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Re: Reply Comments to 2020 Annual Compliance Report Docket No. ACR2020 
 
Chairman Kubayanda and Members of the Commission: 
 
As a part of our continuing advocacy for taxpayers and consumers across the country, the Taxpayers 
Protection Alliance (TPA) is pleased to submit reply comments on the United States Postal Service’s (USPS) 
Annual Compliance Report. 
 
Our organization takes significant issue with the dubious use of data in comments submitted to the 
Commission by Pitney Bowes Inc.1 The reasoning contained in these comments reflects an incomplete 
understanding and antiquated perspective of the responsibilities facing the USPS, namely to ensure that all 
lines of business and product segments are oriented in such a manner that will foster a truly self-sustaining 
financial regime while also reversing years of fiscal decay.  
 
Pitney Bowes contends:  
 
“The public FY2020 ACR data further confirms that collectively all competitive products cover an appropriate 
share of institutional costs, as determined by the Commission. Total institutional costs for FY2020 were $36.0 
billion. In FY2020, the appropriate share was 8.8 percent of total institutional costs, approximately $3.2 
billion. The actual contribution from competitive products in FY2020 was $11.1 billion to institutional costs 
(approximately 30.8 percent); thus, competitive products fully comply with 39 U.S.C. § 3633(a)(3).” 
 
“The FY2020 ACR data show that the Postal Service’s competitive package delivery business continues to 
operate in compliance with all applicable statutory and regulatory pricing standards. This is consistent with 
the Commission’s prior compliance determination for each of the last 14 years since the enactment of the 
Postal Accountability and Enhancement Act of 2006. The FY2020 ACR data confirm that the Postal Service 
competitive package business is growing and profitable. Market dominant products are not subsidizing the 
Postal Service’s competitive package delivery business and there is no basis for private competitors to allege 
unfair competition.” 
 
In TPA’s view, mere compliance with the cited statute lacks any concrete meaning given that the 
requirements remain founded on outdated assumptions of mail market conditions. Our views expressed 
earlier this month speak to the challenges facing the USPS and its governing bodies in establishing a 
commensurate accounting system that will ensure that cost-intensive competitive services bear the full 
weight that they impose on the national postal system. Broadly speaking, the Commission must embrace full 
transparency with regard to USPS’ balance sheets if it ever intends to reach fiscal stability.      
 

 
1 Pitney Bowes. “COMMENTS OF PITNEY BOWES INC.,” February 1, 2021. 
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As previously noted by TPA: 
 
“The formulas underlying these attributable cost estimates…are not available to the public and independent 
analysts to examine. Additionally, there is reason to believe that the USPS is significantly underestimating the 
costs attributable to its competitive products. Within its library references (USPS-FY20-39; CP03), the USPS 
lists costs associated with ‘Competitive Products Property and Equipment Assets’ as totaling $5.0 million. This 
is approximately .03 percent of total net equipment and property assets reported by the agency in their FY 
2020 10-K.”2 
 
TPA urges the Commission to pursue significant revisions of institutional cost requirements and enact rules 
reflecting market fundamentals and package-centric purchases by the agency. For the sake of taxpayers and 
consumers across the country, USPS must take a sound, transparent approach to product pricing.  
 
 
Regards, 

 
David Williams      
President 
 

 
2 Taxpayers Protection Alliance, “Comment Re: 2020 Annual Compliance Report Docket No. ACR2020,” February 1, 
2021.  


