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OCA/USPS-T1-41.
Please refer to your revised response to OCA/USPS-T1-36(b), where it states:

Because the only factor that is assumed to change between the before-rates and after-rates conditions in Appendix A is price, the correct way to evaluate the scenario described above is to set the before-rates and after-rates volumes equal to each other and use the resulting total USPS value from the “value” sheet of Appendix A.

a. In the development of USPS value in Appendix C, Table 1 of your testimony, please confirm that “the only factor that is assumed to change between the before-rates and after-rates conditions in Appendix A is price.”  If you do not confirm, please explain. 

b. In the development of USPS value in Appendix C, Table 1 of your testimony, please confirm that you “set the before-rates and after-rates volumes equal to each other and use[d] the resulting total USPS value from the ‘value’ sheet of Appendix A.”  If you do not confirm, please explain.
OCA/USPS-T1-42.
Please refer to your revised response to OCA/USPS-T1-36(b), where it states:

Because the only factor that is assumed to change between the before-rates and after-rates conditions in Appendix A is price, the correct way to evaluate the scenario described above is to set the before-rates and after-rates volumes equal to each other and use the resulting total USPS value from the “value” sheet of Appendix A.


Refer to your testimony, Appendix C, Table 1, entitled Value to Volume Sensitivity Matrix Based on Year 1, an extract of which, showing only the “Before Rates Letter Volume” row of 146.5 million, is reproduced below.  
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Appendix C

Value to Volume Sensitivity Matrix

Based on Year 1



Also, please refer to the following table entitled “OCA Exhibit 1, Value to Volume Sensitivity Analysis Assuming After-Rates Letter Volume Caused by Non-Price Factors,” based upon a “Before Rates Letter Volume” of 146.5 million, and the accompanying electronic Excel file “OCA Exh1_App C_Analysis.” 
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OCA Exhibit 1

Value to Volume Sensitivity Matrix

Based on Year 1

Assuming After Rates Letter Volume Caused by Non-Price Factors


The following questions ask you to assume only two factors change between the before-rates and after-rates conditions in Appendix A:  

1)
Price incentives (rate discounts) are offered, as proposed in the Bradford Group NSA; and
2)
Changes in actual After Rates Letter Volume are caused by non-price factors.  That is, possible differences between the After Rates Volume forecast of 168.0 million and the actual After Rates Letter Volume of 154.0 million, 161.3 million, 164.6 million, 176.4 million, 184.8 million, and 195.0 million, as shown in OCA Exhibit 1, above, are caused solely by non-price factors. 
a.
During Year 1 of the Bradford Group NSA, please confirm that possible actual After Rates Letter Volume could be 154.0 million, 161.3 million, 164.6 million, 176.4 million, 184.8 million, and 195.0 million.  If you do not confirm, please explain.

b.
During Year 1 of the Bradford Group NSA, please confirm that possible actual After Rates Letter Volume of 154.0 million, 161.3 million, 164.6 million, 176.4 million, 184.8 million, and 195.0 million could be caused by the price incentives of the NSA.  If you do not confirm, please explain.

c.
During Year 1 of the Bradford Group NSA, please confirm that possible actual After Rates Letter Volume of 154.0 million, 161.3 million, 164.6 million, 176.4 million, 184.8 million, and 195.0 million could be caused by non-price factors rather than the price incentives of the NSA.  If you do not confirm, please explain.

d.
During Year 1 of the Bradford Group NSA, please confirm that the Postal Service will “pay” discounts to the Bradford Group if the actual After Rates Letter Volume is 154.0 million, 161.3 million, 164.6 million, 176.4 million, 184.8 million, or 195.0 million.  If you do not confirm, please explain.

e.
During Year 1 of the Bradford Group NSA, please confirm that the Postal Service will “pay” discounts to the Bradford Group if the actual After Rates Letter Volume of 154.0 million, 161.3 million, 164.6 million, 176.4 million, 184.8 million, or 195.0 million is caused by the price incentives of the NSA.  If you do not confirm, please explain.

f.
During Year 1 of the Bradford Group NSA, please confirm that the Postal Service will “pay” discounts to the Bradford Group if the actual After Rates Letter Volume of 154.0 million, 161.3 million, 164.6 million, 176.4 million, 184.8 million, or 195.0 million is caused by non-price factors rather than the price incentives of the NSA.  If you do not confirm, please explain.

g.
During Year 1 of the Bradford Group NSA, please confirm that the Postal Service will receive contribution if the actual After Rates Letter Volume is 154.0 million, 161.3 million, 164.6 million, 176.4 million, 184.8 million, or 195.0 million.  If you do not confirm, please explain.

h.
During Year 1 of the Bradford Group NSA, please confirm that the Postal Service will receive “new” contribution if the actual After Rates Letter Volume of 154.0 million, 161.3 million, 164.6 million, 176.4 million, 184.8 million, or 195.0 million is caused by the price incentives of the NSA.  If you do not confirm, please explain.

i.
During Year 1 of the Bradford Group NSA, please confirm that the Postal Service will receive contribution if the actual After Rates Letter Volume of 154.0 million, 161.3 million, 164.6 million, 176.4 million, 184.8 million, or 195.0 million is caused by non-price factors rather than the price incentives of the NSA; however, the contribution received is not “new” as it cannot be attributed to the price incentives of the NSA.  If you do not confirm, please explain.

j.
During Year 1 of the Bradford Group NSA, please confirm that the Postal Service will “pay” discounts to the Bradford Group and receive “new” contribution if the actual After Rates Letter Volume of 154.0 million, 161.3 million, 164.6 million, 176.4 million, 184.8 million, or 195.0 million is caused by the price incentives of the NSA.  If you do not confirm, please explain.

k.
During Year 1 of the Bradford Group NSA, please confirm that the Postal Service will “pay” discounts to the Bradford Group and receive contribution if the actual After Rates Letter Volume of 154.0 million, 161.3 million, 164.6 million, 176.4 million, 184.8 million, or 195.0 million is caused by non-price factors rather than the price incentives of the NSA; however, the contribution received is not “new” as it cannot be attributed to the price incentives of the NSA.  If you do not confirm, please explain.

l.
Assume a Before Rates Letter volume of 146.5 million.  During Year 1 of the Bradford Group NSA, please confirm that the net contribution to the Postal Service will increase if the actual After Rates Letter Volume of 154.0 million, 161.3 million, 164.6 million, 176.4 million, 184.8 million, or 195.0 million, as shown in the extract of Appendix C, Table 1 from your testimony, above, is caused by the price incentives of the NSA.  If you do not confirm, please explain.
m.
Assume a Before Rates Letter volume of 146.5 million.  During Year 1 of the Bradford Group NSA, please confirm that the net contribution to the Postal Service will decrease if the actual After Rates Letter Volume of 154.0 million, 161.3 million, 164.6 million, 176.4 million, 184.8 million, or 195.0 million, as shown in OCA Exhibit 1, above, is caused by non-price factors, since the actual After Rates Letter Volume generating the contribution would have occurred in any event because the actual After Rates Letter Volume is independent of the price incentives of the NSA.  If you do not confirm, please explain.
n.
Please confirm that OCA Exhibit 1, above, assumes only two factors change between the before-rates and after-rates conditions in Appendix A:  1) Price incentives (rate discounts) are offered; and, 2) Changes in the actual After Rates Letter Volume are caused by non-price factors.  If you do not confirm, please explain.
o.
Please confirm that OCA Exhibit 1, above, shows the change in net contribution to the Postal Service from the “payment” of discounts to the Bradford Group and the absence of “new” contribution if the actual After Rates Letter Volume of 154.0 million, 161.3 million, 164.6 million, 176.4 million, 184.8 million, or 195.0 million is caused by non-price factors rather than the price incentives of the NSA.  If you do not confirm, please explain. 

