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FOLLOW-UP INTERROGATORIES OF TIME WARNER INC. ET AL. 
TO AMERICAN BUSINESS MEDIA WITNESS McGARVY 

(TW ET AL./ABM-T3-13-16) 
(September 30, 2004) 

 Pursuant to section 26(a) of the rules of practice, Time Warner Inc., Condé 

Nast Publications, a Division of Advance Magazine Publishers Inc., Newsweek, Inc., 

The Reader's Digest Association, Inc., and TV Guide Magazine Group, Inc. 

(collectively, Time Warner Inc. et al.) hereby direct the following interrogatories  to 

American Business Media (ABM) witness McGarvy (ABM-T-3). 

 Time Warner Inc. et al. request that, in responding to these requests, ABM 

follow the guidelines set out in Time Warner Inc. et al.'s First Set of Interrogatories 

to ABM, filed July 27, 2004, which are incorporated by reference herein.  If witness 

McGarvy is incapable of providing an answer to any question, it is requested that an 

answer be provided by another person capable of providing an answer. 
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FOLLOW-UP INTERROGATORIES  
OF TIME WARNER INC. ET AL. TO WITNESS MCGARVY (ABM-T-3) 

TW et al./ABM-T3-13 In response to TW et al./ABM-T3-5 you list the 

Periodicals published by Crain Communications, along with the printers serving 

each publication. 

a. Please specify the frequency (e.g., weekly, biweekly, monthly, etc.) for each 

of the listed publications. 

b. Please provide at least a rough estimate of the average percent editorial 

content of each publication. 

c. Please refer to your response to TW et al./ABM-T3-4 and indicate, for each 

Crain publication, the minimum number of pieces per sack normally specified 

when you develop the presort for a given issue. 

d. Which, if any, of Crain’s publications are airlifted to some locations in order 

speed delivery? 

e. Which, if any, of Crain’s publications do not maintain a website at which 

some or all of their editorial contents can be accessed? 

f. Which, if any, of Crain’s publications do not on their websites provide news 

that is updated more frequently and accessible to the subscribers sooner 

than the printed version? 

g. Which, if any, of Crain’s publications limit access to the editorial contents on 

their websites to paying subscribers? 

TW et al./ABM-T3-14 You refer, in your response to TW et al./ABM-T3-1, to 

two sets of co-palletized titles, represented on lines 77 and 78 of Exhibit LB-1. 
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a. Do all the co-palletized titles belong to Crain, or are they co-palletized also 

with other titles?  If they are co-palletized with titles not belonging to Crain, 

please explain how you accounted for that fact when you estimated the 

impact of the proposed rates. 

b. Please specify the frequency of publication for the two sets of co-palletized 

titles. 

c. Do you generally palletize the same titles together each time? 

d. When did Crain start to co-palletize? 

e. Please confirm that Crain was co-palletizing some titles in 2001 and describe 

any significant changes in the program since then. 

f. What is the minimum pallet weight required in your co-palletization program 

before making up a pallet to a given destination? 

g. Please confirm that the bundles which do not make it onto a pallet in your co-

palletization program are not co-sacked with bundles from other titles but 

sacked separately for each title.  If not confirmed, please explain the 

procedures used. 

TW et al./ABM-T3-15 At page 7 of your testimony you refer to your “concern 

that the service we need will be seriously eroded if we move, for example, from 5-

digit sacks to 3-digit sacks.”  You also refer to a Postal Service study at Carol 

Stream that appeared to show the opposite result of what you had expected, and 

express concern that the study may have used a too small sample. 

Apart from the recent Postal Service study that you refer to, has Crain 

Communications performed any experiment or analysis to determine, for sacks 
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entered at origin and going to distant post offices, how the presort level of the sack 

and the bundles in it affect delivery time, all other factors being equal?  If yes, 

please describe the results of any such study along with the methodology used.  If 

no, please state whether you are aware of such studies performed by other mailers 

and, if you are, what the results were. 

If you are aware of only the recent Postal Service study that appeared to contradict 

your expectations, and not of any other studies from which definite conclusions can 

be drawn, please explain fully what your concern is based on.  Please explain also 

what you mean by “the service we need” and whether, in your opinion, that service 

is being met today. 

TW et al./ABM-T3-16 According to the response of ABM to TW et al./ABM-68, 

you were involved in analyzing the impact of the proposed rates on “Crain and  

Computerworld publications.” 

a. Please confirm that Computerworld is the title of a Periodical. 

b. Did you analyze more than one Computerworld publication?  If yes, what 

were the names of the others?   

c. Please specify the line(s) in Exhibit LB-1 that summarize your analysis of 

Computerworld titles. 

d. Which ABM member media organization owns Computerworld? 


