal Service proceed going forward?  Will the 

Postal Service continue and/or expand its efforts in this area? 

2. In Docket No. MC2014-26, the Commission noted that “the Postal Service’s 

periodic reports regarding purchasers’ use of gift cards confirm the initial 

expectations that a significant share of gift cards would be mailed after purchase 

and that the sale of gift cards in postal facilities would impact favorably customer 

convenience and use of the mails.  In short, a majority of Postal Service gift 

cards are mailed and their sale fosters the use of the mails.”4  What percent of 

the transactions for gift cards in the Pilot Program are involved in the sale of 

other items, such as postage, stationary or cards?  

3. In Response to CIR No. 1, question 2.b., the Postal Service states, “[t]he Postal 

Service does not systematically track whether gift cards, however purchased, are 

mailed.  Therefore, the Postal Service generally has no basis to estimate how 

many gift cards are mailed, including the Gift Cards sold from September 13 to 

January 12, 2021, as part of the pilot.”  Response to CIR No. 1 at 10. 

a. If the Postal Service continues this program, will it survey customers, or 

make some other attempt to determine whether customers expect to mail 

the gift card purchases from the Pilot Program? 

b. Will the Postal Service use panels or surveys to determine if customers 

plan to use this portion of the gift card program in the same manner as the 

overall gift card program or whether customers view this as a different 

product? 

                                            

4 See Docket No. MC2014-26, Order Granting Request to Add Gift Cards to the Competitive 
Product List, August 8, 2014, at 12 (Order No. 2145). 
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4. Did the Postal Service advertise the Pilot Program in the four retail Post Office 

locations upon launching the Pilot Program?  How were customers informed 

about this service?  Please include copies of all promotional and advertising 

material that was used for the Pilot Program, including information that was sent 

to customers or appeared in Post Offices. 

5. In Response to CIR No. 1, question 1.c., the Postal Service states, “Postal 

Regulatory Commission review was considered unnecessary because the gift 

card product was approved in 2014 under the competitive product category of 

Postal Services.  The current pilot is merely testing a new form of payment for an 

established postal product – gift cards.  This did not require a change to the Mail 

Classification Schedule.  The pilot is, moreover, simply a time-limited test that is 

limited in geographical scope.”  Response to CIR No. 1 at 5.  Please confirm that 

the Postal Service is not accepting this new form of payment for any other postal 

products except for gift cards.  If not confirmed, please explain.  Please include 

and describe any programs under which the Postal Service cashes or redeems 

salary checks, money orders, commercial checks, or Treasury checks and 

explain the history and basis of any such program. 

6. The Postal Service states that this "pilot" is a “time-limited test.”  Id. (emphasis 

added).  Pursuant to 39 C.F.R. part 3045 and 39 U.S.C. § 3641, any market test 

for an experimental product, including services ancillary to only competitive 

products, must be first reviewed and approved by the Commission at least 30 

days before initiating such test.  Please explain with a full degree of specificity 

why the Postal Service believes that this program is not a market test as 

described in the statute and Commission regulations 39 C.F.R. part 3045. 

7. Please see Attachment, filed under seal. 

By the Commission. 
 

Erica A. Barker 
Secretary 


