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RESPONSE OF TIME WARNER INC. ET AL.
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(June 28, 2004)

Time Warner Inc., Condé Nast Publications, a Division of Advance Magazine
Publishers Inc., Newsweek, Inc., The Reader's Digest Association, Inc., and TV Guide
Magazine Group, Inc. (collectively, Time Warner Inc. et al.) hereby provide the
response of TV Guide Magazine Group, Inc. (TV Guide) to McGraw-Hill interrogatory
MH/TVG-1, filed June 14, 2004.

The interrogatory is stated verbatim and followed by the response.

Respectfully submitted,

s/
John M. Burzio
Timothy L. Keegan
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Response of TV Guide Magazine Group, Inc. to MH/TVG - 1

MH/TVG-1: Referring to your response to Presiding Officer’s Information Request
No. 1, Question 2, that 98.79% of TV Guide copies are presently distributed on
pallets, and that “[o]ver the past few months we have aggressively reduced our
sacked mail, which has provided ... very little financial benefit to us,” please explain
fully (a) the reasons why less than 2% of TV Guide is sacked presently, (b) the
reasons why TV Guide has “aggressively reduced ... sacked mail” in recent months,
(c) how the usage of sacks by TV Guide has evolved over the past 10 years.

RESPONSE

(a) TV Guide's penetration within the marketplace allows us to utilize direct 3-digit
and ADC pallets, which gives over 98% palletization to over 300 SCF's. On

average, we have fewer than 15,000 copies that are past zone 2.

(b) We developed additional ADC pallets, which reduced labor at print sites and
USPS facilities.

(c) TV Guide continues to stay proactive in identifying mail that is costly to both TV
Guide and the USPS, which has allowed us to reduce sacks when possible. When
we do utilize sacks, we try to maximize copies within those sacks to keep the
number of sacks to a minimum. We do not maintain a sack and pallet report that
reflects sack counts on a monthly basis, because sacks are such a small

percentage of our delivery.



