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UNITED STATES POSTAL SERVICE 
MOTION TO REOPEN RECORD TO INCLUDE 

CORRECTED PDF COPY OF PAGE 10 OF APPENDIX A 
OF TESTIMONY OF ALI AYUB (USPS-T-1) 

(September 10, 2004) 
 
 The United States Postal Service hereby moves the Commission to 

reopen the record to include the attached corrected pdf copy of page 10 of 

Appendix A to witness Ayub's testimony. 

 On September 2, 2004, the Postal Service filed the United States Postal 

Service Notice Of Errata To Direct Testimony Of Witness Ayub (Errata).  The 

Postal Service pointed out that it was making corrections to Appendix A of 

witness Ayub's testimony (USPS-T-1), resulting from Presiding Officer's 

Information Requests Nos. 4 and 5 in Docket No. MC2004-3.  As explained more 

fully in this errata notice, these corrections were made to ensure that a 

contingency factor was applied consistently throughout the model, change the 

contingency value from 1.25 to 1.3, ensure that Discover's unit costs were based 

upon separate billing determinants for operations mail and for marketing mail, 

and use Standard Mail ECR costs from the revised version of USPS-LR-J-58 in 

the Capital One case.  A corrected spreadsheet was attached to this notice, and 
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is available on the Commission's web page.  This corrected spreadsheet has, at 

all times, accurately reflected changes made on September 2.  

 On September 3, 2004, the Postal Service filed the United States Postal 

Service Notice Of Second Errata To Direct Testimony Of Ali Ayub (Errata).  The 

Postal Service stated that it was including, inter alia, a pdf copy of page 10 of 

Appendix A to witness Ayub's testimony  (USPS-T-1) which should have been 

included in the previous day's filing.  Undersigned counsel, however, mistakenly 

made a pdf copy of an earlier draft of page 10, which included some, but not all, 

of the corrected contribution inputs that resulted from changes that were made 

on September 2 (and also mistakenly bore a date of September 4, 2004 in the 

lower right hand corner). 

 This error did not come to light until OCA filed its brief and mentioned this 

discrepancy.  Since the contribution inputs are relied upon repeatedly by OCA, it 

is important to make sure that the record is clear. 

 In order to correct the record, the Postal Service requests that the 

Commission reopen the record to replace the erroneous pdf copy of page 10 of 

Appendix A that was filed on September 3 with the attached corrected copy.  

Two hardcopies of this page are being provided to the Commission today, and 

should replace the hardcopies that were provided on September 3, 2004. 

 There have been no changes to the electronic spreadsheets that were 

submitted to the Commission on September 2.  It does not appear to the Postal 

Service that any subsequent documents and/or briefs have relied on numbers 

from the inaccurate pdf copy that was submitted on September 3.  Counsel 



regrets his error. 

      Respectfully submitted, 
 
      U.S. POSTAL SERVICE 
 
      By its attorneys: 
 
      Daniel J. Foucheaux, Jr. 
      Chief Counsel, Ratemaking 
 
 
 
      ______________________ 
      Brian Reimer 



Discover Model
Negotiated Service Agreement (13) (14)
Appendix A, page 10 Year 1 Year 2 Year 3

First Class Letter
(1) Avg Revenue First-Class Letters  0.292  0.292  0.292
(2) First-Class Statement Letter cost per Piece Before Rates  0.109  0.114  0.118
(3) First-Class Statement Letter cost per Piece After Rates  0.109  0.114  0.118
(4) First-Class Statement Letter avg. Contribution Before Rates  0.183  0.179  0.174
(5) First-Class Statement Letter avg. Contribution After Rates  0.183  0.179  0.174
(6) First-Class Marketing Letter cost per Piece Before Rates  0.152  0.158  0.165
(7) First-Class Marketing Letter cost per Piece After Rates  0.135  0.141  0.146
(8) First-Class Marketing Letter avg. Contribution Before Rates  0.140  0.134  0.128
(9) First-Class Marketing Letter avg. Contribution After Rates  0.157  0.152  0.146

Standard Mail
(10) Standard Revenue per Piece  0.175  0.175  0.175
(11) Standard Cost per Piece  0.087  0.090  0.094
(12) Standard Letter Contribution per Piece  0.089  0.085  0.081

(1) Revenue per piece (FCM rev calc)
(2) CurrentTotal Unit Cost Estimates, Including Contingency (Stmt unit cost)
(3) After Rates Total Unit Cost Estimates, Including Contingency (Stmt unit cost)
(4) (1) - (2)
(5) (1) - (3)
(6) CurrentTotal Unit Cost Estimates, Including Contingency (Mktg unit cost)
(7) After Rates Total Unit Cost Estimates, Including Contingency (Mktg unit cost)
(8) (1) - (6)
(9) (1) - (7)
(10) Average Revenue per Piece (SM rev calcs)
(11) Average Cost per Piece (SM cost calcs)
(12) Standard Revenue - Standard Cost
(13) Year 1 * Inflation cost adjustment factor Year 2 (Assumptions)
(14) Year 2 * Inflation cost adjustment factor Year 3 (Assumptions)

Contrib inputs Discover NSA Model Revised 9/10/2004
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I hereby certify that I have this day served the foregoing document upon 

all participants of record in this proceeding in accordance with section 12 of the 

Rules of Practice. 
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