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ESPN The Magazine respectfully submits these reply comments.  These comments respond to the Public Representative’s suggestion that the Commission promote the “financial stability” of the Postal Service by forcing it to implement one or more “exigent” price increases, beginning in the near future.   For the following reasons, the Commission should reject this suggestion.  A price increase now would harm ESPN and the Postal Service as well.


ESPN The Magazine is a bi-weekly Periodical- mailing over 2,000,000 copies, 26 times annually.  ESPN is part of The Walt Disney Company, which publishes other Periodicals such as FamilyFun Magazine and Bassmaster Magazine.
            Our mission at ESPN is this:  “To serve sports fans wherever sports are watched, listened to, discussed, debated, READ ABOUT or played.”

ESPN The Magazine serves our Company’s mission well- we have been publishing since March, 1998 and have had successful growth in circulation and advertising since then. But now with these tough economic times- our ad revenues have declined, but our circulation has held steady- subscribers still want their printed ESPN The Magazine delivered via the USPS every other week. We have a very successful print product that the American public wants and pays for. Our content delivered via the USPS is successful and will continue to grow once this recession is behind us.

 But back-to-back exigent rate increases of 10.1 per year above the rate of inflation might force the Walt Disney Company to close ESPN THE MAGAZINE.


Even back-to-back exigent rate increases of 3.1 percent above the rate of inflation would lead to a significant drop in our mail volume. More and more of our subscribers would be forced to other delivery platforms- ESPN.com, Mobile and other emerging media.  We simply do not have the margins in this economic climate to absorb such a significant increase in postage costs. 
             ESPN The Magazine is committed to print and mailed copies delivered via the USPS- but not if rates are raised above the rate of inflation.

For these reasons, I urge the Commission to reject the Public Representative’s call for an exigent rate increase.







Respectfully submitted,







Dennis Farley
                                                                        Distribution Director

                                                                        ESPN The Magazine
