


PARTICIPANTS AND COUNSEL


(Italicized boldface type indicates that participants signed the


Stipulation and Agreement underlying the Commission’s recommendation)








Advertising Mail Marketing Association (AMMA()


	N. Frank Wiggins


	


Alliance of Nonprofit Mailers (ANM)


	David M. Levy





American Business Press (ABP)


	David R. Straus





Association of American Publishers (AAP)


	Mark L. Pelesh


	John R. Przypyszny





†Classroom Publishers Association (CPA)


	Stephen F. Owen, Jr.


	


Cox Consumer Sampling (CCS)


	William J. Olson


	John S. Miles





Cox Target Media, Inc. (CTM)


	William J. Olson


	John S. Miles





Imagine Media, Inc. (Imagine)


	Peter J. Moore





Magazine Publishers of America (MPA)


	James R. Cregan


	Anne Rowell Noble





Mail Advertising Service Association International (MASA)


	Graeme W. Bush


†Marietta Corporation (Marietta)


	Benjamin E. Rosenberg


	David A. Schlesinger





McGraw-Hill Companies, Inc. (McGraw-Hill)


	Timothy W. Bergin





National Newspaper Association (NNA)


	Tonda F. Rush


	Senny Boone





Newspaper Association of America (NAA)


	William B. Baker





Office of the Consumer Advocate (OCA)


	Ted P. Geraden


	Emmett Rand Costich





†David B. Popkin (Popkin)


	David B. Popkin





Time Warner Inc.  (Time Warner)


	John M. Burzio


	Timothy L. Keegan





United States Postal Service (Postal Service)


	Daniel J. Foucheaux, Jr.


	Scott L. Reiter


	Susan M. Duchek�
WITNESSES














Postal Service





	Altaf H. Taufique		USPS-T-1





	Howard Schwartz		USPS-T-2


( This participant changed its name to Association for Postal Commerce (PostCom) during the pendency of this case.


† Limited Participant








�








Docket No. MC2000-1						Appendix A


								Page � PAGE �1� of 2








Docket No. MC2000-1						Appendix B 								Page � PAGE �3� of 2


								Page 1 of 1	











